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INTRODUCTION
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alm Harbor is located in unincorporated Pinellas County, roughly three miles south of 
Tarpon Springs and two miles north of Dunedin; between the Gulf of Mexico to the 
west and Lake Tarpon to the east. The Downtown Palm Harbor study area captures 
approximately 64 acres. The downtown core is primarily situated between Alternate 

19 (Alt 19) to the west and Omaha Street to the east, with the northern and southern 
boundaries at Indiana and Michigan Avenues, respectively. Florida Avenue acts as the community’s 
quintessential ‘main street’. The boundary extends 1/2 block to the north, south and east across 
Indiana Avenue, Michigan Avenue, and Omaha Street. The study area also extends along Florida 
Avenue west across Alt 19 as it connects over to the area’s recreational facilities. (See Figure 1)

P

FIGURE 1:   DOWNTOWN PALM HARBOR STUDY AREA
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1 Ordinance No. 01-85; December 18, 2001
2 Ordinance Nos. 12-16 and 15-07, respectively

12th St
Florida Ave
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INDIANA Ave

INTRODUCTION

In 1994, community members recognized the need to create an attractive downtown 
that would maintain the character and heritage of the area. Partnering with the 
Pinellas County Planning Department, these stakeholders created the Downtown 
Palm Harbor Historic District (DPHHD). Between 1998 and 1999, collaboration 
between the key members of the Downtown Palm Harbor Merchant’s Association, 
Palm Harbor Historical Society, Downtown Palm Harbor property owners, Palm 
Harbor residents and Pinellas County resulted in the creation of a Main Street 
Program, a state and national sponsored program whose purpose was to help small 
communities revitalize their downtown commercial districts. The Old Palm Harbor 
Main Street Program (OPHMS) was established in 1999 and remained active until 
2013. The OPHMS worked with the County to help create a plan for the Downtown. 
In December of 2001, Pinellas County adopted the Downtown Historic Palm Harbor 
Master Plan1, which outlined a series of recommendations for improvement within 
the downtown, resulting from a history of past investment in the community and 
a public participation process, including design workshops to identify specific 
community needs. 

In 2002, the Old Palm Harbor-Downtown Zoning District (OPH-D) was adopted, 
providing design standards, as well as development regulations that encourage 
density and compatible development patterns. The pedestrian experience and urban 
form were the overarching themes considered in the process of creating the design 
standards that supplement the Land Development Code regulations.

Since the time of initial adoption of the 2001 Plan, two amendments2 were made; 
the first, in 2012 adding a transfer of development rights (TDR) provision in the 
downtown; and the second, in 2015 amending the permitted uses in the downtown 
to allow for accessory outdoor sales and the addition of two permitted uses - artisan 
establishments and alcoholic beverage production facilities. Ultimately, the Plan 
outlines a series of improvements for the downtown relating to roadway and parking 
improvements; drainage and utilities; streetscape design and amenities; and Land 
Development Code revisions that could support revitalization. 
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9th St

OPPORTUNITY IMPLEMENTED INTENT OF RECOMMENDATION NOTES

Roadway and Parking

Urban cross-section on Florida Avenue Yes
To support proposed streetscape; curb and gutter; ADA compliance; wider sidewalks; defined 

travel lanes; striped parking spaces

General street improvements as needed (full/partial reconstruction; widening; resurfacing) Yes General upkeep and to provide additional parking opportunities

Pave unpaved alleys Partly
To provide additional parking opportunities

Some have been paved; some have crushed shell

Paved, striped, and up-to-Code parking spaces at Church Yes

Alt 19 and Florida Ave. intersection reconfiguration and signalization Partly To improve safety for pedestrians, trail users and cars; to provide a gateway.
Reconfiguration has been completed; it was found by FDOT that 

signalization was not warranted based on traffic volumes.

Drainage and Utilities

New drainage system in coordination with CR1 reconstruction Yes
To improve stormwater management

Seen as a development incentive since improved conditions 
would minimize need for individual on-site stormwater 

management facilities; improves compact walkable designClosed sewer system in coordination with Florida Ave. reconstruction Yes

Placement of underground utilities along Florida Ave. Yes To improve aesthetic character; to protect from natural disasters

Downtown Streetscape Design and Features
Change Florida Ave. right-of-way cross-section (angled parking; 12’ drive aisle; widened 

pedestrian corridor; street trees; congregation / plaza areas; event space; pedestrian scale; street 
front commercial exposure)

Partly To build a pedestrian-friendly streetscape
Most improvements have been made; Plaza areas and outdoor 

event space not installed

Installation and maintenance of street lights; establishment of street lighting district Partly

To improve safety and pedestrian experience

Street Lighting District not established; partial lighting installation 
has occurred

Pedestrian crossing signalization and pedestrian-scale lighting No Pedestrian crosswalks installed

Installation of streetscape furniture, landscaping, and special features (Street icons and markers 
that emphasize civic pride; transit stops; benches; special pavement features in traditional 

sidewalk areas; trash receptacles; ornamental benches; bike racks; water fountains) along Florida 
Ave. corridor

Partly Most of these amenities have been provided

Potential architectural gateway features that are historically relevant to Palm Harbor (train depot; 
significant trees; intersection markers)

Partly To create an identifiable gateway
Gateway art pieces have been installed at intersection of Alt 19 

and Florida Ave; does not include historic feature

Downtown Revitalization Code
Amend requirements to allow for: reduced setbacks; reduced parking; reduced stormwater; 

customer-oriented uses; first floor commercial and personal service uses b/w Nebraska Ave and 
Georgia Ave; application of historic guidelines throughout zoning district

Yes
To establish a compatible development pattern based on the historic lot pattern and existing 

urban design features
Focuses on the inherent compact urban, walkable, mixed-use 

development pattern

Transfer of Development Rights (TDRs) Criteria to allow for redistribution of development rights 
within the Old Palm Harbor East Sub-District

Yes To provide opportunities for increased densities

As displayed in Table 1, many of these initial recommendations have been completed, while others were never 
fully realized. With much of the initial of the Master Plan addressed, County staff revisited the community to 
identify the latest issues and opportunities within the downtown. 

TABLE 1:  2001 MASTER PLAN IMPLEMENTATION STATUS
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Florida Ave

11th St

OPPORTUNITY IMPLEMENTED INTENT OF RECOMMENDATION NOTES

Roadway and Parking

Urban cross-section on Florida Avenue Yes
To support proposed streetscape; curb and gutter; ADA compliance; wider sidewalks; defined 

travel lanes; striped parking spaces

General street improvements as needed (full/partial reconstruction; widening; resurfacing) Yes General upkeep and to provide additional parking opportunities

Pave unpaved alleys Partly
To provide additional parking opportunities

Some have been paved; some have crushed shell

Paved, striped, and up-to-Code parking spaces at Church Yes

Alt 19 and Florida Ave. intersection reconfiguration and signalization Partly To improve safety for pedestrians, trail users and cars; to provide a gateway.
Reconfiguration has been completed; it was found by FDOT that 

signalization was not warranted based on traffic volumes.

Drainage and Utilities

New drainage system in coordination with CR1 reconstruction Yes
To improve stormwater management

Seen as a development incentive since improved conditions 
would minimize need for individual on-site stormwater 

management facilities; improves compact walkable designClosed sewer system in coordination with Florida Ave. reconstruction Yes

Placement of underground utilities along Florida Ave. Yes To improve aesthetic character; to protect from natural disasters

Downtown Streetscape Design and Features
Change Florida Ave. right-of-way cross-section (angled parking; 12’ drive aisle; widened 

pedestrian corridor; street trees; congregation / plaza areas; event space; pedestrian scale; street 
front commercial exposure)

Partly To build a pedestrian-friendly streetscape
Most improvements have been made; Plaza areas and outdoor 

event space not installed

Installation and maintenance of street lights; establishment of street lighting district Partly

To improve safety and pedestrian experience

Street Lighting District not established; partial lighting installation 
has occurred

Pedestrian crossing signalization and pedestrian-scale lighting No Pedestrian crosswalks installed

Installation of streetscape furniture, landscaping, and special features (Street icons and markers 
that emphasize civic pride; transit stops; benches; special pavement features in traditional 

sidewalk areas; trash receptacles; ornamental benches; bike racks; water fountains) along Florida 
Ave. corridor

Partly Most of these amenities have been provided

Potential architectural gateway features that are historically relevant to Palm Harbor (train depot; 
significant trees; intersection markers)

Partly To create an identifiable gateway
Gateway art pieces have been installed at intersection of Alt 19 

and Florida Ave; does not include historic feature

Downtown Revitalization Code
Amend requirements to allow for: reduced setbacks; reduced parking; reduced stormwater; 

customer-oriented uses; first floor commercial and personal service uses b/w Nebraska Ave and 
Georgia Ave; application of historic guidelines throughout zoning district

Yes
To establish a compatible development pattern based on the historic lot pattern and existing 

urban design features
Focuses on the inherent compact urban, walkable, mixed-use 

development pattern

Transfer of Development Rights (TDRs) Criteria to allow for redistribution of development rights 
within the Old Palm Harbor East Sub-District

Yes To provide opportunities for increased densities

INTRODUCTION
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EXISTING
CONDITIONS
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1th St

Florida Ave

he 2001 Plan recognized the eclectic nature of the downtown and attempted to build on those 
characteristics and identify projects that addressed the area’s character and improved the urban form. 

Many of the improvements that have been made in the downtown came out of that Plan and can be 
seen in the community today. The following summary outlines the existing conditions of Downtown Palm 
Harbor.T
STREET NETWORK & PEDESTRIAN AMENITIES
Downtown Palm Harbor is adjacent to several transportation corridors, including Alternate 
19 (Alt 19) and Omaha Streets (aka County Road 1), which act as the primary north-south 
corridors for the area. Alt 19 provides direct access to popular nearby community Tarpon 
Springs to the north and Dunedin to the south. (See Figure 2)

Nebraska Avenue serves as the area’s primary east-west connection between Alt 19 and a 
major regional thoroughfare US 19; however, this is often only convenient for those who travel 
north onto Alt 19 from Nebraska Avenue. Due to traffic volumes and the lack of signalization at 
this intersection, it can be difficult to make a left from 
Nebraska Avenue onto Alt 19 to travel south. Florida 
Avenue, which is another east-west route, acts as the 
downtown’s walkable ‘main street’.

Since Florida Avenue had not historically aligned 
across Alt 19, the 2001 Plan called for the 
reconfiguration of Florida Avenue, which has since 
been completed. It also called for Florida Avenue 
to be a signalized intersection; but at the time it 
was being considered, the Florida Department of 
Transportation (FDOT) determined signalization was 
not warranted based on traffic volumes. 

The surrounding residential neighborhoods are 
connected to downtown with a gridded street 
pattern. The grid structure and the existing sidewalk 
system enhance the urban character 
of the area and support walking. 
While the sidewalk network is mostly 
connected, there are gaps. There are 
a number of streets in the downtown 
that benefit from alley access, many 
of which were paved as a result of the 
2001 Plan. This access is often used for 
deliveries of goods and rear parking for 
homes and businesses.

FIGURE 2:   STREET NETWORK & PROXIMITY MAP
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1th St

Alt 19

EXISTING CONDITIONS

The 2001 Plan described the area streets as lacking curbing, 
creating a ‘speedway’ and unsafe conditions for pedestrians. 
Travel lanes were not delineated and the parking layout was 
informal; having unstriped parking spaces  made up of a 
combination of shell, dirt, asphalt, and grass. As a result of the 
2001 Plan, local streets were improved with defined travel lanes. 
Rights-of-way were improved, especially along Florida Avenue, 
with crosswalks to improve pedestrian safety; landscaping and 
curb cuts were added, and on-street parking spaces added 
parking to the downtown.

Streetscape furniture was installed along Florida Avenue. 
Ornamental benches, bike racks, trash receptacles and light 
fixtures have all been added as a result of the 2001 Plan. 
The drainage system was upgraded to improve stormwater 
management; and power and telephone utilities were placed 
underground along Florida Avenue to improve aesthetics and 
protect against natural disasters. All of these improvements have 
helped to enhance the downtown’s urban character. It should be 
noted, however, that many of the adjacent streets surrounding 
Florida Avenue continue to lack lighting and pedestrian 
amenities. 
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Georgia Ave

11th St

Nebraska Ave

PERMITTED* OPH - EAST OPH - WEST

Residential / Lodging

Single-Family x

Duplex; Triplex x x

Multi-Family x x

Home Occupations x x

Accessory Dwelling Units x x

Bed and Breakfasts x x

Commercial

Alcoholic Beverage Production Facility x

Artisan Establishment x

Bank Facilities (Drive-Throughs Permitted) x

Day Care Center x x

Eating / Drinking Establishment x

Medical Clinic x

Medical / Dental Offices x

Personal Services x

Professional, Scientific, & Technical Services x x

Retail / Commercial x

Studios / Galleries x x

Theaters x

Veterinary Clinic x

Public / Semi-Public

Church x

Government & Community Building / Uses x

Parks & Related Uses x x

Parking Lots / Structures x

School x

* See Land Development Code for specific criteria

TABLE 2:  OLD PALM HARBOR - DOWNTOWN DISTRICT (OPH-D) PERMITTED USES*

The primary distinction between the East and West Sub Districts as it relates to 
permitted land uses, is that the East Sub District is encouraged to have a mix of 
uses, allowing for a variety of residential, commercial, and public/semi-public 
uses. Alternatively, the West Sub District is more residential in character, with 
limited non-residential uses permitted as-of-right. The following table (Table 2) 
outlines the permitted uses within the downtown OPH-D zoning district.

LAND USE
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1th St

Alt 19

EXISTING CONDITIONS

Currently, the core downtown does in fact have a mix of uses throughout the 
East Sub-District, with an existing mix of restaurants, personal services, artist 
studios, civic uses and professional offices. There are also residential uses that 
are primarily focused along Indiana Avenue at the northern boundary of the 
district, and at the intersection of Nebraska Avenue and 12th Street. While both 
sides of Indiana Avenue are primarily residential in nature, it also includes a 
church to the north and commercial use to the south at the east intersections. 
The south side of Michigan Avenue and east side of Omaha Circle are also 
primarily occupied with residential uses, but include small office businesses. 
A mix of auto-oriented and commercial uses front along the east side of Alt 
19. The parcels west of Alt 19 are primarily 
residential with permitted industrial and 
commercial uses fronting on 
Alt 19. Auto-oriented uses 
front along the north 
side of Florida Avenue, 
between 9th Street 
and Alt 19. See 
Figure 3 below.

FIGURE 3:   EXISTING LAND USE
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Alt 19

Florida Ave

The core of Downtown Palm Harbor, along with two non-contiguous parcels located 
along Florida Avenue west of Alt 19, are subject to the Old Palm Harbor Zoning 
District (OPH-D), which follows the same boundary as the established Activity Center, 
is split into two sub districts: East and West. The East Sub District is located east of 
Alt 19, and makes up the core of the downtown. It translates to what is essentially 
nine total blocks. The West Sub District is located west of Alt 19, and is limited in size 
incorporating only seven parcels.

The Downtown Palm Harbor Historic District (DPHHD) covers roughly 25 acres 
of land or approximately eight blocks, and includes a mix of contributing and 
noncontributing structures. Contributing structures are recognized as having some 
level of historic significance. All other structures are considered noncontributing, or 
not possessing historical significance but are located within the historic district, thus 
still subject to the historic district design guidelines. The majority of the structures 
are non-contributing. Only nine structures are identified as contributing, and yet all 
are subject to adopted design guidelines.  

A unique characteristic about Downtown Palm Harbor is that no single architectural 
style has historically taken precedence, and in fact the overall style is more eclectic in 
nature. When the County approved the area as a historic district in 1994, the Board 
of County Commissioners also passed a resolution establishing the Old Palm Harbor 
Design Review Manual. The design guidelines that are outlined in that document are 
intended to connect common architectural elements and characteristics, but often 
these commonalities do not exist in a single structure. This creates a challenge for 
Pinellas County when trying to enforce these guidelines because no specific style 
prevails, and is therefore open to subjective interpretation. Most design standards 
use language that states changes to existing structures or new construction should 
be similar to that on contributing structures, which again, in Downtown Palm Harbor 
varies widely. The historic district was created to preserve the “sense of place” 
through scale and the relationship of the buildings to the street and each other, the 
general mix of uses, and special character.

What adds confusion to these two layers of regulation is the inconsistency in which 
properties are subject to each district. As shown in Figure 4, some parcels within 
the Old Palm Harbor zoning district are subject to the historic overlay while others 
are not. Conversely, the majority of the historic district parcels are within the Old 
Palm Harbor zoning district, while a few, fronting on Alt 19, are subject to a different 
zoning district. These inconsistencies, combined with the challenge of implementing 
the Historic Design Review Manual results in confusion in the overall approval 
process within the downtown.

REGULATING DISTRICTS
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11th St

EXISTING CONDITIONS

FIGURE 4:   EXISTING REGULATING DISTRICT MAP
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Nebraska Ave

11th St

The Fred E. Marquis Pinellas Trail, which extends the entire length of the County 
and north into Pasco County, runs parallel to Alt 19. The trail’s proximity to the 
downtown core is a significant asset to the community. Yet, as this important 
regional connector attracts residents and visitors from all over the area, the 
benefit to the downtown is somewhat minimized since there is limited 
opportunity to safely cross Alt 19 into the downtown. A mid-block crossing has 
been installed by FDOT to help alleviate this issue, but they continue to look at 
other opportunities to improve this connection.

Also situated west of the downtown core, across Alt 19, Pop Stansell Park and the 
Sunderman Complex offer great recreational opportunities. Pop Stansell Park is 
located at the corner of 8th Street and Florida Avenue. The park is approximately 
five acres in size and offers residents a picnic shelter, band shell, water launch, 
and fishing pier. The launch is in need of some repair after years of continued use. 
The Sunderman Complex offers baseball fields, an area to play soccer, batting 
cages and a fully-covered hockey rink. 

The 2001 Plan identified a need for plazas and additional event spaces within 
the heart of the downtown. This desire was partially met by the construction of 
Harbor Hall, located adjacent to the historic White Chapel at the intersection of 
Georgia Avenue and 12th Street. This facility is used for public and private events 
and has been a useful resource for the community. 

The White Chapel/Harbor Hall campus is important to the downtown, not only 
because it serves as an important community event facility, but its large 73-space 
parking lot provides free parking for visitors to the downtown, supplementing 
the primarily on-street public parking and private parking facilities within the 
downtown. 

Downtown Palm Harbor has an active community that comes together through 
annual events and festivals, attracting visitors from outside the immediate 
community. Often these events occur on Florida Avenue, closing off area streets 
to auto traffic, transforming the corridor into an active public event space.

RECREATION FACILITIES / COMMUNITY EVENT SPACE
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EXISTING CONDITIONS

Multiple organizations serve the downtown. The Palm Harbor Merchants Association 
is a non-profit organization that consists of business and property owners in the 
downtown. They focus on the branding and marketing for the area, along with promoting 
economic development. The Greater Palm Harbor Area Chamber of Commerce is another 
organization that helps with encouraging economic development in the downtown. They 
play a role in local government and serve active partners throughout the area with benefits, 
discounts, and opportunity. Their mission is to promote an active partnership and support, 
educate and advocate for the community.

The Palm Harbor Community Services Agency, Inc. (PHCSA) was created by ordinance 
in 1985 to provide library and recreation services to the residents of the Palm Harbor 
Community Services District, which was established as a municipal services taxing unit 
(MSTU).3 In Downtown Palm Harbor specifically, PHCSA operates the Harbor Hall facility, 
and manages the Sunderman Complex and Pop Stansell Park.

COMMUNITY ORGANIZATIONS

Figure 5 below identifies where each of these facilities are located in 
relation the overall Downtown study area.

FIGURE 5:   SURROUNDING AMENITIES
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COMMUNITY
PARTICIPATION
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12th St

Florida Ave

Georgia Ave

he County worked with the community to identify current issues 
and concerns through a series of focus group meetings and open 

houses. The information gathered during this time provided valuable 
insight that aided the formation of this Plan.T
In 2016, a focus group was formed to begin discussions regarding 
current needs of the downtown community. The 15-member 
committee represented local community organizations and residents; 
as well as downtown property and business owners. From these initial 
conversations it was clear that there was a strong sense of community 
pride. They identified their community character as being small-scale, 
family-oriented, and pedestrian-friendly; noting an identifiable, eclectic 
‘Main Street’ along Florida Avenue, with a mix of residential and 
neighborhood commercial uses proximate to highly utilized recreational 
facilities. While members were quick to point out what was great about 
their community, they did not hesitate to share their ideas about what 
could make the downtown better. 

These needs focused around three main categories: character and 
identity; connectivity; and branding and marketing. The focus group 
continued to support the vision of the 2001 Plan, hoping to enhance 
the downtown character which supported a pedestrian-scale, mixed-
use environment. However, the group identified concerns that there 
was not enough investment in or maintenance of the streetscape; 
the adopted Old Palm Harbor Design Guidelines complicated the 
process for obtaining approvals for new businesses, or for existing 
businesses that wanted to expand; and there may be a need to expand 
commercial uses within the downtown. 

The focus group celebrated the walkability of the downtown. Building 
on the recommendation of the 2001 Plan, they saw great opportunity 
in being able to safely connect across Alt 19 to important amenities, 
such as the Pinellas Trail, Pop Stansell Park, the Sunderman Complex, 
and the harbor. Addressing previous discussions that took place a few 
years prior with the Florida Department of Transportation (FDOT), the 
focus group suggested the County relook at a potential roundabout at 
Florida Avenue and Alt 19. They also suggested that golf carts may be 
an appropriate way of connecting the residential community to the 
downtown.

The need for branding and marketing strategies was also suggested 
by the focus group. They noted the importance of creating a gateway 
to the downtown, announcing to visitors that they have arrived. It was 
suggested that an approach for marketing available properties be 
considered. More traditional methods of branding and marketing, such 
as creating a logo and tagline for the downtown, was also discussed.

After understanding these initial concerns as defined by the focus 
group, it was important to bring the conversation to the larger 
community.

FOCUS GROUP
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Nebraska Ave

COMMUNITY PARTICIPATION
SURVEYS & OPEN HOUSES
In December 2016, an online survey was launched to define the existing 
community identity, as well as target community needs. The community was asked 
to define Downtown Palm Harbor’s identity. What are the area’s unique features 
and which of these assets should be the area’s primary identity? As these were 
open-ended questions, many respondents used the opportunity to share their 
broader opinions about the downtown and what improvements were needed. 
Many of the comments stated the need for safe crossing at Alt 19 with strong 
support for a roundabout; additional pedestrian amenities are needed in the 
downtown, such as better lighting and more sidewalks; and a significant desire for 
more community events. What was made clear from the survey responses is the 
appreciation for the area’s small-town feel, and the pride residents have in their 
community.

In January and March 2017, two community-wide open houses were held.  The 
intent of the open houses was to determine if the comments that came out of 
the initial focus group conversations were the same issues and concerns that 
the broader Downtown Palm Harbor community recognized, and proved the 
opportunity for new issues to emerge. Different stations were set up with focused 
topics of discussion as they related to the Master Plan in general; the community’s 
character and identity; connectivity; and general branding and marketing. The free 
flow of discussions allowed for additional issues to be identified. 

At the first open house in January 2017, it was clear that recurring comments were 
consistent with the concerns of the focus group, including the desire to:

Create safe connections across Alt 19 between the downtown and 
the Pinellas Trail and other uses to the west;

Improve lighting in the downtown;

Provide additional pedestrian-friendly amenities (e.g., benches, 
bike racks and better signage);

Address gaps in the sidewalk network;

Provide opportunities for more family-friendly, community events;

Address parking needs; and 

Improve the opportunity for additional retail.
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A second set of survey questions were launched at the January open house, 
with the opportunity for attendees to respond at the open house or at a 
later time. These questions were more specific than the initial open-ended 
questions, asking respondents to address priority issues. When respondents 
were asked to prioritize those projects that had not yet been completed in 
the 2001 Plan, the top three chosen were:

Install pedestrian crossing near the intersection of Alt 19 
and Florida Avenue;

Complete the installation of street lights along Florida 
Avenue; and

Add outdoor plazas and outdoor event spaces in the 
downtown.

Understanding the community’s strong desire to improve east-west 
pedestrian connections, another two-part survey question focused around 
that issue. First, to what extent were respondents comfortable with 
using different crossing options, (i.e., a traffic signal; a roundabout; or a 
pedestrian-activated mid-block crossing). Second, of these options, which 
was their preference. 

The results regarding comfort levels seemed to reflect the respondents’ 
experience using these options. The percentages noted for each crossing 
option below represent the total percentage of those respondents who felt 
‘comfortable’ or ‘somewhat comfortable’ with the respective option:  

A designated pedestrian crosswalk with a timed pedestrian-
activated crossing signal. (90.3%)

A traffic roundabout at the intersection of Alternate 19 
and Florida Avenue that slows speeds and incorporates 
designated pedestrian-crossings. (48.3%)

A full traffic signal at Alternate 19 and Nebraska Avenue 
that includes automobile and pedestrian signalization. 
(72.6%)
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Nebraska Ave

COMMUNITY PARTICIPATION

Understandably, more people have had experience using crosswalks and 
traffic signals, while roundabouts still tend to be less utilized.
  
When it came to the preferred option, the results balanced out a bit. Both 
the traffic signal and the mid-block crossing options received 31.7% as the 
preferred option, while the roundabout received 28.3%. (There were a 
few votes that chose ‘other’.) It is worth noting that when the community 
was asked through the first (open-ended) survey question about the 
primary identity of Downtown Palm Harbor, some respondents used the 
opportunity to support a roundabout at Alt 19 and Florida Avenue. 
A final survey question asked respondents to determine to what extent 
they agreed with a list of seven recommendations that had been drafted 
based on projects that had not been fully implemented from the 2001 Plan 
and in accordance with initial focus group discussions. The seven draft 
recommendations were refined and expanded to 10 in order to address the 
January open house comments, as well as the results of the online surveys.

A second community open house was held in March 2017 to share the 
revised recommendations and to further identify any additional issues. 
A brief presentation was given to the attendees to review some of the 
background and findings to-date, followed by a group question and answer 
session before the meeting moved into the open house format. Specific 
exercises were designed to gather additional feedback to better understand 
details about some of the concerns raised during the public input process 
to-date. 

As originally identified during the focus group meetings, the process for 
getting approvals in the Downtown area can be complex. There were 
concerns that the existing [historic] design guidelines applicable to 
Downtown Palm Harbor were unclear, and that the process for approval 
was unnecessarily multi-layered. A presentation board was provided at the 
Open House illustrating the two types of historic features that are part of 
Downtown Palm Harbor: 1) Heritage – architecturally-relevant “contributing” 
structures; and 2) Character – illustrations of unifying streetscape features, 
such as: buildings built closer to the front property line; the relationship of 
the building with the public space (sidewalks, outdoor seating, street trees); 
the front-facing orientation of the buildings; and the relationship of the 
size and heights of the buildings. Open House attendees recognized this 
distinction in historical relevance and showed support for the associated 
recommendation to clarify the guidelines.
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Nebraska Ave

At the January 2017 Open House, attendees were asked to rank the top three images that 
represented the Downtown they wanted to see from a series of images on a presentation board. 
At the March 2017 Open House a board was provided that displayed the highest ranked images 
from this exercise and what they represented to the community. Sharing these image preferences 
with the community reaffirmed that these images represented the Downtown Palm Harbor they 
wanted to see, such as those that represented restaurants with outdoor seating; more shops and 
retail; mixed-use, walkable street life; community coming together in a relaxed atmosphere; and 
outdoor events and family activities. 

To further understand community opinion on the issues as it related to the safe crossing of Alt 
19, a crossing preference exercise was conducted. As was the case with the January 2017 Open 
House, discussion with the community at the March 2017 Open House indicated a preference for 
the roundabout, noting the ability of the roundabout to serve as a significant gateway feature for 
the Downtown, while providing for safe crossing. For one exercise, while the total number of votes 
were limited, having reviewed a Pro/Con summary and having spoken with Staff, attendees were 
asked to vote for their preferred crossing between a roundabout at Florida Avenue, and a traffic 
signal at Nebraska Avenue. The vote was 13 for the roundabout and 3 for the traffic signal.

To address expressed concerns regarding parking in the downtown, two ‘dot exercises’ were 
conducted. The first had an aerial of the downtown study area. Attendees were asked to place 
dots by those locations where they had consistently been challenged with finding parking. A 
clear location was indicated around the intersection of 11th Street and Nebraska Avenue. A 
second board asked participants to identify during what days and times finding parking was 
most challenging. Responses identifies the time periods of Monday through Saturdays, during the 
5:00pm to 9:00pm timeframe.
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COMMUNITY PARTICIPATION

Throughout the engagement process it was 
very clear that local residents and business 
owners truly love their community. They 
were forthcoming not only with their positive 
experiences, but with their thoughts about 
where there is room for improvement in order 
to enhance the vibrant, walkable, family-
friendly downtown they want to see. The 
results of the open houses and surveys were 
shared with the community in a summary 
report, (See Appendix 7.1) as well as with the 
Board of County Commissioners, as were 
the final recommendations for follow-up 
and issues to address in this revised Master 
Plan. County staff spent several months 
following up on the many issues, working 
with consultants, and determining options 
for addressing these concerns. The following 
summary provides this information for each 
of the recommendations that came out of the 
community engagement process.

FOLLOW-UP ACTIONS
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TARGETED
EFFORTS



11th St

Florida Ave

Nebraska Ave

Georgia Ave
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ollowing up on each of the 
recommendations that came out 

of the community participation 
process, County staff researched 

the specific issues to address feasible 
solutions and means of implementation 
of those solutions. A discussion regarding 

each of these recommendations, or ‘targeted 
efforts’, are outlined below. The dedication and 
coordination of not only County departments 
but that of community organizations and 
residents is necessary to ensure the continued 
success of Downtown Palm Harbor.

These ‘Targeted Efforts’ fall within four broad 
categories:

• Character & Identity 

• Connectivity

• Branding & Marketing

• Continuing Efforts 

F



EXPLORE OPPORTUNITIES 
TO IMPROVE PEDESTRIAN 
EXPERIENCE IN THE 
DOWNTOWN WITH ADDITIONAL 
AMENITIES, SUCH AS: 
LIGHTING; LANDSCAPING; 
WAYFINDING SIGNAGE; 
BENCHES AND BIKE RACKS.

12th St

Florida Ave
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CHARACTER & IDENTITY TARGETED EFFORTS

Since the adoption of the 2001 Plan, street 
lighting fixtures and a number of benches and 
bike racks have been installed in the downtown, 
primarily focused along Florida Avenue. 
Additional street lighting borders the parking 
lot at Harbor Hall along 11th and 12th Streets, 
and Michigan Avenue. The community has 
expressed the need for additional pedestrian 
amenities to be provided throughout the 
downtown. If pedestrian improvements are 
made across Alt 19 safely connecting the 
Pinellas Trail to the downtown, there will be 
greater opportunity to draw pedestrians and 
cyclists to downtown establishments; thereby 
increasing the need for pedestrian amenities. 

In 2017, Pinellas County was awarded 
Economic Damage settlement funds from the 
BP Oil Spill for identified projects in Pinellas 
County. The County received $222,000 for 
lighting and landscaping for Downtown Palm 
Harbor. The specific Interlocal Agreement 
that outlines the spending of that award was 
coordinated between the County’s Public 
Works Department and the Downtown Palm 
Harbor Merchant’s Association. A phased plan 
called for additional lighting and landscaping 
throughout the downtown. 

If lighting remains a concern for the community, property owners would need to determine if they would like to 
expand their current lighting through a private contractor and electrician and obtain any necessary right-of-way 
permits, as is done today, or reconsider becoming a lighting district, as discussed in this Plan’s Funding Tools 
section. 

An additional pedestrian amenity that can improve the pedestrian experience within the downtown is 
‘wayfinding’ - information that helps guide people to destinations. Traditional means of wayfinding takes the 
form of mapping and signage. To build on the branding of the community, it is recommended that wayfinding be 
coordinated through a larger marketing effort for the community. 

If should be noted that if additional amenities, such as bike racks and benches, are needed, private property 
owners should install such amenities on their property. The unincorporated County would not typically support 
these types of features being located within the public right-of-way due to the need to meet American 
Disabilities Act (ADA) requirements, and the lack of long-term maintenance funding. If the community 
demonstrates the need for pedestrian amenities to be located in the right-of-way, a right-of-way permit would 
be required. Amenities located in the public right-of-way is required to have necessary approvals in order to 
address such things as property placement, ADA compliance, clear sight visibility, etc. Possible mechanisms for 
planning and funding such amenities are discussed in the Implementation Tools section of this Plan. 

CHALLENGE

OPPORTUNITY
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While retail uses are permitted by the 
downtown’s zoning district, there seems 
to be a lack of retail located there. The 
existing uses tend to primarily be shared 
among restaurants, office space and 
personal services. While the community 
did suggest that the range of permissible 
uses were appropriate for the downtown, 
they made the point that there is a need 
for additional retail, which would not 
only provide shopping opportunities, but 
would in turn make the downtown a 
more walkable destination. It was stated 
by several people that the availability of 
retail space was extremely limited and 
that the historic guidelines complicated 
the process for obtaining approvals for 
those buildings that may need some 
renovation. 

CHALLENGE
DETERMINE THE NEED FOR 
ADDITIONAL RETAIL AND 
IDENTIFY FACTORS THAT MAY 
LIMIT THE OPPORTUNITIES FOR 
RETAIL USES.

12th St

Florida Ave
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CHARACTER & IDENTITY TARGETED EFFORTS

A retail study was conducted to determine the potential to locate additional 
retail in Downtown Palm Harbor. The study looked at national and regional 
trends, as well as the growth opportunities for the defined trade area. 
Downtown Palm Harbor’s trade area was defined as being within a 
10-minute drive of the downtown. As a result of the study it was concluded 
that the downtown has the potential to bring in a percentage of the trade 
area’s retail demand over the next several years, but it would be helpful 
for the area to improve its visibility through improvements along Alt 19, 
including the creation of a gateway. 

The type of retail that could be supported in the downtown would be more 
boutique-style retail with a smaller footprint, but the permitted floor area 
in the downtown may be a limiting factor. It was recommended that the 
County look at the development regulations, not just the densities and 
square footage that are permitted, but the historic requirements as well, 
to determine if they may be limiting the amount of growth that can be 
accommodated. The complete Retail Market Study can be seen in Appendix 
7.2.)

The County Planning Department should follow up on the results of this 
study by looking at the permissible densities and intensities of uses in the 
downtown to support the potential for additional retail. Permitted floor 
area ratios should reflect the types of square footage desired by boutique-
style retail uses, while the buildings themselves need to remain at the 
appropriate scale for a walkable urban neighborhood like Downtown Palm 
Harbor. 

To address this concern, the Planning Department sought and was awarded 
a Planning & Placemaking grant that would support the drafting of form-
based development regulations for the downtown. Form-based regulations 
focus on the relationship of the physical form of buildings to the public 
realm, such as the street and sidewalk. These types of regulations tend to 
focus on the built environment while intending to preserve the community 
character and scale. These regulations tend to be more direct (rather than 
being open to interpretation) and are therefore more predictable for the 
property owner or developer. As such, the approval process can often move 
more quickly than traditional zoning regulations. 

It is the intent of the form-based regulations to allow for additional square 
footage to support retail (and other) uses, while continuing to reflect the 
scale and character of the walkable downtown. If adopted, those who 
want to open a new use (or modify their current use) can choose to use 
the existing zoning standards or the new form-based regulations. If the 
form-based regulations prove to be successful over time, the County should 
consider replacing the existing zoning requirements with the form-based 
regulations.

OPPORTUNITY
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Much of Downtown Palm Harbor is a locally-designated Historic District and has an associated 
design review manual that is applicable to new development and redevelopment of the 
majority of the structures within the downtown. These guidelines were created to perpetuate 
certain architectural elements and styles found in the district. However, given the eclectic 
nature of the contributing resources, and the fact that the guidelines are centered on a “catch 
all approach”, the approach results in no common architectural theme. Additionally, the 
guidelines do not distinguish between commercial and residential structures, which can be 
challenging when interpreting and applying these guidelines. There are other concerns that 
the design guidelines do not specify types of materials, which also contributes to the lack of 
uniformity in application of the Design Review Manual.

The concern was raised by the community that these guidelines coupled with existing zoning 
regulations tend to make the approval process complicated and lengthy. It was recommended 
that the County review these guidelines and streamline the approval process. There are a 
number of questions that need to be addressed when considering any changes to the Design 
Review Manual, such as: which properties should be subject to these guidelines; what is the 
primary intent of the guidelines – is it to preserve a specific architectural style or is it to protect 
the development pattern; and are the guidelines clear and easily implementable?

CHALLENGE

REVIEW THE [HISTORIC] 
GUIDELINES IN ORDER TO 
CONTINUE THE PROTECTION 
OF THE AREA’S HISTORIC 
HERITAGE, WHILE CLARIFYING 
THE GUIDELINES AND 
STREAMLINING THE REVIEW 
PROCESS.

12th St

Florida Ave
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CHARACTER & IDENTITY TARGETED EFFORTS

OPPORTUNITY
To support an accurate review of the existing design guidelines, it was necessary to complete an updated 
historic survey of the area. The last survey was conducted nearly 20 years prior and it was important to 
determine if the findings continued to reflect current conditions. 

The updated historic survey was completed in November 2018.  The findings of this survey continued to 
identify each of the nine properties previously recognized as contributing structures. It also found that 
the structure located at 1069 12th Street, an existing commercial building, should be added to the list 
of contributing structures as it connects to another contributing structure (1126 Florida Avenue). This 
addition was recommended “because of its historic significance and the role the building(s) continue to 
have in the commercial development of Palm Harbor.” (See Appendix 7.3) 

Overall, the updated historic survey findings recognize that Downtown Palm Harbor has a unique 
heritage and should continue to pay respect to this history. It finds that a locally-designated historic 
district is appropriate, and recommends the County consider addressing the form and scale of additional 
properties that would provide a buffer around the historic district and further pay tribute to the area’s 
past. There is the opportunity for the community to use additional methods that pay homage to the 
history and culture of the area, such as: the use of educational tools like maps, walking tours, interactive 
websites, and public art; or through some combination thereof.

The survey recommends that a Design Review Manual address not only the needs of the contributing 
resources (i.e., materials and in-kind historic architectural elements), but address the development 
pattern of the overall area in terms of form and scale. Taking into account the recommendations of the 
updated historic survey, the County should continue to recognize and respect the downtown’s important 
past. The existing design guidelines document currently states the following:

Given that the buildings found in the DPHHD and the OPH-D do not provide a common 
architectural style, the establishment of these Districts was largely about preserving the “sense of 
place” created by the mix of uses, special character and history that result in the area’s original 
platting as a walkable town center. The Design Standards for the DPHHD and OPH-D, therefore, 
are based upon the connecting elements and characteristics that are present, including:

• The relationship between the shape, size, and height of the buildings;

• The front-facing orientation of the buildings and the lack of setbacks from the 
main street;

• The major roof types; window door design and placement;

• Minimal ornamentation and architectural detailing; and

• Minor connecting elements such as shutters, porches, and fences.

With this same understanding in mind, the County should address this targeted effort of more clearly 
focusing the design guidelines while protecting the downtown’s overall development pattern and 
protecting the architectural features of the designated contributing resources. The goal is to protect this 
character while streamlining the approval process. 

As discussed in the previous targeted effort, form-based regulations directly address development 
patterns. They can also incorporate design elements. These alternative development regulations can 
provide opportunities for additional retail in the downtown and protect the character of the area, while 
simplifying the overall approval process for (re)development. 
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One issue that was brought up in the 2001 Plan and continues to be a concern 
for the community is the need for additional open space opportunities in the 
downtown. The 2001 Plan called for the incorporation of congregation areas 
and event spaces as a component of streetscape design. During the 2017 open 
houses the community expressed the desire to have additional locations to 
have family-friendly events. Resulting from the 2001 Plan, wider sidewalks 
were installed and serve as a location for social interaction; however, it does not 
afford the opportunity for community event space. As discussed in the ‘Existing 
Conditions’ section, the community has benefited from the addition of Harbor 
Hall as a community event space, but it does not serve as an outdoor facility. 

CHALLENGE

IDENTIFY OPPORTUNITIES FOR 
OUTDOOR ACTIVE SPACES THAT 
SUPPORT FAMILY ACTIVITIES 
AND COMMUNITY EVENTS.

12th St

Florida Ave
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CHARACTER & IDENTITY TARGETED EFFORTS

Providing additional open spaces in a highly developed area is not an easy task. 
There may be opportunities to provide plazas or similar areas of green space 
as part of redevelopment projects, but there is no guarantee as to the value it 
would serve to the public as it would be part of private development. As a long-
term solution, the County should consider opportunities to purchase land that 
can serve as a gathering space for visitors to the downtown and the adjacent 
residential community. In the meantime, local community organizations should 
continue to coordinate community events not only in the downtown, but 
should consider new ways to take advantage of the proximity to Pop Stansell 
Park and the Sunderman Complex. There may be opportunities to program the 
use of the wide, park-like median located along Florida Avenue west of Alt 19. 
This space could be used as a passive green space, with benches and paths that 
supplement nearby Pop Stansell Park, and function as a community gathering 
space. Many communities have capitalized on the recreation and open space 
possibilities offered by wide boulevard medians (similar to Florida Avenue) as 
quaint public amenities. 

OPPORTUNITY
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While Downtown Palm Harbor has a well-connected sidewalk 
network that extends into the adjacent residential neighborhoods, 
there are identified gaps in that system. These gaps are shown on 
the following map (Figure 6), and illustrate that there are roadway 
segments that are incomplete. Some of these gaps occur on only 
one side of the street; while other gaps occur on both sides along 
individual blocks that are disconnected from sidewalks that currently 
exist on adjacent blocks. The following map identifies gaps in the 
existing sidewalk network:

CHALLENGE

ADDRESS GAPS IN SIDEWALK 
CONNECTIONS WITHIN THE 
GREATER DOWNTOWN PALM 
HARBOR AREA IN ORDER 
TO IMPROVE WALKABILITY 
AND FURTHER SUPPORT 
DOWNTOWN BUSINESSES AND 
EVENTS.

12th St

Florida Ave
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CONNECTIVITY TARGETED EFFORTS

The County currently has a sidewalk gap program that can prioritize and address needs to fill in 
the gaps throughout the County. The gaps within the downtown sidewalk network, as identified in 
Figure 6, will be shared with the program managers. Priority fixes will be identified and added to 
the program schedule. The completion of these projects are subject to a number of factors, such 
as: the complexity of the project - is it a simple fix or is there a more complex design need; the size 
of the area to be addressed – can the County complete the work or is it necessary to contract out; 
does the County have the necessary right-of-way to address the need; is the funding immediately 
available? The County will coordinate this effort and prioritize locations to eliminate sidewalk gaps 
in the downtown and surrounding neighborhoods. While FDOT ultimately makes decisions regarding 
improvements along Alt 19, a complete streets approach to that corridor should be considered, 
including the use of sidewalks to enhance the connectivity and safety of the downtown across Alt 19.

OPPORTUNITY

FIGURE 6:   EXISTING SIDEWALK NETWORK



EXPLORE THE USE OF GOLF 
CARTS AS AN ALTERNATIVE 
MEANS OF TRANSPORTATION 
BETWEEN DOWNTOWN 
PALM HARBOR AND 
ADJACENT RESIDENTIAL 
NEIGHBORHOODS.

12th St

Florida Ave
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CHALLENGE
During the community engagement process, there were several 
residents who expressed the desire for Downtown Palm Harbor 
to become a golf cart community. While there are a number 
of people who do drive their golf carts in the downtown, the 
streets are not currently designated to allow for shared use for 
automobiles and golf carts, and potential safety measures have 
not been addressed. 
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CONNECTIVITY TARGETED EFFORTS

OPPORTUNITY
The County’s Public Works Department completed an analysis for a potential golf cart neighborhood 
area, identifying those streets that could support golf carts sharing the road with cars. A general ½-mile 
boundary from the downtown core was studied; addressing field observations of traffic flow, speeds, and 
area crash data. 

It was determined that the area could support shared golf cart use, identifying certain road segments 
that would be closed to golf carts, but would have acceptable locations for golf cart crossings. In order 
to allow for shared golf cart use, a signage plan and painted crossings would be necessary. The specific 
boundary of study and the allowable roadway segments for golf cart use can be seen in Figure 7.

To further pursue a golf cart community for this area, a petition is being distributed by Public Works to 
property owners, requiring at least 60% support. Final approval would then be required by the Board 
of County Commissioners. As a state roadway, the County would need approval from FDOT to allow golf 
carts to cross Alt 19.

FIGURE 7:   POTENTIAL GOLF CART  BOUNDARY



EXPLORE SOLUTIONS TO 
ADDRESS PARKING ISSUES, 
CONSIDERING BOTH DAILY 
PARKING NEEDS AS WELL 
AS NEEDS FOR LARGER 
COMMUNITY EVENTS.

12th St

Florida Ave
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During the open houses the community 
expressed concern over lack of parking in 
the downtown. The intersection of Nebraska 
Avenue and 11th Street was identified as the 
key intersection where finding parking was 
most challenging. They also identified the 
5:00 to 9:00 pm timeframe, Monday through 
Saturday, as the most challenging times of 
day.

CHALLENGE

FIGURE 8:   Peak Conditions Heat Map [Friday April 6, 2018, 7:30-8:00pm]
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CONNECTIVITY TARGETED EFFORTS

As a result of this concern, the County Planning 
Department conducted parking observations for a 
total of three weeks between July and December 2017, 
and during a peak time slot on Friday, April 6, 2018.

Downtown Palm Harbor is an established compact, 
walkable neighborhood. Most businesses are located 
within a typical 2.5 minute walk from the center of downtown. 
That means from end to end of the area’s boundary it is a typical 5 
minute walk. While it was found between July and November 2017 that many 
of the available parking spaces were occupied, there was still a significant excess of parking 
spaces within a 5 minute walk of any destination. At no time during any of these observed days 
and hours were there fewer than approximately 39 percent (or 158 spaces) of observed public 
parking available. During the April 2017 observations, it did show additional occupancy in the 
public spaces that was not seen in the earlier months. The public parking lot at Harbor Hall and 
the on-street parking located to the south had additional usage. However, at its peak half-hour 
(7:30-8:00p) public parking continued to have over 28% (or 116) of the public spaces available. 
The ‘heat map’ in Figure 8 illustrates conditions of this peak occupancy time. 

However, to address the community’s concern, the Planning Department will coordinate with 
the downtown business owners to create an area-wide map that identifies where public parking 
spaces exist in the downtown, indicating general walking distances in minutes, so it is clear to 
customers that adequate parking is generally available within a short walk. Businesses can post 
these maps on their property where customers can see them, and they can have the maps 
available for distribution. 

As branding and marketing efforts are coordinated in the downtown, wayfinding signage should 
be provided to direct people to public parking with identified walking distances. In the future, 
as use and density/intensity revisions are made to the downtown’s zoning requirements, the 
County should continue to consider the appropriateness of the minimum required parking. 
When considering this issue, it is important to balance the fact that this is a connected, walkable 
downtown, with the assurance for businesses that there is available parking for their customers. 
As there is limited land area within the downtown, it becomes challenging to find additional 
opportunities for on- and off-street parking spaces. It may be useful for business owners to 
create a shared parking program as permitted by the subject zoning district, so businesses that 
have different peak hours of operation can offer the same parking spaces to their customers. 

The County should consider redesigning Nebraska Avenue between Alt 19 and Omaha Street 
with on-street parking as part of a complete streets program. This would address parking as 
a longer term solution. The complete street concept addresses the needs of all users of the 
street (drivers, pedestrians, and cyclists) within the context of what uses the street serves (e.g. 
residential and commercial). On-street parking along Nebraska Avenue would not only provide 
additional spaces near the challenging intersection, but it could also serve to slow traffic, making 
it easier for pedestrians to cross the road when walking between the businesses.

OPPORTUNITY



PURSUE A ROUNDABOUT AT 
ALT 19 AND FLORIDA AVENUE 
AS THE PREFERRED CROSSING 
SOLUTION FOR PEDESTRIANS, 
CYCLISTS AND AUTOMOBILES 
IN ORDER TO MORE SAFELY 
CONNECT THE CORE AREA OF 
DOWNTOWN PALM HARBOR 
TO THE PINELLAS TRAIL, POP 
STANSELL PARK, AND THE 
HARBOR.

12th St

Florida Ave
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One of the primary concerns voiced at the community open houses was the need for 
a safe pedestrian crossing of Alternate 19 (Alt 19), connecting the downtown to the 
Pinellas Trail and other amenities to the west. As part of the community discussions, 
staff addressed the pros and cons of a traffic signal at Nebraska Avenue, a roundabout 
at Florida Avenue, and a mid-block crossing between the two intersections. Residents 
showed strong support for a roundabout at Florida Avenue, not only for the potential to 
address safe pedestrian crossing, but recognizing that this solution could also act as a 
gateway, drawing people into the downtown.

As a State-controlled roadway, the State will make the final decision as to how to address 
this crossing.  

CHALLENGE
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CONNECTIVITY TARGETED EFFORTS

Alt 19 is part of a countywide corridor study being conducted by the Florida Department 
of Transportation. Staff continues to coordinate with FDOT, expressing the issues raised 
by the community and the general support for a roundabout. FDOT will make specific 
recommendations as part of the corridor study report, which is expected to be made 
available late 2018. Sidewalks and safe transit locations should be considered and 
coordinated with any other crossing improvements.

OPPORTUNITY

Sample Roundabout



BUILDING ON THE DEFINED IDENTITY 
FOR THE AREA, CREATE A BRAND 
FOR DOWNTOWN PALM HARBOR, 
TO PROMOTE AREA BUSINESSES 
AND COMMUNITY EVENTS, AS WELL 
AS CIVIC PRIDE IN DOWNTOWN 
PALM HARBOR. PURSUE MARKETING 
OPPORTUNITIES AND PARTNERSHIPS 
(WITH BUSINESS ORGANIZATIONS; 
CIVIC ORGANIZATIONS; AND 
COUNTY REPRESENTATIVES; ETC.) 
TO PROMOTE DOWNTOWN PALM 
HARBOR.

12th St

Florida Ave
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BRANDING & MARKETING TARGETED EFFORTS

As many of the challenges outlined in this 
Plan are addressed, there is the opportunity 
for more people to take advantage of 
experiencing daily activities in Downtown 
Palm Harbor. Building on the defined 
character of the area, and the potential 
successes of safely connecting the downtown 
to the Pinellas Trail and recreational facilities 
across Alt 19, the addition of new retail uses, 
and the improvement of the pedestrian 
experience in the downtown, it becomes 
increasingly important to brand and market 
your area; not only for the benefit of the 
business community, but to encourage civic 
pride which will contribute to the long-term 
success of the area. The key challenge is to 
have a defined, consistent message to attract 
visitors to the downtown.

CHALLENGE

OPPORTUNITY
Downtown Palm Harbor benefits from having 
a number of active organizations that are 
vested in the success of the downtown 
businesses and the community at-large. The 
local Merchants Association and Chamber of 
Commerce have traditionally worked together 

to host and advertise downtown events. As the community determines how they want to move forward with 
an advisory committee and/or a defined implementing and funding mechanism, efforts should be focused on 
the continued branding and marketing of the downtown and appropriate partnerships should be identified and 
pursued. 

As this effort is being coordinated, the community should consider the following:

Enhance the online presence of the downtown with a coordinated website that promotes 
community businesses and events;

Enhance the downtown’s social media presence;

Circulate a monthly newsletter that can reach downtown patrons and neighboring residents; 
and

Create a design pallet/pattern book as part of the branding effort resulting in consistent 
wayfinding signage, website graphics, and brochures.



CREATE A REPRESENTATIVE 
ADVISORY GROUP 
IMPLEMENTATION OF 
PROJECTS FOR THE 
DOWNTOWN PALM HARBOR 
MASTER PLAN.

12th St

Florida Ave
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CONTINUING EFFORTS TARGETED EFFORTS

It is important for the local residential and business community to remain active in 
the implementation of the efforts outlined in this Plan. While the County will continue 
to address issues in accordance with identified infrastructural improvements and 
regulatory issues, it is the local community who is most familiar with the daily activities 
and concerns in the downtown.

CHALLENGE

Local organizations and volunteers should continue to stay active in order to ensure 
continued success in Downtown Palm Harbor. This Plan outlines a series of potential 
mechanisms that the community can consider when moving forward with projects 
to improve their downtown. Some of the potential solutions would involve appointed 
advisory groups, whether it be through a CRA advisory board or a business improvement 
district. The greater downtown business and residential community should determine 
which avenue they would like to pursue and the appropriate coordination can follow.

OPPORTUNITY
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IMPLEMENTATION
TOOLS
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11th St

Florida Ave

Nebraska Ave

Georgia Ave

s discussed as a part of this Plan’s 
targeted efforts, the County should 
address updates to the regulating 
districts that will help to streamline 
the development process and 
support further economic growth 

opportunities in the downtown. There 
are also a number of mechanisms that 
the Downtown Palm Harbor community 
can consider to address improvements 
and potential funding sources for the 
needs identified in this Plan. The following 
summary describes these different 
implementing tools.

A
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Nebraska Ave

IMPLEMENTATION TOOLS

The Downtown Palm Harbor Activity Center (DPH AC) is intended to comprise a 
mix of land use types to foster a cohesive, neighborhood activity center capable 
of serving the needs of a wide demographic of local residents and visitors, while 
encouraging a walkable, convenient neighborhood. The specific mix of land uses 
permitted are determined and controlled by the associated DPH regulating plan. 
This plan should support a range of uses, including a combination of residential, 
retail/commercial, recreation, lodging, industrial, and civic-oriented land uses. 
This Master Plan considers an expanded Activity Center allowing for a more 
comprehensive planning approach that integrates properties adjacent to the 
downtown core as well as contiguous blocks that provide direct connectivity to 
recreation amenities and the waterfront to the west. This expanded area also 
supports a smoother transition in land uses including development patterns and 
intensities. 

LAND USE

In a true mixed land use environment, it is difficult to predict the resulting 
combination of residential and nonresidential facilities that will be built. As such, it 
is often difficult to predict and measure the associated impacts. This is why many 
communities across the country have moved to straight floor area ratio (FAR) 
measurements (or the amount of building floor area that is allowed on a lot) and 
policies as a means of setting the appropriate urban planning metrics to guide 
development regulation. The allowable FAR is applied to the gross building floor area 
for a parcel, addressing any combination of allowable uses. 

As identified in the community outreach process, and as observed through 
development applications that have not been supported by the OPH-D zoning 
regulations, DPH has faced certain development limitations. Parcel sizes tend 
to be smaller in the downtown. The existing FAR allowances limit the amount of 
redevelopment permissible on a parcel, which reduces the profitability of (re)
development. The on-site parking requirement, while already reduced, further limits 
the amount of square footage that a property owner can utilize. 

To further support mixed-use development and economic growth within the 
downtown core, Downtown Palm Harbor should permit a maximum FAR of 2.4. It 
should be understood that while this FAR is appropriate for development within 
the downtown core, it would likely not be achieved on many parcels due to their 
limited size. Therefore a range of FARs, not to exceed the 2.4 per parcel development 
threshold, would be realized. 

FLOOR AREA
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4 Appendix 7.4 lists each parcel that is located in the expanded Activity Center boundary, yet outside of the OPH-D zoning district. This table also identifies the existing FLU 
and Zoning Classifications for these parcels prior to the expansion. 
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Form-based regulations provide a method of streamlining development 
regulations that focus on the desired form of the community rather than 
limiting the associated activities. Form-Based Codes (FBC) provide a 
predictable regulating process, which can in turn lessen the time it takes 
to secure development approvals. The FBC for Downtown Palm Harbor 
should allow for additional square footage to support retail (and other) 
uses, while continuing to reflect the scale and character of the walkable 
downtown. 

One of the benefits of utilizing form-based regulations is that they offer a 
more holistic approach to zoning and consider the development pattern of 
a larger area rather than looking at individual lots. As such, this Master Plan 
addresses the needs of parcels for the expanded Activity Center boundary 
in order to allow for the form-based regulations to appropriately transition 
from the adjacent neighborhoods. Figure 9 illustrates the expanded 
Activity Center, in order to take advantage of this holistic, form-based 
approach. 

Upon adoption of a downtown FBC, the County will provide property 
owners the option to choose between two development scenarios. The 
first scenario would create no change in circumstance and permit the 
property owner to develop under the existing future land use and zoning 
classifications.   The second scenario would allow property owners to 
develop using the adopted FBC. In turn, these applicants would be subject 
to the Activity Center future land use category, and would be able to take 
advantage of the multiple use options and streamlined approval process.
 
This initial roll out of the FBC in the downtown is intended to be an option 
offered to property owners. Since the primary purpose of the Activity 
Center and FBC is to provide a holistic approach to redevelopment in the 
downtown community, Future Land Use amendments and rezonings within 
these boundaries are discouraged. As the FBC proves to be a benefit to the 
community, the Board of County Commissioners should consider making 
these regulations standard and not an option.

FORM-BASED REGULATIONS
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IMPLEMENTATION TOOLS

FIGURE 9:   Expanded Activity Center Boundary
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Nebraska Ave

GENERAL FUND

Tax Increment Financing is a common funding method that directs a prescribed 
percentage of collected property taxes (applied to an increase in assessed value) to 
redevelopment and infrastructural improvements for a defined area. The intent of 
this funding source is to invest in community improvements that will in turn act as 
a catalyst for economic development. As such, the application of a TIF is established 
as a funding mechanism to implement projects and programs established in 
accordance with a redevelopment plan. In Florida, TIF districts can be created for a 
period up to 15 years.

TIF funding can be used to fund infrastructure projects, such as streetscape 
improvements; public parking facilities; mobility improvements; non-governmental 
public facilities; planning and engineering services for eligible capital projects; site 
acquisitions; commercial façade grants; etc. TIF’s are most commonly used with the 
establishment of a Community Redevelopment Agency (CRA), as will be discussed as 
a potential support organization for Downtown Palm Harbor.

TAX INCREMENT FINANCING (TIF)

The General Fund is the general operating fund of the County. It is used to account 
for all financial resources of the County government expect those that are required 
to be accounted for in another fund. The County identifies how these funds will 
be allocated per fiscal year. The General Fund could potentially be used to fund 
additional staff to support the area, such as a maintenance person for streets and 
landscaping or a Main Street program manager. While it may be possible to redirect 
funds for specified projects and activities in the downtown, there is no guarantee 
that this would be a long-term funding source. The challenge is that funding would 
have to be redirected from an existing General Fund program to then fund this 
initiative. Each year the Board of County Commissioners votes to adopt the County’s 
budget and how the General Fund is spent based on the estimated revenues and 
expenditures for the year. 
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IMPLEMENTATION TOOLS

A Municipal Service Benefit Unit is a non-ad valorem assessment that directs 
collected funds towards a specified service need; (e.g., solid waste collection; 
street and sidewalk improvements; etc.) for a defined geographic area. An MSBU 
is established as a special assessment district in accordance with State Statute. 
This assessment is based on the cost to provide the specified improvement, 
the number of participating properties, and the benefit unit allocated to each 
participating property.

MSBU funding can be used for such projects as recreation service and facilities; 
streets; sidewalks; transportation; street lighting; and other essential facilities 
and municipal services from funds derived from service charges, special 
assessments, or taxes within the designated unit, such as Downtown Palm 
Harbor.

MUNICIPAL SERVICE BENEFIT UNIT (MSBU)

In effect since 1990, Penny for Pinellas (the ‘Penny’) is a countywide funding 
mechanism for capital improvement projects, covering more than 70% of the 
cost of long-term investments. The Penny is a 1% sales tax and is not reliant on 
property taxes. This 10-year revenue generator, was last renewed in 2017 for 
the 2020-2030 capital project period. Specific projects are identified prior to 
the referendum vote. As such, this funding source may not be available for the 
specific infrastructure issues identified in this Plan; however, attention should 
be paid to long-term projects in the downtown and the possibility of using the 
Penny as a future resource.

PENNY FOR PINELLAS

If area property owners opt to have the County install and maintain lighting in 
the downtown, they would need to formally create a lighting district. The County 
would install and maintain lights for the community via right-of-way permits. A 
non-Ad-Valorem assessment (plus administration fee) would be paid each year 
by the property owners. Though the downtown community did not show support 
for this option in the past, if the community shows future interest in becoming a 
lighting district, a petition would be distributed to 100% of the property owners 
for the defined area of coverage and require at least 60% endorsement for 
district formation. If this support is gained, the BCC would then need to approve 
an ordinance to formally create the district.

LIGHTING DISTRICT
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MAIN STREET PROGRAM

Downtown Palm Harbor currently benefits from the involvement of a Merchants 
Association and Chamber of Commerce. Much of their efforts are focused on 
promotion of the downtown businesses and community events. Given the expressed 
desire of the community to improve the downtown brand and the associated 
marketing efforts, the merchants may consider forming a Business Improvement 
District. BIDs can be established as a special neighborhood improvement district as 
per Florida Statue 163.511. BID’s organize efforts on a local level through an appointed 
board and provide ongoing funding for both improvement and marketing efforts 
within a defined district. Through revenue gained by a targeted tax assessment for 
identified property owners, funding can go towards the creation of a marketing plan 
for Downtown Palm Harbor and the ongoing management and implementation of the 
identified strategies.

BUSINESS IMPROVEMENT DISTRICT (BID)

Community Development Corporations are 501(c)(3) non-profit organizations that are 
created to help revitalize communities. CDCs are formed by local community members 
who want to advance redevelopment efforts for their area. These corporations take 
on identified economic development projects and can provide social services for a 
community as well. CDCs can also assist in branding and marketing efforts. These 
organizations seek funding sources for projects and can draw on both public and 
private sources. 

COMMUNITY DEVELOPMENT CORPORATION (CDC)

The Florida Main Street program is administered by the Florida Department of 
Historical Resources and is part of a national network of downtown revitalization 
programs affiliated with the National Main Street Center, a non-profit organization 
associated with the National Trust for Historic Preservation. The program is based on 
the Four-Point Approach®, a strategic framework customized for the unique needs 
and challenges of each participating community. This community-based revitalization 
initiative has been used in over 2,000 communities during the past 30+ years. Since 
1986, private investment in Florida Main Street communities has totaled over $1.5 
billion in private investment creating 26,858 new jobs for 9,147 businesses and 
startups. Downtown Palm Harbor had previously been a participating member in this 
program.

Nebraska Ave
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IMPLEMENTATION TOOLS

Similar to CDCs, Economic Development Corporations are commonly established as 
501(c)(3) non-profit organizations that are created to help promote long-term economic 
development in defined geographic areas. As a non-profit, activities of an EDC would 
have to meet public-benefit standards, addressing the needs of a disadvantaged 
community. What typically distinguishes EDCs from CDCs is that an EDC could establish 
a business-loan program, whereas a CDC would be more likely to focus on residential 
development or rehabilitation.

ECONOMIC DEVELOPMENT CORPORATION (EDC)

Florida Statute, Chapter 163, Part III, guides state regulated Community Redevelopment 
Areas (CRA). Per Chapter 163, Part III, F.S., local governments are able to designate 
areas as CRAs when certain conditions exist, and to function as a specifically focused 
financing tool for redevelopment that is consistent with local comprehensive plans and 
an adopted CRA Plan. Communities seeking to become a CRA must prove necessity as 
determined through State established criteria that categorize a community as either a 
‘slum area’ or ‘blighted area’.  This evaluation is done through a ‘Finding of Necessity’ as 
completed by the County’s Redevelopment Section.  

If this process finds that a specified area meets the definition of ‘slum’ or ‘blighted’, the 
County can pursue the creation of a CRA while identifying funding sources to address 
community needs. Common options include the establishment of a designated TIF or 
potentially the redirection of general funds, (both of which are discussed in the previous 
Funding Tools section).

Through the use of TIF funds, the future value of private investment within a CRA is 
leveraged to finance public improvements, enhance existing public infrastructure, and 
maximize the benefits of other incentive tools. Having tax increment as a resource 
allows for concentrated public investment which can act as a catalyst for private sector 
investment in areas that may otherwise not attract market interest. 

The County’s CRA Policy permits the County to promote reinvestment in priority 
geographic areas by classifying the CRA as one of three local designations. The County 
has established evaluation and scoring criteria to ascertain a CRA ‘Local Designation’ for 
the purpose of determining TIF funding participation by the County and eligible uses 
of TIF funds. As of the time of this Plan adoption, this rating system would designate 
Downtown Palm Harbor as an ‘Economic Development’ local designation, which would 
be afforded up to 50% TIF for up to 10 years with a five year review. This designation is 
defined as those areas that may experience stagnation, but where ultimately, there are 
opportunities due to diversity of uses, inherent local economy and location.

Ultimately, if the downtown community requests to pursue CRA designation, the 
Finding of Necessity would have to show that it meets the state criteria of a ‘blighted 
area’. The appropriate funding opportunities would need to be identified based on the 
level of need. The Board of County Commissioners (BCC) would review the conditions 
of the community and require a majority plus one vote to establish the CRA. Due to the 
limited size of Downtown Palm Harbor, it would benefit the community to think about 
expanding the area under consideration for the purposes of establishing a CRA. By doing 
so, it could increase the potential for meeting the criteria of a blighted area; expand the 
potential opportunities for successful mixed-use redevelopment; and provide a more 
holistic approach to the area’s revitalization.

COMMUNITY REDEVELOPMENT AREA (CRA)
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CONCLUSION
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Nebraska Ave

Georgia Ave

owntown Palm Harbor has greatly benefited from 
recommended actions, the findings and associated 
improvements resulting from the 2001 Master Plan. 
With much of the intent of that Plan being addressed, 
the community can build on those successes to further 
enhance the area’s identity and vitality. Throughout 

the community engagement process, local residents and business 
owners shared their excitement for the area’s future. 

The targeted efforts, as identified by the community and 
addressed in this Master Plan, further support the area’s character 
and identity; address connectivity for all modes of travel; and 
recommend branding and marketing efforts be undertaken 
to promote the downtown’s businesses and local events, and 
enrich the area’s sense of community. This Master Plan provides 
guidance and tools by which the walkable, family-friendly 
Downtown Palm Harbor celebrated by the community can 
continue to thrive.

D

YR 1957
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DOWNTOWN PALM HARBOR 

MASTER PLAN UPDATE 

SUMMARY FINDINGS / DRAFT RECOMMENDATIONS 

 
BACKGROUND 

 
In 2001, Pinellas County adopted a Master Plan for Downtown Palm Harbor. The Plan outlines 
key recommendations for improvement in the Downtown study area. These recommendations 
address issues relating to roadway improvements and parking; drainage and utilities; streetscape 
design and amenities; and Land Development Code revisions that could support revitalization.  

 
DOWNTOWN PALM HARBOR STUDY AREA 

 
 

 
Many of these initial recommendations have been completed while others remain incomplete. 
(See Attachment 1, Master Plan Implementation Status Summary.) After 15 years of 
implementing the Plan, steps have been taken to review the remaining recommendations and 
consider new ones. 
 
In fall 2016, Pinellas County met with Downtown Palm Harbor merchants, and representatives 
from the Chamber of Commerce and the Palm Harbor Community Services Agency. Through 
these initial discussions three themes emerged: character and identity; connectivity; and branding 
and marketing. 
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1. Defining and promoting the Character and Identity:   
 
 an identifiable, eclectic “main street” along Florida Avenue;  
 a walkable street pattern;  
 a mix of residential and neighborhood commercial uses, 

with proximity to highly utilized recreation facilities;  
 a historic district designation;  
 a strong school system; and  
 neighborhood businesses and resources that support the 

community. 
 
Defining and promoting Downtown Palm Harbor’s identity can further enrich the area’s sense 
of community and place; announcing to visitors that they have arrived in Downtown Palm 
Harbor. 

 
2. Improving Connectivity for all modes of travel: 

 
Downtown Palm Harbor has the benefit of a walkable street 
pattern, with short blocks, narrow travel lanes and sidewalks. 
In many cases, this network of walkable streets extends 
beyond the downtown into the adjoining neighborhoods, 
providing residents with walkable access to neighborhood 
resources in the downtown.  
 
 

 
Since the adoption of the Master Plan, there have been sidewalk 
and pedestrian crossing improvements within the downtown. 
West of the downtown, across Alternate 19 (Alt 19), Pop 
Stansell Park, the Sunderman Complex, and the Pinellas Trail 
offer great recreational resources. The park provides benches, 
a shaded playground area, covered picnic tables, and a water 
launch. The complex offers several ballfields and a covered 
hockey rink. 
 
While there are great assets on either side of Alt 19, access between the Downtown to the 
east and recreation opportunities to the west is limited by Alt 19 auto traffic. 
 
In recent years, the community discussed the possibility of different crossing options, including 
a potential roundabout. While the community had shown some support for it, the Florida 
Department of Transportation opted to pursue a midblock crossing. Once installed, this 
solution would be analyzed to determine if this means of crossing is sufficient. The midblock 
crossing is planned for installation in 2017. Through the current community involvement 
process there is the opportunity, however, to further discuss safe crossing options to improve 
safety along Alt 19. If the community continues to show support for another means of crossing 
Alt 19, it can be explored further. 
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3. Branding and Marketing the Downtown for continued vitality and future investment: 
 

There are many assets within and around the downtown. These assets can help the 
community promote appropriate future growth and establish a unique identity. With a defined 
identity, Downtown Palm Harbor can promote the area’s businesses and community events, 
and can further enrich the area’s sense of community and place; announcing to visitors that 
they have arrived in Downtown Palm Harbor.  

 
As these themes were defined, the County began to draft initial recommendations for potential 
updates to the Master Plan. Before fully developing these recommendations, it was essential that 
the broader residential and business community have the opportunity to share their perspectives 
and opinions regarding the needs for Downtown Palm Harbor. An online survey was launched in 
December 2016 and the first community-wide Open House was held on January 26, 2017 at the 
Palm Harbor University High School.  
 

 
COMMUNITY ENGAGMENT 

 
JANUARY 2017 OPEN HOUSE 
 
The intent of the Open House was to determine if the comments that came out of the initial focus 
group conversations were the same issues and concerns that the broader Downtown Palm Harbor 
community recognized, and provide the opportunity for new issues to emerge.  

 
Between 80 and 1001 community members attended the two and half hour Open House. Different 
stations were set up with focused topics of discussion. The free flow of discussions allowed for 
additional issues to be addressed. A complete list of the comments noted on the respective station 
flip charts can be seen in Attachment 2.  
 
1. Downtown Master Plan  

 
At this station the discussion focused on the existing Master Plan and its implementation to 
date, as well as the intent of the Open House. Residents shared their thoughts about what 
improvements were needed for the downtown and their specific issues of concern. 
 
Presentation Boards: Downtown Palm Harbor Study Area; Master Plan Implementation 
Status Summary Table  
 
Discussion Findings: 
 
The discussion at this station allowed the attendees to bring up any issues that were of 
concern. It was clear that the recurring comments were consistent with the discussion of the 
subsequent stations, including the need to safely connect the Pinellas Trail and other uses to 
the west of Alt 19 with the downtown, east of Alt 19. Better street lighting is needed in the 
downtown and more sidewalks are necessary to connect the adjacent neighborhoods with 
the downtown. A common theme throughout the evening was the hope for more family-
friendly, community events. Another recurring comment was the need for additional parking 

                                                
1 There were 71 attendees who are listed on the sign-in sheets, however, there were also additional 
attendees who chose to not sign in.  
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in the downtown, not only for daily use, but to address needs for the desired larger community 
events. 
 

2. Character / Identity 
 
At this station, the discussion focused on what the community sees as the primary character 
of their community – what it is now, and what it should be. Were there any uses that aren’t 
currently permitted in the area that the community believed should be allowed in the 
downtown? Was there a need to expand the downtown area? What was the community’s 
understanding regarding the area’s historic designation? 
 
Presentation Boards: Downtown Palm Harbor Study Area; Character / Identity Image 

Board; Old Palm Harbor Zoning District - Map and Permitted Uses (See Attachment 3) 
 
Discussion Findings:  
 
A presentation board was provided with numbered images of mixed-use / live-work buildings; 
pedestrian-friendly streetscapes; community events; art districts; and transitional, low-impact 
uses that can exist between the traditional downtown and the neighboring residential 
neighborhoods. The Open House attendees were asked to note which images best 
represented the downtown that they wanted to see, and why. The three most widely identified 
images (#8, #11 and #15 – included in Attachment 2) represented mixed-use buildings with 
outdoor cafes, and family-oriented community events. The residents’ desire to have more 
community events was expressed consistently throughout the evening. 
 
Another presentation board was provided that outlined the allowable uses within the 
downtown. While the community did suggest that those uses were appropriate, they made 
the point that there is a significant need for additional retail in the downtown, which would not 
only provide shopping opportunities, but would in turn make the downtown a walkable 
destination. Retail is currently allowed within the downtown’s zoning district; however, it was 
stated by several attendees that the availability of retail space was extremely limited. 
 

3. Connectivity 
 

This station focused on the ease of movement in the downtown and across Alt 19. Does the 
community see the downtown as pedestrian-friendly? Does the community feel comfortable 
crossing Alt 19 around the downtown and what types of improvements could help with that 
comfort level? Different crossing options were discussed, such as crosswalks, a traffic signal 
at Nebraska Avenue, and a roundabout at Florida Avenue. 
 

Presentation Boards: Downtown Palm Harbor Study Area; Connectivity Image Board (See 
Attachment 4); Wayfinding Image Board (See Attachment 5) 
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Discussion Findings:  

 
The most common statement made at the Open House was the need to provide safe crossing 
opportunities across Alt 19 between the Pinellas Trail and the downtown. Staff discussed 
different crossing options, and through discussions it was clear that the preferred method of 
crossing was a roundabout at Florida Avenue.  
 
Other recurring comments made regarding connectivity addressed the need for an expanded 
sidewalk system that connects the downtown to the adjacent residential areas. There was an 
expressed need to provide additional amenities in the downtown, including better lighting, 
benches, bike racks, and better signage. It was also suggested that the County explore the 
possibility of making Downtown Palm Harbor a golf cart community.  
 
Discussions did recognize that addressing connectivity across Alt 19 and from the adjacent 
neighborhoods could contribute to supporting additional retail uses by bringing in additional 
pedestrians and cyclists to the downtown. 
 

4. Branding / Marketing 
 
The discussion at this station addressed the types of resources that the community can use 
when branding and marketing the area.  

 
Presentation Boards: Downtown Palm Harbor Study Area; Branding / Marketing Image 
Board (See Attachment 6) 
 

Discussion Findings: 

 
Attendees were presented with numerous, diverse examples of how both Downtown Palm 
Harbor and other communities around the country brand and market themselves through 
print materials, signage and wayfinding, advertisements, and logos. Attendees were asked 
to identify any branding and/or marketing elements that they believed to be appropriate for 
Downtown Palm Harbor. The most popular choices included interchangeable light pole 
banners that promote the downtown at-large and advertise events, a guide/brochure to area 
business establishments, and “DPH” stickers that could be advertised on automobiles and 
windows. 
 
Attendees were also asked to consider what characteristics of the downtown would best lend 
themselves to a marketing and branding effort (e.g. a particular historic building, proximity to 
the harbor).  Many attendees discussed the need to highlight the connection between the 
core of the downtown area, east of Alt 19, and the water and recreation amenities, west of 
Alt 19, including Pop Stansell Park, the baseball fields and the harbor.  In addition, many 
attendees expressed interest in better promoting (and increasing the number of) downtown 
community events to draw people to the area. 
 
Finally, attendees were asked to come up with an idea for a marketing tagline, write it on an 
index card, and leave it at the station prior to continuing through the open house event.  
Submitted taglines included examples such as, “Pearl of Pinellas” and “Palm Harbor – Where 
Art Meets Soul”. 
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OPEN PINELLAS (ONLINE SURVEY)  
 
In December 2016, the first online survey question relating to Downtown Palm Harbor was posted. 
The question specially asked the community to define Downtown Palm Harbor’s primary identity. 
What are the area’s unique features and which of these assets should be the area’s primary 
defining identity? As this was an open-ended question, many respondents used the opportunity 
to share their broader opinions about the downtown and what improvements were needed. All of 
these comments are being considered as recommendations for master plan updates are 
developed. What is clear from the survey responses, is the appreciation for the area’s small-town 
feel, and the pride the residents have in their community. 
 
Many of the comments mimic what was expressed at the Open House. There is a need for safe 
crossing at Alt 19 with strong support for a roundabout; additional pedestrian amenities are 
needed in the downtown, such as better lighting and more sidewalks; and there is significant 
desire for more community events. 
 
See Attachment 7 for a complete summary of the survey results. 
 
A second set of survey questions were launched at the Open House, with the opportunity for 
attendees to respond at the meeting, or elsewhere. This second survey had three sets of 
questions. 
 
The first question asked respondents to prioritize those projects that had been identified in the 
existing Master Plan for the downtown, but had not yet been completed. The top three projects 
were: 
 

1. Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue; 
2. Complete the installation of street lights along Florida Avenue; and  
3. Add outdoor plazas and outdoor event spaces in the downtown. 

 
The second question had two parts and addressed options for crossing Alt 19 in the downtown.  
The first part asked how comfortable the respondent would feel crossing Alt 19 in Downtown Palm 
Harbor using different crossing options: Comfortable; Somewhat Comfortable; Not Comfortable; 
or Not Sure.  
 
The percentages noted for each crossing option below represent the total percentage of those 
online survey respondents who felt “Comfortable” or “Somewhat Comfortable” with the subject 
option.   
 

 A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal. 
(90.3%) 

 A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows 
speeds and incorporates designated pedestrian-crossings. (48.3%) 

 A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and 
pedestrian signalization. (72.6%) 

 
The second part of this question asked respondents to choose their preferred option of crossing 
Alt 19 among these choices. It was previously mentioned, that the Open House discussions 
showed strong support for a roundabout at Alt 19 and Florida Avenue. When specifically asked 
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about the preferred method of crossing as part of the online survey, the results were relatively 
even with a slight preference for either a designated pedestrian crosswalk with a timed pedestrian-
activated crossing signal or a complete traffic signal at Alternate 19 and Nebraska Avenue that 
includes automobile and pedestrian signalization, each receiving 31.7% of the responses (19 
votes each); (as compared with 28.3%, or 17 votes, preferring a traffic roundabout at Florida 
Avenue that slows speeds and incorporates designated pedestrian crossings.) There were also 
five votes for “Other”. 
 
It is worth noting, when the community was asked through the first (open-ended) survey question 
about the primary identity of Downtown Palm Harbor, some respondents used the opportunity to 
support a roundabout at Alt 19 and Florida Avenue. This distinction in response may be attributed 
to the introductory question in the second survey which specifically asked for the respondent’s 
comfort level with each of these crossing options, and many drivers do not have experience with 
roundabouts. 
 
The final survey question listed the potential recommendations that came out of the initial focus 
group meetings. Respondents were asked to state whether they Agreed, Somewhat Agreed, 
Somewhat Disagreed, Disagreed, of if they were Not Sure about the listed recommendations. The 
results of this final question are discussed in the Recommendations section of this document. 
 
MARCH 2017 OPEN HOUSE 
 
A second community open house was held on March 23, 2017. The discussion at this Open 
House focused around the draft recommendations, which had been refined to account for the 
comments gathered at the January Open House and online survey results. Approximately 25 to 
30 community members attended the two and half hour Open House. 
 
A brief presentation was given to the attendees to review some background and the findings to-
date regarding this project. After the presentation, the attendees took part in the Open House 
format where additional individual discussions were held with County Staff. 
 
Staff prepared a number of presentation boards that provided additional information on issues 
raised by the attendees at the January Open House. A few of the presentation boards 
incorporated exercises intended to elicit additional feedback. A summary of the meeting 
comments received can be seen in Attachment 8. 
 
1. Character/Identity and Branding/Marketing 

 
This station combined the discussion regarding how the community sees its primary character 
and identity, and how this identity can be branded and marketed in the future. 
 
Presentation Boards: Downtown Palm Harbor - Historic Features (See Attachment 9); 
Character and Identity - Image Preference Rankings (See Attachment 10); Community 
Identity (See Attachment 11) 
 
Discussion Findings:  
 
As originally identified during the focus group meetings, the process for getting approvals in 
the Downtown area can be complex. There were concerns that the existing [Historic] design 
guidelines applicable to Downtown Palm Harbor were unclear, and that the process for 
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approval was unnecessarily multilayered. A presentation board was provided at the Open 
House illustrating the two types of historic features that are part of Downtown Palm Harbor: 
1) Heritage – architecturally-relevant “contributing” structures; and 2) Character – illustrations 
of unifying streetscape features, such as: buildings built to the front property line; the 
relationship of the building with the public space (sidewalks, outdoor seating, street trees); the 
front-facing orientation of the buildings; the relationship of the size and heights of the buildings. 
Open House attendees recognized this distinction in historical relevance and showed support 
for the associated recommendation to clarify the guidelines. 
 
At the January Open House, attendees were asked to rank the top three images that 
represented the Downtown they wanted to see from a series of images on a presentation 
board. At this second Open House a board was provided that displayed the highest ranked 
images from this exercise and what they represented to the community. Sharing these image 
preferences with the community reaffirmed that these images represented the Downtown 
Palm Harbor they wanted to see. 

 
A presentation board was also created to illustrate Downtown Palm Harbor’s image, based 
on community input. Staff drafted a few example taglines and logos. The board illustrated 
some key phrases and concepts we heard from the community, followed by a collage of 
images that represent these phrases; followed by a list of three potential taglines. Meeting 
attendees liked these options and reaffirmed that the display represented the community that 
Downtown Palm Harbor either is now, or aspires to be. 
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2. Connectivity  
 
There were many issues relating to connectivity discussed at the first Open House. Staff 
shared new information and presented a series of boards and exercises to collect additional 
feedback relating to these issues. 
 
Presentation Boards: Roundabout and Traffic Signal Pros and Cons (See Attachment 12); 
Sidewalk System Gap Illustration (See Attachment 13); Golf Cart Assessment Criteria (See 
Attachment 14); 2012 Parking Study Findings Summary (See Attachment 15) 
 
Discussion Findings:  
 
Discussions at the January Open House showed strong community support for a roundabout 
to improve connectivity across Alt 19. Survey results showed a slight preference for other 
methods of crossing Alt 19, (mid-block crossing or full traffic signal at Nebraska). At the March 
Open House, Staff informed the attendees that the Florida Department of Transportation 
(FDOT) is scheduled to install a pedestrian-activated crossing along Alt 19, north of Florida 
Avenue by the end of 2017. It was noted that the addition of this mid-block crossing does not 
necessarily preclude a different crossing solution in the future, if there was a community 
preference for an alternative solution and it had the support of FDOT and others.  
 
To further understand community opinion on this issue, a crossing preference exercise was 
conducted, as discussed below. As was the case with the first Open House, discussion with 
the community at the March Open House indicated a preference for the roundabout, again 
noting the ability of the roundabout to serve as a significant gateway feature for the Downtown, 
while providing for safe crossing.  
 
Feedback Exercises: 

 

 CROSSING PREFERNCE 
 
Having reviewed a Pro/Con summary and having spoken with Staff, attendees were asked 
to vote for their preferred crossing between a roundabout at Florida Avenue, and a traffic 
signal at Nebraska Avenue. The vote was 13 for the roundabout and 3 for the traffic signal. 
 

 PARKING LOCATION DOT EXERCISE: At which location(s) have you consistently been 

challenged with finding parking? (See Attachment 16) 
 
On an aerial of the Downtown, dots were concentrated along two roadway segments: 
 
o East side of 11th Street between Nebraska Avenue to the north and Florida Avenue to 

the south, up to the point where there is no on-street parking 
 
As of the date of the Open House, this location contains two restaurants, including 
Fireside Pizza Café, and Coolside Gelato Bar 
 

o Nebraska Avenue between 11th Street to the west and 12th Street to the east 
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As of the date of the Open House, this location contains two commercial uses along 
the north side of Nebraska Avenue, including Boyle’s Backyard BBQ, and the Palm 
Harbor Area Chamber of Commerce. The south side of Nebraska Avenue contains 
Fireside Pizza Café at the corner of 11th Street; Certified Pool Care, Inc.; and two 
residences 

 
 PARKING DAY/TIME DOT EXERCISE: When is finding a parking space in the downtown 

most challenging? (See Attachment 17) 
 

The vast majority of dots were concentrated during Evening hours (5:00pm-9:00pm) from 
Monday through Saturday, with a couple more dots noting a challenge on Friday and 
Saturday evenings, respectively. The table below, represents the complete results of the 
exercise. 
 

DAY / TIME 
MORNING 
(6:00am-
11:00am) 

MID-DAY 
(11:00am-
2:00pm) 

AFTERNOON 
(2:00pm-
5:00pm) 

EVENING 

(5:00pm-
9:00pm) 

LATE NIGHT 
(9:00pm-
12:00am) 

SUNDAY - - 1 dot 1 dot - 

MONDAY/ 
TUESDAY/ 

WEDNESDAY/ 
THURSDAY 

- - - 5 dots - 

FRIDAY - - - 7 dots 1 dot 

SATURDAY - - - 7 dots 1 dot 

 

ADDITIONAL INFORMATION 
 
In addition to the community Open House and online surveys, an e-mail address specifically for 
comments relating to Downtown Palm Harbor has been established. The e-mail address 
(downtownpalmharbor@pinellascounty.org) was included in the Open House notification mailer 
and on handouts that were distributed at the Open House.  
 
A webpage dedicated to the progress of the Master Plan Update was launched on the County 
website in January 2017. (http://www.pinellascounty.org/downtownpalmharbor/) 
 
 

RECOMMENDATIONS 
 
Recommendations for updates to the Master Plan for Downtown Palm Harbor were initially drafted 
based on projects that have not been fully implemented in the current Master Plan and as a result 
of discussions with the focus group. The recommendations were refined as a result of the January 
Open House discussion with the public and the online survey results.  
 
At the March Open House the updated recommendations were presented to the community. 
Meeting attendees confirmed that the proposed recommendations mostly represent their 
concerns and issues, and the below recommendations were finalized based on the March 
discussions and findings. At the March Open House attendees were given three yellow dots and 

http://www.pinellascounty.org/downtownpalmharbor/
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asked to vote for the top three draft recommendations that they saw as their priority. The following 
recommendations are listed in the order of the resulting prioritization. 
 
1. Pursue a roundabout at Alternate 19 and Florida Avenue as the preferred crossing solution 

for pedestrians, cyclists and automobiles, in order to more safely connect the core area of 
Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the harbor. (22 dots) 
 
Note: The initial recommendation voted on identified the need to find a solution to more safely 
cross Alternate 19, which was overwhelmingly the community’s main topic of concern at both 
Open Houses. This revised recommendation, specifically identifies the community’s preferred 
solution for traversing that intersection as determined by the overall information gathered 
during the entirety of the community engagement process.  
 
In addition to providing the ability for users to more safely traverse that intersection, the 
community recognized that a roundabout can serve additional purposes that an alternative 
crossing solution might not.  
 
First and foremost, the roundabout allows crossing to occur at Florida Avenue, which is 
essentially the downtown’s “main street.” In recent years, the Florida Department of 
Transpiration (FDOT) concluded that a traffic signal is not warranted at that intersection, but 
a roundabout could be a possible solution. Second, by providing safe crossing at Florida 
Avenue, residents and users of the Pinellas Trail and the other resources on the west side of 
Alternate 19 can more easily access the downtown, supporting local businesses. Similarly, 
the residential community situated east of Alternate 19, can reach the Pinellas Trail and other 
recreational resources to the west from the downtown. Third, a roundabout can act as highly 
visible gateway to the community, announcing to drivers and passersby that you have arrived.  
 
These final points further support other recommendations to be discussed, including 
supporting retail in the downtown and addressing the marketing of Downtown Palm Harbor. 
 

2. Pursue marketing opportunities and partnerships (e.g., business organizations; civic 
organizations; County; etc.) to promote Downtown Palm Harbor. (7 dots were placed 
between Recommendation numbers 2 and 3, plus three dots specifically for this 
recommendation) 
 

3. Building on the defined identity for the area, create a brand for Downtown Palm Harbor, 
including a logo and concise tagline, which can help to promote businesses and community 
events as well as civic pride in Downtown Palm Harbor. (7 dots were placed between 
Recommendation numbers 2 and 3) 

 
4. Explore opportunities to improve the pedestrian experience in the downtown with additional 

amenities, such as: lighting; landscaping; wayfinding signage; benches; and bike racks. (6 
dots) 
 
Note: The County was recently awarded monies from the BP settlement, a portion of which 
was identified to fund additional lighting and landscaping along Florida Avenue in Downtown 
Palm Harbor. The Palm Harbor Merchants Association is coordinating an Interlocal 
Agreement that would contribute to the purchase and installation of these amenities. 
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5. Review the [historic] design guidelines applicable to Downtown Palm Harbor in order to 
continue the protection of the area’s historic heritage, while clarifying the guidelines and 
streamlining the review process. (4 dots) 
 

6. Determine the need for additional retail space in Downtown Palm Harbor and identify factors 
that may limit the opportunity for retail uses. (4 dots) 

 
7. Explore solutions to address parking issues in Downtown Palm Harbor, considering both daily 

parking needs as well as parking needs for larger community events. (4 dots) 
 
8. Explore the use of golf carts as an alternative means of transportation between Downtown 

Palm Harbor and adjacent residential neighborhoods. (2 dots) 
 

9. Identity opportunities for outdoor active open spaces that can support family activities and 
community events. (1 dot) 

 
10. Address gaps in sidewalk connections within the greater Downtown Palm Harbor area in order 

to improve walkability and further support Downtown businesses and events. (0 dots) 
 

 
CONCLUSION 

 
Throughout the engagement process it was very clear that local residents and business owners 
truly love their community. They were forthcoming not only with their positive experiences, but 
with their thoughts about where there is room for improvement, in order to enhance the vibrant, 
walkable, family-friendly downtown they want to see.  
 
Following up on each of the recommendations, County Staff will research the specific issues to 
determine feasible solutions and means of implementation of those solutions. Specific revisions 
to the Master Plan for Downtown Palm Harbor will be drafted and discussed as part of a public 
hearing process, with ultimate approval by the Board of County Commissioners. Information will 
continue to be made available to the community as the process continues, with additional 
feedback being sought. In many cases, it will take coordination between different County 
departments and community organizations to ensure the continued success of Downtown Palm 
Harbor, the quintessential downtown in unincorporated Pinellas County. 
 



 
 
 
 

ATTACHMENT 1 
 

DOWNTOWN PALM HARBOR  
MASTER PLAN IMPLEMENTATION STATUS 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



DOWNTOWN HISTORIC PALM HARBOR MASTER PLAN
IMPLEMENTATION STATUS

PAGE(S) OPPORTUNITY IMPLEMENTED
(Y/N/PARTLY) INTENT OF RECOMMENDATION NOTES

13 Urban cross-section on Florida Avenue Y
To support proposed streetscape; curb and gutter; ADA 

compliance; wider sidewalks; defined travel lanes; striped 
parking spaces

13 General street improvements as needed
(full/partial reconstruction; widening; resurfacing) Y General upkeep and to provide additional parking 

opportunities
13 Pave unpaved alleys PARTLY Some have been paved; some have crushed shell
13 Paved, striped and up-to-Code parking spaces at Church Y

13;15 Alt 19 and Florida Avenue intersection reconfiguration and 
signalization PARTLY To improve safety for pedestrians, trail users and cars; to 

provide a gateway

Reconfiguarion has been completed; it was found by 
FDOT that signalization was not warranted based on 

traffic volumes

13 New drainage system in coordination with CR1 reconstruction Y

13 Closed sewer system in coordination with Florida Avenue 
reconstruction Y

13 Placement of underground utilities along Florida Avenue Y To improve aesthetic character; to protect from natural 
disasters

14;17

Change Florida Avenue right-of-way cross-section
(angled parking; 12' drive aisle; widened pedestrian corridor; street 
trees; congregation / plaza areas; event space; pedestrian scale; 

street front commercial exposure)

PARTLY To build a pedestrian-friendly streetscape Most improvements have been made; Plaza areas and 
outdoor event space not installed

15 Installation and maintenance of street lights; establishment of street 
lighting district PARTLY Street Lighting District not established; partial lighitng 

installation has occurred
15 Pedestrian crossing signalization and pedestrian-scale lighting N Pedestrian crosswalks installed

15;16;18; 
19

Installation of streetscape furniture, landscaping, and special 
features

(Street icons and markers that emphasize civic pride; transit stops; 
benches; special pavement features in traditional sidewalk areas; 

trash receptacles; ornamental benches; bike racks; water fountains) 
along Florida Avenue corridor

PARTLY Most of these amenities have been provided

20;21
Potential architectural gateway features that are historically relevant 

to Palm Harbor
(train depot; significant trees; intersection markers)

PARTLY To create an identifiable gateway
Gateway art pieces have been installed at intersection of 

Alt 19 and Florida Avenue; does not include historic 
feature

22;23

Amend requirements to allow for: reduced setbacks; reduced 
parking; reduced stormwater; customer-oriented uses; first floor 

commercial and personal service uses b/w Nebraska Avenue and 
Georgia Avenue; application of historic guidelines throughout zoning 

district)

Y To establish a compatible development pattern based on 
the historic lot pattern and existing urban design features

Focuses on the inherent compact urban, walkable, 
mixed-use development pattern

24;25
Transfer of Development Rights (TDRs)

Criteria to allow for redistribution of development rights within the Old 
Palm Harbor East Sub-District

Y To provide opporutnites for increased densities

Downtown Revitalization Code

Downtown Streetscape Design and Features

To improve safety and pedestrian experience

Roadway and Parking

Drainage and Utilities

To improve stormwater management

Seen as a development incentive since improved 
conditions would minimize need for individual on-site 
stormwater management facilities; improves compact 

walkable design

To provide additional parking opportunities
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JANUARY 2017 OPEN HOUSE  
COMMENT SUMMARY 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

COMMENT SUMMARY 
 

DOWNTOWN PALM HAROBR  
OPEN HOUSE 

January 26, 2017 
 

 (20 Total Pages) 
 
 

• Character and Identity Flip Chart Comments 
• Character and Identity Image Board Preferences 

• Connectivity Flip Chart Comments 
• Branding and Marketing Flip Chart Comments 
• Branding and Marketing Tagline Comments 

• Master Plan Flip Chart Comments 
• Submitted Comment Cards 



DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CHARACTER / IDENTITY 

 
Flip Chart Comments 

(Recorded on index cards) 
 

 
• Crystal Beach; movie night or talent night at the park to bring people together 

 
• Need to provide connection from Downtown to west side of Alt 19 all way to water.  

 
Need to have multiple story buildings w/retail on 1st floor and apartments, restaurants on 2nd 
floor – rooftop restaurants, views of water would be great. 
 

• Need a better connection of Downtown PH to Pop Stansell and the water. Old San Marino 
Hotel on the water would be nice to attract. 
 

• Would like to see a downtown area that encourages people to visit and roam. 
 

Residences over businesses option 8 for example. 
  

We are not taking advantage of the view form top of Florida Avenue towards water to the west. 
Rooftop restaurant? Retail on bottom floor. 

 
• No architectural gateway feature played out / not authentic 

 
• Alt 19 and Florida Ave; pedestrian safety; need crossing 

 
• More family functions; do an arts look (#20 and #21); more boutiques and fun functions 

 
• Mixed-use; retail; pedestrian-friendly  

 
• Identity – family-friendly Holistic/Arts Renaissance 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CHARACTER / IDENTITY 

 
WHICH THREE PICTURES MOST REPRSENT THE DOWNTOWN YOU WANT TO SEE? 

 
- Write the three corresponding numbers from the Character / Identity image board 

- Add a couple words for why these picture(s) best represent your vision for 
Downtown Palm Harbor (e.g., outdoor cafes; walkable; etc.) 

 
 

 
• #11 – everyone coming together in a relaxed atmosphere; #16 – love the open creativity where 

people can express their talents; #14 – love the idea of relaxed outdoor dining 
 
Crystal Beach; movie night or talent night at the park to bring people together 
 

• Need to provide connection from Downtown to west side of Alt 19 all way to water.  
 

Need to have multiple story buildings w/retail on 1st floor and apartments, restaurants on 2nd 
floor – rooftop restaurants, views of water would be great. 

 
• #1 and #4 – mixed-use / live-work; #10 

 
• #11 - family events; #16 & 20 – art festival; #8 – mixed-use buildings 
 

Identity – family-friendly Holistic/Arts Renaissance 
 
• #1 – character; #4 – style; #2 – key west look 

 
• #1 – good urban form w/mixed-use and live work; #8 – outdoor dining; street life; #17 – 

festivals, activities 
 

• #8; #11; #17 
 

• #5 – pedestrian- and bicycle-friendly and restaurant; #8 – restaurant and mixed-use and 
attractive buildings; #15 – festivals 

 
• #8 – restaurant with outdoor seating and trees; #14 – outdoor restaurant family-owned; #15 – 

outdoor events to enjoy the weather; #9 – more monuments – eye appealing  
 

• Need a better connection of Downtown PH to Pop Stansell and the water. Old San Marino 
Hotel on the water would be nice to attract. 

 
• #8; #16; #11 – more shops & family fun centered rather than alcohol related restaurants 

 
• Would like to see a downtown area that encourages people to visit and roam. 
 

Residences over businesses option 8 for example. 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CHARACTER / IDENTITY 

 
WHICH THREE PICTURES MOST REPRSENT THE DOWNTOWN YOU WANT TO SEE? 

 
- Write the three corresponding numbers from the Character / Identity image board 

- Add a couple words for why these picture(s) best represent your vision for 
Downtown Palm Harbor (e.g., outdoor cafes; walkable; etc.) 

 
 

 
 
• #2 and #18 – more bicycle-friendly 

 
We are not taking advantage of the view form top of Florida Avenue towards water to the west. 
Rooftop restaurant? Retail on bottom floor. 

 
• No architectural gateway feature played out / not authentic 

 
• #8; #14; #6 

 
• Alt 19 and Florida Ave; pedestrian safety; need crossing 

 
• #8; #15; #1 

 
• #5 and #6 – Pedestrian and pet-friendly; #10 – family-oriented; #7 and #2 – historic buildings; 

mixed 
 

• #8 – looks like a “home” town but #2 may be more easily rendered; #5 – user-friendly (#6 
could be in #5’s area); #15 – fun space- but too crowded 

 
• #11; #6; #15 

 
• #8 – outdoor dining – shops walkable time out; #11 family spot to gather; #17 – events for the 

community green market 
 

• #8; #17; #20 
 

• #5; #10; #20 
 

• #8; #17; #20 
 

• #7; #8; #15 
 

• #9; #17; #21 
 

• #8; #11; #1 – no more offices; more retail 
 

• #8; #15; #21 0 (like #9 – keep) 
 

• More family functions; do an arts look (#20 and #21); more boutiques and fun functions 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CHARACTER / IDENTITY 

 
WHICH THREE PICTURES MOST REPRSENT THE DOWNTOWN YOU WANT TO SEE? 

 
- Write the three corresponding numbers from the Character / Identity image board 

- Add a couple words for why these picture(s) best represent your vision for 
Downtown Palm Harbor (e.g., outdoor cafes; walkable; etc.) 

 
 

 
• Mixed-use; retail; pedestrian-friendly  

 
• #8 – mixed-use adds charm to area; #2 – restaurants on bottom to people watch; #15 – 

festivals to bring community together 
 

• #11 – Pop Stansell Park dream! From a family mother to a manager of downtown business – 
movies, yoga, festivals at Pop Stansell; #6 – dog-friendly – separate park at Pop Stansell – 
family-friendly; #8 – inviting business fronts / retail space allowing for individuality! Draw and 
invite connections between people. 

 
• #2; #6; #15; #10 – community-oriented, quaint, family-friendly; #9 – ugly art work, not in 

character 
 

• #1; #8; #17 
 

• #8 – more shops and restaurants; #17 – more high-end craft shows; #21 
 

• #2 – more retail shops; #11 – more family activities; #20 – more arts 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CONNECTIVITY 

 
Flip Chart Comments 

 
 

 
 

• Signage (need more) 
 

• Purpose of copper art? What does it represent? 
 

• Another entrance into Palm Harbor 
 

• Dangerous crossing Alt 19 
 

• Roundabout is a good idea at Alt 19 
 

• Like crossing with a median 
 

• 11th and Nebraska 
 
o Crosswalk 
o Entrance to downtown 

 
• Bike racks 

 
• Something to slow traffic down 11th and Nebraska 

 
• Benches 

 
• Similar layout to downtown Dunedin 

 
• More noticeable wayfinding 

 
• More noticeable entrance like a gateway 

 
• On-street parking on Nebraska from Alt 19 to Omaha 

 
• Street lighting 

 
• Expanding framing of downtown with street treatments 

 
• Family-friendly events 

 
• Golf cart friendly (next to Ped. Crossing – see bottom right photo) 

 
• Extend study to Pop Stansell Park or further (ball fields) 

 
• Making parks more visible to visitors and accessible to families 

 
Page 1 of 4 

 



DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CONNECTIVITY 

 
Flip Chart Comments 

 
 

 
• Crosswalk to encompass entire intersection 

 
• Extend on-street parking on 11th and 12th street from Indiana to Nebraska 

 
• Street lighting 

 
• Like Dunedin: family-friendly/dog-friendly; festivals; restaurants 

 
• Want a roundabout @ Florida and Alt 19; would be better than light 

 
• No bump outs 

 
• Strong visual connection west of Alt 19 using landscaping, streetscaping; capitalize on the 

viewshed 
 

• Want bumpouts 
 

• Wider sidewalks 
 

• Pedestrian island on Alt 19 and Florida if no roundabout  
 

• Left turn on Nebraska and Alt 19 
 

• Traffic light or roundabout for Alt 19 and Florida Ave 
 

• Skate park at Ball Fields 
 

• Roundabout @ Alt 19 / Florida Ave – improves safety for all modes of travel 
(bikes/peds/vehicles), improves access 

 
• Pedestrian structure over Alt 19 

 
• Traffic light only w/no roundabout on Florida Avenue and Alt 19 

 
• Left turns on Alt 19 no matter which direction are very difficult 

 
• CRA for downtown 

 
• Bury overhead electric wires on Florida Ave west of Alt 19 

 
• Metal benches and trash cans 

 
• Sidewalks on north side of Nebraska, 12th to Alt 19 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CONNECTIVITY 

 
Flip Chart Comments 

 
 

 
• Sidewalks on Alt 19 west side of Delaware to Florida Avenue 

 
• Farmers market in downtown 

 
• Rail station rest area on trail made to like first station that was in Palm Harbor (PH museum 

has photo) 
 

• Move Pinellas Trail crossing (on the west side of Florida Avenue at least one car length away 
from intersection (for safety) 

 
• Palm Harbor City Center w/fountains, outdoor eating, seating, retail 

 
• Street lighting, continual sidewalks 

 
• Off-street parking – no meters 

 
• Parking lots 

 
• No roundabouts 

 
• Golf carts / bike-friendly 

 
• Lighting 

 
• Safety 

 
• Synchronized traffic lights 

 
o Florida and Alt 19, and Nebraska and Alt 19 

 
• Expand study area to north and west 

 
• Good visibility if a left onto Alt 19 from Nebraska 

 
• Parking 

 
• Traffic calming downtown 

 
• Single, large roundabout between Nebraska and Florida Ave 

 
• Pole banners and gateway signs 

 
• Roundabout with pedestrian flashers 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
CONNECTIVITY 

 
Flip Chart Comments 

 
 

 
• Gateway signage at all major roads leading into Palm Harbor similar to what is in Dunedin or 

Clearwater 
 

• Pedestrian and bikers run stop signs at Florida Ave and Alt 19 
 

• Trail is too close to Alt 19 at Florida Avenue 
 

• More traditional, warm, welcoming wayfinding signs 
 

• New signage at Reba Sutton White Chapel 
 

• Replace oak trees that have died on Reba Sutton White Chapel 
 

• Improve boat ramps at Pop Stansell Park 
 

• Add additional boat ramp at Alt 19 ramp 
 

• Community building activities 
 

• Light pole banners along Alt 19 from Michigan to Indiana 
 

• Roundabout (rotary) with flashing pedestrian crossing @ Florida and Alt 19 
 

• Roundabout w/a tall sign that says Welcome to Downtown Palm Harbor 
 

• Bench seating on the top of the hill on the east side of Omaha looking west toward the bay 
 

• Pedestrian overpass 
 

• Expand study area from Nebraska to the library 
 

• Multiple signage in conjunction with a roundabout 
 

• Sidewalks w/markers on Nebraska outside of bars, restaurants (11th Street and Nebraska) 
 

• Better lighting on Nebraska and 11th 
 

• Crosswalks 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
BRANDING / MARKETING 

 
WHAT’S YOUR TAGLINE FOR DOWNTOWN PALM HARBOR? 

 
 
• Palm Harbor Chalk Art Festival 

 
Food truck rallies  
 
4th Fridays (bring back) 
 
More music festivals  
 
Taste of Palm Harbor, etc., etc.  
 
 

• #P4P (Passion 4 Palm Harbor) 
 

• #PalmHarborLivin 
 

Palm Harbor Feels 
 
#DTPH 

 
• “Feel” - Historic Florida 
                - Family-Friendly 
                - Quaint 

 
(You don’t need a tagline; you need shops and restaurants and events) 
 

• Palm Harbor – “Where Art meets Soul” 
 
(brand as arts, holistic, wellness interests) 
 

• Pretty Palm Harbor 
 
(love the visitor map idea) 

 
• Pearl of Pinellas 

 
Historic Palm Harbor 
 
(street lights w/banners along Alt 19 within study boundary; Indiana to Michigan) 
 
 
 
 

 
Page 1 of 1 

 



DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
BRANDING AND MARKETING 

 
Flip Chart Comments 

 
 

 
• Bridging the old with the new 

 
• Citrus / Palm trees 

 
• Music / art / food 

 
• Restaurants District as a magnet expand number / offerings 

 
• “Event” approach draws 4 / weekend only (need a magnet that attracts daily) 

 
• DTPH 

 
• Interchangeable banners 

 
• Marketing downtown vs historic 

 
• DTPH 

 
• Eclectic Brand – no specific style 

 
• Train Depot (Trail) History 

 
• Farmers Markets 

 
• Pet-friendly 

 
• Dining guides 

 
•  Bumper stickers 

 
• Poll Banners  

 
• The history is in the storm 

 
o Not the buildings 
o Market story and modern style 

 
• “Cracker – feel” 

 
• Dining guide on post in distance 

 
• See logo w/P.H. fire department 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
BRANDING AND MARKETING 

 
Flip Chart Comments 

 
• Logo on Board (drawing) 

 
• Historical open house tours 

 
• Music festivals (blues) 

 
• Bike rally 

 
• Artwork monuments / statutes 

 
• More palm trees 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

 
DOWNTOWN MASTER PLAN 

 
Flip Chart Comments 

 
 

 
• More lighting and sidewalks 

 
• Trash pick-up and maintenance of streets 

 
• Availability of space in the downtown for retail / restaurants 

 
• More activities for kids and seniors 

 
• Signage / identifier (wayfinding) 

 
• Florida Avenue – outdoor cafes; water fountains 

 
• Not enough off-street parking 

 
• Farmers Market 

 
• Corner of Florida Avenue and Alt 19 – when auto shops leave don’t allow same type of use 

 
• No roundabout 
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DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

COMMENT CARD SUMMARY 
 

 
 
 
• Roundabout 

 
• Palm Harbor needs an amenity focal point at the Pinellas Trail / Florida Ave 

 
Would be awesome to reconstruct the old Victorian Train Station to provide restrooms, 
welcome center, ice cream, history of orange industry (old packing house) for users of the 
trail. 
 
Also, build roundabout @ Florida Avenue / Alt 19 
 

• Roundabout (rotary) with flashing pedestrian crossings @ Florida + Alt 19 
 

• Locals do not want business on the west of Alt 19! 
 

• Build a roundabout ASAP 
 

• County needs to designate actual resources to Palm Harbor parks+rec, County parks + the 
downtown area 

 
It can’t grow until it’s a county priority – or incorporate!! 
 
Also need strong leadership in Palm Harbor – without a strong leader (no mayor) it will 
continue to flounder under the direction of volunteers. 
 

• I love where I live, I’m walking distance to downtown. However, w/geographic solutions in 
pretty much every building there’s no room for boutiques, small business, or growth. I work 
on Ohio + Alt 19 and that’s no even recognized as downtown? I’m a single mom. I love citrus 
fest, parrot head and roctoberfest but there’s nothing else for my family and I to do here. How 
can you ask for map/directional likes w/o anything to show? A historic walk would take 2 mins. 
Is this a realistic master plan? There’s no true detail or insight. I’ve told you I love where I live. 
Give me a significant reason to tell others why they should love it too! The chamber needs to 
be run by young entrepreneurs who want to be involved and can make a difference. I’ve been 
saying for years. Is my voice really heard? Give me something to make a tagline for. (40 
yo/female/single mom) 
 

• Can fire hydrants cover all of the D.P.H? (distance?) 
 

• Why light up bar trash and drinks; nothing for family life; ice cream parlor 
 

• Can we include more residential houses in next study (J. Drake 727-492-0469) 
 

• Keep Palm Harbor unincorporated 
 

• Preserve historic buildings 
 



DOWNTOWN PALM HARBOR OPEN HOUSE 
January 26, 2017 

COMMENT CARD SUMMARY 
 

• 1) No refreshments; 2) No name tags; 3) No explicit program (per se) only ? presentation (no 
one reads an agenda for directions); 4) No apparent leader; 5) Poor organization; 6) People 
need direction during an emergency condition; 7) A director at door in emergency could have 
lead the crowd.  
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OLD PALM HARBOR ZONING DISTRICT 
MAP AND PERMITTED USES 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



OLD PALM HARBOR – DOWNTOWN ZONING DISTRICT 
(OPH-D) 

   
 

 
  PERMITTED USES* 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

*See Land Development Code for specific criteria 
 
         General: 

• Uses are permitted individually or in combination. 
• Specified pedestrian-oriented commercial/lodging uses are required on the first floor in that portion 

of the District located south of Nebraska Avenue, north of Georgia, east of Alt19, and west of CR1.  
 
 

PERMITTED* OPH – EAST OPH - WEST 
RESIDENTIAL / LODGING 

Single-family  x 
Duplex; Triplex x x 

Multifamily x x 
Home Occupations x x 

Accessory dwelling units x x 
Bed and Breakfasts x x 

COMMERCIAL 
Alcoholic beverage production facility x  

Artisan establishment x  
Bank facilities (drive-throughs permitted) x  

Day Care Center x x 
Eating/Drinking establishments x  

Medical clinic x  
Medical/dental offices x  

Personal Services x  
Professional, scientific, and technical 

services 
x x 

Retail / Commercial x  
Studios / Galleries x x 

Theaters x  
Veterinary Clinic x  

PUBLIC / SEMI-PUBLIC 
Church x  

Government and community buildings/uses x  
Parks and related uses x x 
Parking lots/structures x  

School x  



 
 
 
 

ATTACHMENT 4 
 

CONNECTIVITY IMAGE BOARD 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



CONNECTIVITY - CROSSING ALT 19



 
 
 
 
 
 

ATTACHMENT 5 
 

WAYFINDING IMAGE BOARD 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



WAYFINDING
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Name not shown inside District 4 (registered) February  7, 2017,  9:37 PM

We need a light with a safe crosswalk at Alt19 and Nebraska or Florida!!  

Joshua Drake inside District 4 (registered) February  2, 2017,  6:50 PM

I'll keep this short
-golf carts are a must
-large cross walk at alt 19 and florida ave......think big like the crosswalk takes up the entire intersection.
-speed bumps on CR1? people race down CR1 making the conection between residential and downtown hard.
-Encourage some of the larger land/building owners to do something with there properties. 
-splash pad would be great but not really sure where it would go.
-someone on county staff that works only for downtown Palm Harbor. I know $$
-A budget to keep the grounds looking good.
-slow traffic down on Nebraska ave also.
-Street lights
-Brick intersections in the neighborhoods.
I live in Downtown Palm Harbor now and am a lifelong resident. I like where we are now compared to how
Downtown was 15 years ago but would love to make it even better.
Thanks for your help!

Anne Burnham inside District 4 (registered) January 27, 2017,  3:42 PM

Please consider installing a light at Nebraska and Alt. 19. Heavy traffic makes it very difficult to access Alt. 19
from Nebraska.

Name not available (unclaimed) January 27, 2017, 11:51 AM

Leverage what you have, and build on it. Palm Harbor has the potential for a decent traffic stream from the bike
trail, but it's very underutilized. 

My family moved into Palm Harbor (not downtown area) 3 years ago. We enjoy biking and like others, I'm sure,
found Dunedin, Honeymoon, and Tarpon among other destinations. Downtown Palm Harbor has never really
been a destination. 

Tie the trail to green spaces and downtown amenities. For the cost of a few wide sidewalks you have an
irresistible pull for a cyclist, runner, or dog walker. Expand green spaces in and around the existing parks, trails,
and downtown areas. What, a trail that leads to a park on the water? I'm going. And we can grab lunch and
browse shops? I'm telling friends and we're spending the day. 
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I'm not a huge fan of traffic circles, but a circle would provide an awareness from the traffic stream that is Alt 19
and help define a town center that a crossing simply would not create. It also creates a convenient place for a
sign to notify those driving by. 

Invite these existing traffic streams to stop, park, relax, and make a day of the park and downtown areas. To
that point, make parking facilities clear, inviting, and available that pull in traffic, centralize the experience and
encourage day users.

Name not shown inside District 4 (registered) January 27, 2017, 10:47 AM

My husband and I have been residents of Palm Harbor since we got married in 2010. We knew we wanted to
settle down and start a family in Palm Harbor for so many reasons: great schools, lower crime rates & close
proximity to all other major cities yet with a small hometown feel, so we rented apartments in Palm Harbor until
we could afford to purchase a home.

When we finally did, in 2013, the next purchase was a golf cart so that we could ride to downtown Palm Harbor
and get breakfast at Lulu's (now Catcher & the Rye) with our small children. Consider allowing golf carts like in
Ozona. We have some of the best memories of enjoying our coffee and letting the girls play in their little toy
corner or outside in the rocks. We were genuinely sad to see Lulu's go.

Now we often travel to Safety Harbor or downtown Dunedin, which is doing amazing things, for our family
outings. We enjoy getting ice cream or coffee, a quick bit to eat and then walking Main Street and looking at all
of the shops then walking on the dock and playing on the playground. We would love to see Palm Harbor
become a thriving destination city just like so many others in our area. 

Here are a few key points that I truly believe would greatly impact downtown Palm Harbor's future:

1. More kid-friendly spaces.
A central playground or grassy play area (think Sweet Peas in Dunedin, they're doing it right, cafe & play space!
Or even if just a playground, like Edgewater or just the open space and Gazebo as in downtown Safety Harbor
where kids love to roam free.) Palm Harbor is a family-oriented town, with many looking for homes here
because of our school district, one of the best in the county. We need more kid-friendly spaces! And PLEASE
PLEASE PLEASE add a crosswalk on Alt 19 - we ride our bikes from our home to get on the trail and it is just
awful to cross - adding crosswalks would increase the safety of pedestrians as well as the flow to and from the
brewery & park. 

2. MUCH more retail leasing opportunities
As it stands, I don't think I've ever just strolled up and down the streets of Downtown Palm Harbor to go
shopping, in fact, I don't know that there really are that many shopping opportunities. It seems that all of the
buildings are either offices or provide a service of some sort - florist, barber, dentist, therapy, dog
groomer/boutique. I own a home decor + lifestyle goods shop (it's called Ellison Made, think mini Magnolia
Market) and as it currently stands, we work out of our home and lease retail space in Largo. We drive 30
minutes to stock our store because there is nothing in Palm Harbor that is thriving and consistent with our
brand. I've also been in touch with Dunedin's Chamber of Commerce with the buildings that are going up
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outside of their Brewery, but I would love nothing more than to have our retail space in the heart of our city,
Palm Harbor, one day. We NEED more quality, retail spaces.

3. Pop-up Markets
There are a few spaces in Downtown Dunedin with a great stretch of lawn space. One is up more toward
Omaha (I believe there is a bench and pergola?) and another that comes to mind is behind Peggy O'Neils and
the florist. We also have the little White Chapel's parking lot - these would be great spaces to host more pop-up
markets. A variety from antique furniture to fresh produce to handmade makers, etc. When Palm Harbor does
host markets, it seems they do very well.

Those are a few of the areas that I believe could use improvement in the downtown Palm Harbor area. One
thing I do want to mention is that we have loved the addition of Fireside Pizza & Coolside Gelato being there.
When we go on our golf cart now, that is where we go - to visit Mario & Leila (the owners). They truly make it a
pleasant experience for our whole family, not to mention the food is amazing and the place is clean. 

All in all, for Palm Harbor to be the destination city it can certainly become, it will require a few changes. I love
this city and I'm excited for its future.

Name not shown inside District 4 (registered) January 26, 2017,  4:28 PM

An eclectic mix of businesses and residences which hosts festivals and events that are family friendly.

Name not shown inside District 4 (registered) January 26, 2017,  1:28 PM

We love downtown Palm Harbor. I saw the map includes Pop Stansell Park, although you would never know it
because it is not accessible from the downtown area.  Don't forget about the Sunderman Complex, lots of folks
use the ball fields, soccer space and hockey rink.  They could become patrons of downtown too. As you've
heard many times before, a safe crossway for pedestrians and bicycles and maybe (gasp!) golf carts.  And
better lighting. And something to do for folks who don't indulge in adult beverages. With all that said, I'm so
proud to be living in the Palm Harbor/Ozona area and can't wait to see the places we will go!

Name not shown inside District 4 (registered) January 26, 2017,  9:37 AM

Downtown Palm Harbor is a wonderful mix of unique locally owned small business.  It's what helps make it
unique in a world of cookie cutter corporate same old same old.

Name not available (unclaimed) January 26, 2017,  9:11 AM

I agree with most of the input here...but, we are a little too eclectic...we do need small businesses to bring in
people that don't want to merely eat and drink.  We need more sidewalks....we need a safer connection to the
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Ozona area, and we need golf carts legal....that is part of the small town feel.  You don't have to drive your car;
jump on your golf cart....have parades and create some sense of architectural commonality.

Pamela Gardner inside District 4 (registered) January 25, 2017,  7:18 PM

I just love the  small town feel of downtown Palm Harbor. I have lived here for almost 40 years and I don't ever
want it to become a city! It would be great if we had weekly farmers markets and more frequent free concerts.
However, we need a lot more seating for those with mobility issues and/ or those that can't stand for long
periods for events.

Name not available (unclaimed) January 25, 2017,  6:51 AM

I see downtown Palm Harbor as a walkable area that has local restaurants and retail businesses that are active
in supporting the community.

Melinda Russek inside District 4 (registered) January 24, 2017,  6:50 PM

I would love to be involved!

Name not available (unclaimed) January 24, 2017,  4:04 PM

Looking forward to moving Palm Harbor ahead to ensure that it is a vibrant community.  Factors that should be
considered:  A safe way to cross from the Pinellas Trail to Florida Avenue.  Adding additional businesses to the
downtown Palm Harbor area.  Continuing with the festivals in which the community can enjoy.  Additional
lighting to ensure a safe walking area around the downtown area.

Name not shown inside District 4 (registered) January 23, 2017,  3:20 PM

I love Palm Harbor. I agree w/many that there is definitely enough restaurants/bars. however, I'd love to see a
small cafe/bakery/coffee shop come to town. One thing I like about Palm Harbor is the walkability but,
unfortunately  there's not really much to walk around and do other than eat and drink (trust me, I love to do
both). I don't think we need to become Dunedin but I'd love to spend an afternoon drinking, eating, walking,
SHOPPING (none exists currently), drinking more, shopping more, walking more and finally eating again. There
doesn't have to be tons of trendy expensive botiques but a few little stores would be quite nice. I believe it would
not only bring more consumers to Palm Harbor but it would also get those of us already here out more often
supporting the smaller local businesses.  Instead of going to Dunedin, Tarpon Springs or Safety Harbor. 
I also agree w/ the side walk and lighting issues as well. 
Lastly, the grassy medians between downtown streets and just beyond HAVE GOT TO BE MAINTAINED!  They
look awful. They need mowed, flowers planted, trees trimmed as NO PARKING ON THEM.

Name not available (unclaimed) January 23, 2017,  9:03 AM

Defining an Identity for Downtown Palm Harbor
Help shape the future of Downtown Palm Harbor. What do you see as Downtown Palm Harbor’s primary identity?

All Inputs sorted chronologically

As of March  1, 2017,  7:12 AM http://www.peakdemocracy.com/4206 Page 6 of 11



Speed bumps needed to slow traffic.  Sidewalks with beautiful street lighting.  Also, need to allow golf carts
throughout Palm Harbor.

Name not shown inside District 4 (registered) January 14, 2017, 10:01 AM

We need more sidewalks. It's very unsafe now to walk in our area. We also need street lights. Bring back first
Friday! Also find a way to allow golf carts. Another great thing you could do would be get involved in the
holidays. Maybe have a trunk or treat or something for Halloween. A golf cart parade for thanksgiving and a
Christmas town downtown with caroling and horse carriage rides or something. Get festive and make it feel like
a community!

Name not shown inside District 4 (registered) January 14, 2017,  9:39 AM

I'm a life time down town Palm Harbor resident. I think adding sidewalks even if only to one side of every street
would make a huge difference. A lot of younger families are deterred from moving or staying here due to not
having anywhere for their children to safety ride bikes/scooters or play. As everyone who lives here knows
people do not follow the slow speed especially during let out of the high school. It would make a HUGE impact.
Second thing is making down town palm Harbor golf cart friendly like Ozona. It would draw more people here
and help fill our restaurants and bars. Have a safe spot with light or "drive" street signal to cross Alt. 19. It would
save from people doing it illegally and give downtown palm Harbor that small town community feel. Not to
mention join us to Ozona which is a huge part of our town anyways.

Name not available (unclaimed) January  9, 2017,  3:45 PM

Downtown Palm Harbor should be the small town walkable urban center for suburban Palm Harbor

Name not shown inside District 4 (registered) January  4, 2017, 11:17 AM

Model after Dunedin. Create better sidewalks with trees and water fountains, more street lighting.  Have a stop
light at Florida and an overpass from the Pinellas trail for bikers and walkers.  Make sure there is a public
parking area close to the shops. Also, encourage all businesses to decorate for holidays and provide benches
outside of businesses at intervals.  Advertise all events in all of the local neighborhood papers and community
magazines, especially on Facebook pages.

Name not available (unclaimed) January  3, 2017,  5:56 PM

Needs more restaurants coffee shops and retail. No more brewery's. Too many already. Area needs a sprucing
up. Maybe flowers and some fountains. Park Benches. Take a look at downtown Safety Harbor. It is quaint and
family friendly with a lot of activities all the time.

Name not shown inside District 4 (registered) January  3, 2017,  5:35 PM
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1 Events: We live in the 1300 block of Florida Ave. When we moved here in the '80s there were 2 major events
per year: the art festival in December and the Easter pageant. We now seem to have an event at least once a
month, usually accompanied by loud music. In addition several restaurants play loud music. We enjoy the
events and restaurants, but not the booming bass sounds in our living room. 
2 Walkability: The area needs crosswalks at CR1 & Florida as well as Alt 19 & Florida.
3 Golf carts: We do not need golf carts on our streets. Even though they are not allowed now, we constantly
see children driving them, just as they do in Ozona where they are allowed.
4 Lighting: Please do not put Street lights in the residential area. More lights by the shops may be necessary,
but we prefer porch lights for the houses.

Name not available (unclaimed) January  3, 2017,  5:02 PM

Downtown Palm Harbor has great potential to be as distinctive as Dunedin and Safety Harbor. The location off
the Pinellas Trail could bring a lot of active traffic, but there needs to be more to do there. Cultivate it as a retro
small downtown with shops, restaurants and galleries so there's a reason to stay there instead of walking or
biking by. More walkable/rideable streets closed to car traffic would be a great start.

Name not shown inside District 4 (registered) December 28, 2016,  6:22 PM

Downtown needs multi-family housing, better lighting, more events, more clearly defined/identifiable borders
(more of a Palm Harbor identity along Alt. 19), nice playground/park, better/more parking, a "center" (a square
with a gazebo, fountain, tower - something that can be the city's identifiable claim to fame - I miss the flower
clock! Could it be brought back?)

Name not available (unclaimed) December 22, 2016,  9:34 PM

Palm Harbor is very similar in culture of adjoining communities of Ozona, Crystal Beach, and Dunedin.  A
casual community with open pathways and a combination of adjoining green spaces that complement the local
beach/fishing heritage.  The issues of traffic control and parking are two of the most important issues in
removing obstacles to Pal Harbor future growth.

Perry Kakalis inside District 4 (registered) December 22, 2016,  1:11 PM

Open up the down town and surrounding community to all golf cart traffic.
Connect Palm Harbor, Ozona, Crystal Beach and Dunedin to make them a environmental friendly destinations.
By opening up access to the communities you will alleviate congestion and reduce the foot print of parking
needs. Two golf carts to one car space.
Promote a Golf cart parade to add more activities to Down town, or combine the Ozona and Crystal Beach golf
cart parades to one huge event.
Promote more family friendly events such as craft fairs, seasonal festivals and concerts that focus on the
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holidays.
Promote local food festivals (invite local restaurants to hand out tasty samples, in a fund raiser or community
inspired event).
Light up the down town. YOU DO NOT have adequate lighting. If you look at Dunedin and Clearwater beach,
we are dim in comparison. People drive by and do not know we exist.
Promote craft business to come in to down town, this would attract more visitors to look at shops and spend
more money.
We can have more to offer for visitors and make Palm Harbor a destination other than Drink and food.
Kudos, to the local shops that keep bringing us back with the great service they provide. 

Name not shown inside District 4 (registered) December 22, 2016, 10:29 AM

Downtown Palm Harbor is a mix of eclectic businesses and homes. Unfortunately it lacks any true identity
because Alt. 19 runs through the middle of it and the speed limit is too high for anyone other than residents to
stop and take notice. A traffic circle at Florida could have created the "center" that's really needed, but it was
shot down. A crosswalk at Florida may help, but it isn't going to create a sense of centeredness. The auto and
gas businesses that sit on the corners of Florida and Alt. 19 are outdated and don't fit what's needed to
establish a true identity for an entrance to downtown. Use downtown Dunedin as a model for what a downtown
should be. You need tree lines streets, lamp posts, open space, which we somewhat accomplish from Pop
Stansel, but nobody is risking their life to cross Alt. 19 to get over there right now. You need to find a way to
bring it all together.

Name not available (unclaimed) December 22, 2016,  9:15 AM

I see Downtown Palm Harbor's identity as a small town, with a beach theme and lazy streets.

Name not available (unclaimed) December 20, 2016,  5:39 PM

Need more lighting along Florida St.

Name not shown inside District 4 (registered) December 19, 2016, 11:02 PM

The thing we love about downtown Palm Harbor is it's small town, locals only feel. We do not need another
district full of over priced, hipster boutiques. Pinellas county is already over run with those kind of areas. Palm
Harbor needs to keep it's fun and friendly feel. Love the restaurants and bars too but there are enough of them
now. Let's focus on making it more walk-able. With a good mix of residential and commercial spaces. Please do
not allow Palm Harbor to be over run with 'trendy' shops. They wont do well business wise and we will wind up
with a lot of run down and vacant retail spaces. When a community has a lot of vacant or run down retail
spaces it changes the feel of the entire neighborhood. Makes it feel like a slum.  Old Palm Harbor is my home, I
don't want to see it ruined.

Name not available (unclaimed) December 19, 2016,  4:02 PM

Defining an Identity for Downtown Palm Harbor
Help shape the future of Downtown Palm Harbor. What do you see as Downtown Palm Harbor’s primary identity?

All Inputs sorted chronologically

As of March  1, 2017,  7:12 AM http://www.peakdemocracy.com/4206 Page 9 of 11



I would like to see better utilitzation of the area - too many restaurants/cafes/bars - and too many buildings
owned in a big monoply for the Geographic Info Solutions company.....   Where's the reason to come
downtown? Maybe add a dog park and ice cream or sub shop. Build a small ballpark with bleacher seating -
then use that for concert seating instead of the middle of the street.

Name not available (unclaimed) December 19, 2016, 10:39 AM

Downtown Palm Harbor's primary identity is as the miniature Key West of North Pinellas County.

Name not available (unclaimed) December 16, 2016, 10:28 PM

Small town charm without a Popular attraction to attract tourists--that's the way I want it to stay.

Name not shown inside District 4 (registered) December 16, 2016,  5:44 PM

It's currently very dangerous to cross Alt-19 near downtown to get to and from the restaurants and shops.  We
need to safely connect both sides of Alt-19 with a traffic light with cross-walk at Florida Ave or Nebraska. Then
we could bring all the traffic from the trail and the west side of Alt-19 safely to downtown.  Currently to get to
downtown from the trail you must travel a half mile up to a cross-walk and a half mile back down across multiple
intersections to downtown.  Then the same process to back to the trail. The stop light would also allow vehicle
traffic safely into downtown and safe and easy left turns across Alt-19 to leave downtown. This would bring the
traffic needed to attract more businesses.

Name not shown inside District 4 (unverified) December 16, 2016,  4:51 PM

I live on the west side of Alt 19 near Florida Ave and wish there was a safer way to get to Downtown Palm
Harbor.  My family and friends frequent the trail on bikes, but don’t feel safe crossing in the downtown area.
and wish there was an easier way.  Even trying to drive and cross Alt-19 is crazy.
The closest crossing is a half mile up the road, but then I have to drive a half mile back down going through
multiple busy intersections.  Then do that again in reverse to get home.
I feel a stop light with cross walk at Nebraska or Florida would bring a lot of business over from the trail side of
Alt 19.

Name not shown inside District 4 (registered) December 16, 2016,  3:14 PM

Would like to see the area more pedestrian friendly,  and easier access from the trail.

Jason Descant inside District 4 (registered) December 16, 2016, 11:51 AM
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Make sure parking is addressed in conjunction with the development.  If the parking is adequate and FREE I
think the business will come.

Name not shown inside District 4 (registered) December 16, 2016, 10:30 AM

We need more shopping if you want a truly walkable destination

Name not available (unclaimed) December 16, 2016, 10:08 AM

With the increase in retail businesses along the West side of Alt 19 North, like deBine Brewing for example,
there needs to be more crosswalks, that provide flashing lights to warn motorists and protect the walking or
cycling public. Having bike racks where people can lock their bikes and walk the downtown corridor would also
be helpful.

Name not available (unclaimed) December 16, 2016,  8:51 AM

I was born and raised in the Palm Harbor area.  Over the years watching how the area has changed makes one
wonder when growth will stop.  From the construction of the the PUHS to the improvement of CR 1 and the
rerouting of Georgia Ave, to the current downtown, my question is why are we focused on this area.  Does the
county see this as a opportunity to develop and create more avenues for revenue or what.  I would leave it as is.
It has the small downtown appeal and that what makes it so nice.  Continued growth will only make is a tourist
spot, and as one native to Palm Harbor, let the area alone.  I love the small quiet little area that Palm Harbor is.
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Responses

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

Average Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

Other*

*If you prioritized "Other" in the exercise above, please specify your suggestion here:

Answered 11

Skipped 53

19 access add alt ave day downtown florida harbor incidents install intersection
more mvc near nebraska one palm pedestrian s them traffic

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?

A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

% Count

Comfortable 51.6% 32

Somewhat Comfortable 38.7% 24
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% Count

Not Comfortable 9.7% 6

A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and
incorporates designated pedestrian-crossings

% Count

Comfortable 30.6% 19

Somewhat Comfortable 17.7% 11

Not Comfortable 45.2% 28

Not Sure 3.2% 2

A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

% Count

Comfortable 56.5% 35

Somewhat Comfortable 16.1% 10

Not Comfortable 22.6% 14

Not Sure 1.6% 1

Of these options, do you have a preference?

% Count

A designated pedestrian crosswalk
with a timed pedestrian-activated
crossing signal

31.7% 19

A traffic roundabout at the
intersection of Alternate 19 and
Florida Avenue that slows speeds
and incorporates designated
pedestrian-crossings

28.3% 17
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% Count

A complete traffic signal at
Alternate 19 and Nebraska Avenue
that includes automobile and
pedestrian signalization

31.7% 19

Other 8.3% 5

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?

Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.

% Count

Agree 73.0% 46

Somewhat Agree 19.0% 12

Somewhat Disagree 4.8% 3

Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic
designation) to streamline the review process, while continuing to protect the historic character of the
area.

% Count

Agree 66.7% 42

Somewhat Agree 30.2% 19

Somewhat Disagree 1.6% 1

Disagree 1.6% 1

Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled
commercial uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail
with residences above; etc.)

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 5 of 124



% Count

Agree 58.7% 37

Somewhat Agree 23.8% 15

Somewhat Disagree 9.5% 6

Disagree 6.3% 4

Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more
safely cross Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop
Stansell Park and the harbor.

% Count

Agree 65.1% 41

Somewhat Agree 25.4% 16

Somewhat Disagree 3.2% 2

Disagree 1.6% 1

Not Sure 3.2% 2

Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.

% Count

Agree 47.6% 30

Somewhat Agree 28.6% 18

Somewhat Disagree 7.9% 5

Disagree 9.5% 6

Not Sure 4.8% 3

Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo
and concise tagline, which can help to promote businesses and community events as well as civic
pride in Downtown Palm Harbor.

Downtown Palm Harbor Master Plan
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% Count

Agree 58.7% 37

Somewhat Agree 30.2% 19

Somewhat Disagree 4.8% 3

Disagree 3.2% 2

Not Sure 1.6% 1

Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations;
County; etc.) to promote Downtown Palm Harbor.

% Count

Agree 58.7% 37

Somewhat Agree 28.6% 18

Somewhat Disagree 7.9% 5

Disagree 1.6% 1

Not Sure 1.6% 1

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Kathy Shanks inside Zip Code 34677 (registered) February 28, 2017,  7:58 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Create a Street Lighting District for Downtown Palm Harbor

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically
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Name not shown inside Zip Code 34683 (unverified) February 28, 2017, 10:19 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install drinking fountains along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Finish paving and improving remaining unimproved alleys within Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Brien Bourbeau inside Zip Code 34683 (registered) February 27, 2017, 11:06 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Name not shown inside Zip Code 34683 (registered) February 27, 2017,  6:34 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

Install drinking fountains along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Disagree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Name not shown inside Zip Code 34683 (registered) February 24, 2017, 11:02 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Disagree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.
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Name not shown inside Zip Code 34681 (registered) February 23, 2017,  8:47 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree

Downtown Palm Harbor Master Plan
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All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 17 of 124



Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Ken Newton inside Zip Code 34683 (registered) February  7, 2017,  9:44 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree

Downtown Palm Harbor Master Plan
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not shown inside Zip Code 34684 (registered) February  5, 2017, 11:33 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Create a Street Lighting District for Downtown Palm Harbor

Other*

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Perhaps more pedestrian walk/bike paths above the street like the one over the road near Curlew. Lighting and
pathways to the PCT and shops would be convenient for users and local businesses. Also try to keep the
"historicality" of Palm harbor as best we can by adding parks and convenience of access to them. One day
shopping will be mostly computerized, but outdoor play will never go away if we encourage that.

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
Other - walkways above the road, timed pedestrian signal otherwise. Roundabout third option.

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross

Downtown Palm Harbor Master Plan
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Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Danna Wilson inside Zip Code 34683 (registered) February  2, 2017,  8:02 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Complete the installation of street lights along Florida Avenue

Other*

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Add dog waste collection bins near the White Chapel and downtown

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree

Downtown Palm Harbor Master Plan
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Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) February  1, 2017,  8:23 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) February  1, 2017, 12:17 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Support for Palm Harbor museum which seems to be on solid ground now

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Not Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Disagree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Disagree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 31, 2017,  2:04 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Other*

Finish paving and improving remaining unimproved alleys within Downtown

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Complete the installation of street lights along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Traffic light at Alt 19/Nebraska Ave

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Not Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
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Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Not Sure
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not shown inside Zip Code 34683 (registered) January 31, 2017, 11:43 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Create a Street Lighting District for Downtown Palm Harbor

Add outdoor plazas and outdoor event spaces in the Downtown

Complete the installation of street lights along Florida Avenue

Other*

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Install a pedestrian crossing at the intersection of Nebraska Ave. and 11 st. More MVC and Pedi VS MVC
incidents have been at that intersection then any other in downtown. The address for the incidents maybe of the
surrounding business on that intersection. Pull the data!

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Sure

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
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streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 31, 2017, 11:00 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Disagree

Downtown Palm Harbor Master Plan
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Ron Ogden inside Zip Code 34683 (registered) January 31, 2017, 10:18 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
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concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Disagree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree
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Name not available (unclaimed) January 30, 2017,  4:56 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
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Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 30, 2017,  3:42 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 37 of 124



Name not available (unclaimed) January 30, 2017,  2:49 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Not Sure
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Disagree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 30, 2017,  2:13 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Disagree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
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Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Disagree
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Tamara Helms inside Zip Code 34683 (registered) January 30, 2017,  1:23 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 30, 2017, 12:55 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Disagree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Disagree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree
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Name not shown inside Zip Code 34683 (registered) January 30, 2017,  8:12 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Install drinking fountains along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 30, 2017,  7:39 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial

Downtown Palm Harbor Master Plan
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 30, 2017,  6:45 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 30, 2017,  6:06 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Not Sure
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Not Sure
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Name not shown inside Zip Code 34683 (registered) January 30, 2017,  1:35 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Sure
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
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Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree
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Name not available (unclaimed) January 29, 2017, 11:36 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown (unverified) January 29, 2017, 11:26 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

Complete the installation of street lights along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable

Of these options, do you have a preference?
No response

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
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Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Disagree
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Name not available (unclaimed) January 29, 2017, 11:22 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install drinking fountains along Florida Avenue

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 29, 2017, 10:59 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Finish paving and improving remaining unimproved alleys within Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
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Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Disagree
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Name not available (unclaimed) January 29, 2017, 10:29 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Create a Street Lighting District for Downtown Palm Harbor

Other*

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Not Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
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Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 29, 2017,  9:52 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
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Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree
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Name not available (unclaimed) January 29, 2017,  9:47 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Add outdoor plazas and outdoor event spaces in the Downtown

Complete the installation of street lights along Florida Avenue

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 68 of 124



Name not shown inside Zip Code 34683 (registered) January 29, 2017, 12:54 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 29, 2017, 12:53 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 29, 2017,  9:53 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Finish paving and improving remaining unimproved alleys within Downtown

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Complete the installation of street lights along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
No response

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 73 of 124



above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 28, 2017,  7:04 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Not Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
Other - I do not want to see any pedestrian crossing that further impedes the flow of traffic on Alternate 19. It's
a night mare driving there already!  Build an over pass for pedestrians. Don't obstruct traffic any further!

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Disagree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Disagree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Disagree
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Name not shown inside Zip Code 34683 (registered) January 28, 2017,  5:46 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Add outdoor plazas and outdoor event spaces in the Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
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Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Claudia Thomas inside Zip Code 34685 (registered) January 28, 2017,  5:27 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Finish paving and improving remaining unimproved alleys within Downtown

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 28, 2017,  8:38 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Other*

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Broker purchase of Day's Collision and change the boundaries to include the baseball field and water access
points.

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Not Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
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Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Helina Harrison inside Zip Code 34683 (registered) January 27, 2017, 10:10 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Other*

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
update and maintain grass medians. they are currently ugly and unkept. there should not be parking on them

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
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concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 84 of 124



Michael Guju inside Zip Code 34683 (registered) January 27, 2017,  4:32 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Other*

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
Install roundabout at Alt 19 and Florida Ave as was planned before.  This would 1.  slow traffic down on Alt 19
making it safer and 2. make a reference point for visitors.

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
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Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not shown inside Zip Code 34683 (registered) January 27, 2017,  2:53 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat
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Disagree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 27, 2017,  1:36 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Create a Street Lighting District for Downtown Palm Harbor

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
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above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 27, 2017, 11:23 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Finish paving and improving remaining unimproved alleys within Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Not Sure
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Not Sure
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 27, 2017, 11:09 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Complete the installation of street lights along Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Add outdoor plazas and outdoor event spaces in the Downtown

Other*

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
We'd need to move some of the run-down buildings if that's possible and add *quality* retail opportunities &
cafes.

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
Other - Pedestrian crosswalk or traffic signal (consider for golf carts, too, pretty please) - both options are
enough for cars to take notice of PH while idle (if a defined entrace is made) Roundabouts are a headache and
drivers are focused navigating

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 27, 2017, 11:02 AM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Add outdoor plazas and outdoor event spaces in the Downtown

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
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concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 26, 2017, 10:27 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
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Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 26, 2017,  8:25 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
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concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not shown inside Zip Code 34683 (registered) January 26, 2017,  8:12 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
syncronized redlights at nebraska ave and florida ave on alt. 19

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
Help us refine priorities and recommendations for the Downtown Palm Harbor Master Plan.

All Responses sorted chronologically

As of March  1, 2017,  7:11 AM http://www.peakdemocracy.com/4291 Page 100 of 124



Name not available (unclaimed) January 26, 2017,  8:09 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
Other - Stoplights, operating simultaneously, with pedestrian crossing at Alt 19 & Nebraska and Alt 19 and
Florida

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Disagree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Disagree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
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concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Disagree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Disagree
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Name not shown inside Zip Code 34683 (registered) January 26, 2017,  7:55 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Create a Street Lighting District for Downtown Palm Harbor

Add outdoor plazas and outdoor event spaces in the Downtown

Complete the installation of street lights along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Janice Montelaro inside Zip Code 34683 (unverified) January 26, 2017,  7:28 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Add outdoor plazas and outdoor event spaces in the Downtown

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
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harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not shown inside Zip Code 34683 (registered) January 26, 2017,  7:27 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Complete the installation of street lights along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Somewhat Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
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residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 26, 2017,  7:22 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
No response

Of these options, do you have a preference?
No response

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
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Norman Atherton inside Zip Code 34683 (unverified) January 26, 2017,  7:17 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
put in a round about at alt 19 and florida ave

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Disagree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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neil valk inside Zip Code 34681 (registered) January 26, 2017,  7:13 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Not Comfortable

Of these options, do you have a preference?
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
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residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 26, 2017,  6:58 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Create a Street Lighting District for Downtown Palm Harbor

Complete the installation of street lights along Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
Other - not a roundabout

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Somewhat Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
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uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Disagree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not available (unclaimed) January 26, 2017,  6:50 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Finish paving and improving remaining unimproved alleys within Downtown

Create a Street Lighting District for Downtown Palm Harbor

Add outdoor plazas and outdoor event spaces in the Downtown

Complete the installation of street lights along Florida Avenue

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Not Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Somewhat Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 26, 2017,  6:45 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Complete the installation of street lights along Florida Avenue

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Add outdoor plazas and outdoor event spaces in the Downtown

Create a Street Lighting District for Downtown Palm Harbor

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Finish paving and improving remaining unimproved alleys within Downtown

Install drinking fountains along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A complete traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian
signalization

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
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Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Somewhat Agree

Downtown Palm Harbor Master Plan
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Name not shown inside Zip Code 34683 (registered) January 26, 2017,  6:45 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Add outdoor plazas and outdoor event spaces in the Downtown

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Somewhat Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Not Sure
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Somewhat Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Somewhat Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
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Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Somewhat Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Somewhat Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree
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Name not available (unclaimed) January 26, 2017,  6:33 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
No response

Of these options, do you have a preference?
No response

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
No response
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Name not shown inside Zip Code 34683 (unverified) January 26, 2017,  6:26 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?

My Priorities

Install historically-relevant architectural gateway entry feature at the intersection of Alternate 19 and Florida
Ave

Install a pedestrian crossing near the intersection of Alternate 19 and Florida Avenue

Finish paving and improving remaining unimproved alleys within Downtown

Complete the installation of street lights along Florida Avenue

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
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Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Not Sure
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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Name not shown inside Zip Code 34683 (registered) January 26, 2017,  5:47 PM

Of the current projects identified in the Master Plan that have NOT yet been completed (listed here),
what do you believe should be the order of priority for completion?
No response

*If you prioritized "Other" in the exercise above, please specify your suggestion here:
No response

How comfortable would you feel crossing Alternate 19 in Downtown Palm Harbor with the following
crossing options?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal: Comfortable
A traffic roundabout at the intersection of Alternate 19 and Florida Avenue that slows speeds and incorporates
designated pedestrian-crossings: Somewhat Comfortable
A full traffic signal at Alternate 19 and Nebraska Avenue that includes automobile and pedestrian signalization:
Comfortable

Of these options, do you have a preference?
A designated pedestrian crosswalk with a timed pedestrian-activated crossing signal

Based on initial feedback, there are several potential updates to the Master Plan for the Downtown to
consider. Do you agree with the following preliminary recommendations?
Explore opportunities for increased investment in and maintenance of the pedestrian streetscape (e.g.,
furniture; landscaping; water fountains; lighting; etc.) in order to enhance the experience of visiting the
Downtown.: Agree
Update the Old Palm Harbor [Historic] Design Guidelines (in accordance with the area’s historic designation) to
streamline the review process, while continuing to protect the historic character of the area.: Agree
Explore opportunities to expand the Downtown area to allow compatible, neighborhood-scaled commercial
uses (e.g., bed-and-breakfasts; medical offices; art studios; first floor neighborhood retail with residences
above; etc.): Agree
Explore a wider range of transportation options for pedestrians, cyclists and automobiles to more safely cross
Alternate 19 to connect the core area of Downtown Palm Harbor to the Pinellas Trail, Pop Stansell Park and the
harbor.: Agree
Explore the use of golf carts as a means of movement between Downtown Palm Harbor and adjacent
residential neighborhoods.: Agree
Building on the defined identity for the area, create a brand for Downtown Palm Harbor, including a logo and
concise tagline, which can help to promote businesses and community events as well as civic pride in
Downtown Palm Harbor.: Agree
Pursue marketing opportunities and partnerships (e.g., business organizations; civic organizations; County;
etc.) to promote Downtown Palm Harbor.: Agree

Downtown Palm Harbor Master Plan
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DOWNTOWN PALM HARBOR OPEN HOUSE 
March 23, 2017 

 
COMMENT SUMMARY 

 
 
SUBMITTED INDEX CARD COMMENT 
 
• Annual meeting to review progress and effectiveness of actions 
 
CONNECTIVTY FLIP CHART COMMENTS 
 
• Questions about signage on the roundabout 
• A stop sign at Nebraska and 11th  
• Pinellas Trail crossing @ Georgia, fear for conflicts w/bikes not stopping 
• Better s/w connections between DPH & H.S. 
• What are potential options for developing the area to the west of Alt 19 with the recent rezoning 

of downtown? 
• Special events parking 
• Locations for temp. event parking does not take into consideration pedestrian crossing 
• Relocate trail 2 car lengths to the west where it crosses Florida Avenue 
• Look at an integrated solution for both cars and pedestrians at Alt 19 and Florida and 

Nebraska Avenue 
 

ADDITIONAL CONNECTIVITY COMMENTS 
 
• The exercise/board for the “time” parking was an issue should have included special events. 

There were a number of comments about the challenges to parking during these events. 
• Some people did not put dots on the parking boards because “there are already dots where I 

would put one” 
• The plan right now focuses on Florida Street, but it should focus on 11th Street because every 

bar and/or restaurant touches 11th.  
• The intersection of Nebraska and Omaha should be treated as an entrance to the Downtown 

(as much as Florida and Alt 19). 
• The regulations/requirements for special event kill the ability to host locally sponsored events 

(such as car shows). Requirements such as needing to hire extra police, have a $1,000,000 
insurance policy, etc. 

• The roundabout design does not allow for semi-trucks, especially those that deliver to Days 
Auto on a daily basis.  
 

CHARACTER / IDENTITY and BRANDING / MARKETING FLIP CHART COMMENTS 
 
• After 11:00 need to bring down volume on music / entertainment  
• “Downtown” not really descriptive – “Village” may be more descriptive  
• Do we really need branding / marketing; could use $ for other things 
• “Small Town, Big Community” 
• Bottom left sticker 
• Like idea of stickers 
• More trees  
• Likes uniqueness (more Mr. Potatohead) building 
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DOWNTOWN PALM HARBOR - HISTORIC FEATURES 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Contributing Structures
Unifying Streetscape Features      (Form-Based Concepts)

1001 OMAHA CIRCLE 1026 FLORIDA AVENUE 1205 COLLEGE HILL DRIVE

1126 FLORIDA AVENUE 1202 NEBRASKA AVENUE 1123 FLORIDA AVENUE

1122 FLORIDA AVENUE 1112 FLORIDA AVENUE 1113 MICHIGAN AVENUE
       Walkable /
Connected Streets

Scale

Setback

Front-Facing Orientation

(relationship b/w shape, size, and height)
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CHARACTER IDENTITY – IMAGE PREFERENCES 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Highest Ranked Images Highest Ranked Images

     #8(19 votes)
    #11(9 votes)

     #2(7 votes)

     #1(6 votes)

    #20(5 votes)

    #15(9 votes)

    #17(8 votes)

    #6(6 votes)

Restaurants with outdoor seating Everyone coming together in a
relaxed atmosphere

More shops; retail
Looks like a "home town"
Outdoor dining - shops walkable; 
street life
Mixed-use adds charm

Community-oriented; quaint;
family-friendly
More retail shops

Mixed-use; live-work
Good urban form w/mixed-use and
live-work
Character

More arts

Pop Stansell Park dream!
More family activities

More high-end craft shows

Outdoor events to enjoy the weather

Festivals to bring community
together

Fesitvals, activities
More high-end craft shows
Events for the community

Pedestrian- and pet-friendly
Community-oriented; quaint; 
family-friendly
Dog-friendly
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COMMUNITY IDENTITY 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



j jWHO WE ARE WHAT WE LOOK LIKE OUR IDENTITY

Downtown Palm HarborDowntown

Palm Harbor
CommunitySmall Town

walkable
festivals
special events

ParkArts

family-friendly

Heritage

pedestrian

Recreation

Pinellas Trail

 SMALL TOWN, BIG COMMUNITY

SOMETHING FOR EVERYONE

 PEARL OF PINELLAS

socia
l

quaint
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ALTERNATE 19 CROSSING OPTIONS 
(PROs / CONs) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



PROs CONs

Many of the Pro's and Con's noted were drafted by FDOT for the 2015 public workshops. See the full content of the information on the County's project webpage: http://www.pinellascounty.org/downtownpalmharbor/

          TRAFFIC ROUNDABOUT AT 
ALTERNATE 19 AND FLORIDA AVENUE

             FULL TRAFFIC SIGNAL AT 
ALTERNATE 19 AND NEBRASKA AVENUE

   Limited stopping, resulting in more efficient traffic
flow
   Slows intersection speeds, resulting in increased
safety for pedestrians and motorists
   As compared to a traffic signal, a roundabout can
result in 48% fewer crashes; up to 89% reduction in
serious injury or fatal crashes compared to stop signs
and traffic signals
   Designated crosswalks for improved pedestrian
safety
   Low maintenance costs
   Establishes a gateway for Downtown Palm Harbor - 
"You have arrived!"
   Effective traffic calming technique

   Upfront cost of building a roundabout at Florida
Avenue would be higher than a traffic signal at
Nebraska; although the long-term operating/
maintenance costs would be lower for a roundabout
   A roundabout can introduce additional delay on Alt
19; although this delay would be comparable to that
caused by a traffic signal during rush hour

   May be an intial learning period for drivers who may
not be familiar with roundabouts. There would be clear
signage posted and roadway striping to help address
this issue.

   Controlled pedestrian, bicyclist, and motorist
crossing at Alt 19

   Safer turning movements, particularly with left-turn
arrows at Alt 19

   Significantly reduce the number of T-bone and left
turn crashes

   Provide better access from side streets compared
with stop signs at Nebraska Avenue by halting traffic
along Alt 19

   Traffic signal design has the potential to create an
aesthetic gateway feature

   Higher long-term operation/maintenance costs, as
compared to a roundabout, due to expensive
electronics and electricity costs; although the upfront
costs are lower

   More conflict points b/w vehicles and pedestrians
with a traffic signal than with a roundabout, increasing
the opportunity for traffic-related accidents

   While there is the potential to create an aesthetic
gateway feature, it would not be located at Florida
Avenue, which serves as the Downtown's "main street"
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DOWNTOWN PALM HARBOR 
SIDEWALK SYSTEM 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



U
S

 1
9A

8T
H

 S
T

11
TH

 S
T

14
TH

 S
T

16
TH

 S
T

12
TH

 S
T

O
M

A
H

A 
S

T

15
TH

 S
T

OHIO AVE

FLORIDA AVE

GEORGIA AVE

PI
N

E
LL

A
S

 T
R

L

ILLINOIS AVE

NEBRASKA AVE

9T
H

 S
T

MICHIGAN AVE

PENNSYLVANIA AVE

WISCONSIN AVE

INDIANA AVE

COLUMBIA AVE

NEW YORK AVE

16
TH

 L
N

VIRGINIA AVE

DELAWARE AVE

16
TH

 W
AY

R
IB

O
LL

A 
D

R

SO
U

N
D

VIEW
 D

R

O
M

A
H

A 
C

IR

HAWAII AVE

ALASKA AVE

NATALIE LN

SU
TH

E
R

LA
N

D
 D

R

CLAUDIA LN

R
IS

E
R

VA
 L

N

ALLENS RIDGE DR N

R
YA

N
S

 W
O

O
D

S
 L

N

PRIOR PL

JE
FF

E
R

S
O

N
 S

T

CANINO CT

TE
S

S
A

N
O

 P
L

ISLAND CT

MOSCATO PL

JACQUELINE LN

H
IG

H
 P

IN
E

S
 C

T

AL
LE

N
S

 R
ID

G
E

 D
R

 W

SAN MARINO DR

DELAWARE AVE

MICHIGAN AVE

INDIANA AVE

PENNSYLVANIA AVE

NEW YORK AVE

ILLINOIS AVE

OHIO AVE

PENNSYLVANIA AVE

INDIANA AVE

WISCONSIN AVEWISCONSIN AVE

FLORIDA AVE

NEBRASKA AVE

COLUMBIA AVE

VIRGINIA AVE

N
Legend

Sidewalk Gap Location

Existing Sidewalks

Downtown Palm Harbor Study Area

Parcels

0 0.06 0.12 0.18 0.240.03
Miles27 FEBRUARY 2017

DOWNTOWN PALM HARBOR SIDEWALK SYSTEM GAP



 
 
 
 
 

ATTACHMENT 14 
 

GOLF CART ASSESSMENT CRITERIA 
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DOWNTOWN PALM HARBOR 
2012 PARKING STUDY 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



NOTE: Information from the Downtown Palm Harbor Parking Study, Prepared by King Engineering Associates, Inc.;
December 2012. The field analysis was conducted in July 2012.
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DOWNTOWN PARKING LOCATIONS 
(DOT EXERCISE) 
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PARKING DAY/TIME 
(DOT EXERCISE) 
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Introduction 

Purpose of Study 

This study is a retail market analysis that investigates potential ways to attract additional retail to the 

Downtown Palm Harbor area. This study highlights existing inventory, identifies the unique attributes of the 

area that are attractive to retailers, and explores future demand potential. The idea for the study drew from 

community feedback that was obtained during the Downtown Palm Harbor Master Plan development 

process. 

The report structure will begin by highlighting the region and Downtown Palm Harbor area, and by 

identifying comparable downtown best practices that are relevant to Palm Harbor. Next, retail trends will be 

outlined and compared to the Downtown Palm Harbor trade area. A detailed demographic and 

employment profile will then be presented 

to paint the picture of current conditions in 

the area and region. Finally, using the 

previously established data points as a 

basis for comparison and projection, the 

report will look at development activity, 

retail demand, and future growth and how 

it will affect Downtown Palm Harbor. An 

appendix outlines further raw data sets 

and survey results from a polling of 

Downtown Palm Harbor business owners. 

Area Description 

Regional Context 

Palm Harbor is a census designated place that is part of unincorporated Pinellas County. It is roughly five 

miles north of Dunedin and five miles south of Tarpon Springs between the Gulf of Mexico to the west and 

Lake Tarpon to the east in the north part of the County, as seen in Map 1. Major corridors include several 

north-south connections such as Alt US 19/Palm Harbor Boulevard, Omaha Street, Belcher Road, US 19, 

as well as McMullen Booth Road and East Lake Road which is east of Palm Harbor. Major east-west 

connections include Curlew Road on the south, Tampa Road, Nebraska Avenue, Alderman Road, and 

Klosterman Road. Alt 19/Palm Harbor Boulevard had roughly 21,500 vehicles per day in 2016.  

Source: catcherandtherye.com 
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Map 1: Pinellas County Region 

 

Downtown Palm Harbor 

The Downtown Palm Harbor Trade Area is roughly bounded by Indiana Avenue to the north, Omaha Street 

to the east, Michigan Avenue to the south, and Alt 19/Palm Harbor Boulevard 8th Street to the west. Daily 

volumes for major roadways in the study area vicinity include roughly 21,500 cars per day on Alt 19/Palm 

Harbor Boulevard, 8,961 on Nebraska Avenue, and 7,855 on Omaha Street.  

Identifying land use is a key component of understanding the fabric of any given area. Specific land uses 

help to create a certain sense of place, which can be positive or negative. This sense of place derived from 

land uses can be described as land use character, and some land uses can be described as having the 

same character. The land use character in Downtown Palm Harbor is identified and grouped into six key 
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categories, seen in Map 2. To note, this map is showing land use character as identified and described by 

this report, not the specific land uses identified by local zoning codes. 

Looking closer at this land use character will help to give a deeper sense of the Downtown Palm Harbor 

experience at a more granular level. For instance, this analysis shows us that retail options are scattered 

throughout the downtown area, with somewhat of a focus along 11
th
 street in between Nebraska Avenue 

and Florida Avenue. The retail in the area primarily consists of local restaurants and bars with some 

smaller boutique retail shops mixed in. These buildings are typically older and most of the restaurants 

feature outdoor seating areas along the sidewalks. It would be more beneficial, and create a more 

prominent node for retail, to aim to centralize any new retail uses that come to downtown. There is also a 

good mix of office and service type uses. These consist of medical offices, lawyers, small businesses, etc. 

Most of these buildings are also a bit older in character, many of which are older houses that have been 

converted to businesses. Residential character areas are primarily located on the fringe of the downtown 

area. One key point to note are the character areas that are auto-oriented in use. These areas, located 

along Alt US 19 represent a variety of auto repair shops and service stations. The character of these 

buildings and lots are not the most desirable when trying to cultivate a more vibrant downtown. They tend 

to be uninviting to pedestrians to walk past and are undesirable for other retail businesses to locate next to.   

Map 2: Downtown Palm Harbor, Land Use Character 
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Comparable Downtown Best 

Practices 

Trail-Oriented Development 

Downtown Palm Harbor is ideally situated along the Fred Marquis Pinellas Trail. Yet, due to a variety of 

factors, it has not benefited from the presence of the trail to the degree experienced by Dunedin and 

Tarpon Springs. Each of those communities have actively oriented their downtown planning, economic 

development, and community design strategies to foster “trail-oriented development.” Like transit-oriented 

development, trail-oriented development takes advantage of and leverages existing and future 

infrastructure, such as trails, to help meet economic development, planning and placemaking goals. 

According to the Urban Land Institute there is significant evidence of a correlation between access to 

nonmotorized active transportation facilities, such as trails and greenways, and increased property values 

in both urban and suburban markets. In fact, communities that leverage and enhance access to walking 

and bicycling facilities, are helping initiate a win-win of mutually reinforcing private and public-sector 

investment. 

For instance, the value of properties within a block of the Indianapolis Cultural Trail have soared nearly 

150 percent since 2008 and the value of properties near the Katy Trail in Dallas have increased 80 

percent. Homes close to the Atlanta BeltLine have started selling within 24 hours; whereas, before the trail 

project began, homes in the same area stayed on the market for two to three months. In Minneapolis, 

every quarter-mile of proximity to an off-street bike facility raises the value of a home by an additional 

$510. 

Comparable Communities 

Downtown Palm Harbor is positioned to leverage the presence of the Pinellas Trail to drive the economic 

future of the commercial district. Four comparable communities profiled in this report have purposefully 

and intentionally embraced trail-oriented development as a strategy to reposition and strengthen the 

economic competitiveness of their downtown retail market. Comparable communities include: Dunedin, 

and Tarpon Springs, Florida – both served by the Pinellas Trail; Travelers Rest, South Carolina – situated on 

the Swamp Rabbit Trail; and Columbus, Georgia – positioned along the Chattahoochee RiverWalk. 

Dunedin, FL 

Sitting on Florida's Gulf Coast, the small city of Dunedin has a lot more going for it than just its quaint 

downtown. The city was founded by Scottish families, and its name comes from the Scottish-Gaelic name 

for Edinburgh, the capital of Scotland. The city is known for its annual Highland Games and Festival, which 

is held in nearby Highland Park just a short drive from Dunedin's downtown. Also, located in Dunedin is 

Honeymoon Island and Caladesi Island, frequently listed as one of the best beaches in America. 
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Map 3: Dunedin, Regional Context 

The city’s downtown runs along Main Street between the Gulf of Mexico and Milwaukee Avenue. While 

Main Street/Skinner Boulevard runs east and west, Broadway runs north and south and features many 

businesses, particularly art galleries and home design stores. The intersection of these streets forms the 

heart of the downtown. Main Street businesses include antique stores, clothing stores, and gift shops; along 

with restaurants, taverns and nightclubs. Storefronts are generally continuous and only broken-up in a 

couple of spots by driveways and parking. Additional shopping streets include Douglas Avenue, Highland 

Avenue, and Virginia Lane. The regional position of Dunedin can be seen in Map 3. 

Trail-Oriented Development  
The Pinellas Trail runs north/south just a half block east of Broadway. The stretch of trail through Dunedin 

is featured as one of the few locations where the trail is well lit at night and directly intersects with storefront 

retailers. Several businesses in the area cater to trail users, including a coffee house located in a renovated 

railroad boxcar, building upon the trail's railway past. The trail connects to Downtown Palm Harbor (five 

miles or thirty minutes by bike) and Downtown Tarpon Springs (ten miles or one hour by bike). 

Retail Area 
Downtown Dunedin is generally defined by a five block-wide area, which also serves as the boundary for 

the Downtown Community Redevelopment Area (CRA). The area includes 200,000+ square feet of retail 

storefront retail. This represents approximately 13.8 percent of the City’s overall retail inventory. 

Building Scale 
Downtown buildings are generally between one and four stories. They vary in age, architectural style, and 

overall character.  
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Use Mix 
The use mix in Dunedin is predominantly unique (or 

local), as opposed to “national” retailers. 

Apparel/Furnishings and Other (AFO retail) comprise 

the largest share of retail in the area at an estimated 

55 percent of retail space. Eating and Drinking Places 

(restaurants, taverns, nightclubs, etc.) comprise 40 

percent of retail in the downtown and 

Grocery/Convenience Retail makes up 5 percent. 

Convenience uses appear to be somewhat under-

represented based on projected residential growth. 

Occupancy and Rents 
According to Lambert Advisors, in May 2017 retail 

vacancies within the downtown were around 3 percent 

with average base rents about 10 percent higher than 

Pinellas County and the City overall.  

Average downtown retail rents were approximately $23 

per square foot, nearly $3 higher than that for both 

Pinellas County and City of Dunedin, at about $20 per 

square foot. Average asking rents are highest along 

Main Street west of Douglas Avenue, between $16 and 

$34 per square foot, with common area maintenance 

(CAM) estimated at $8 per square foot. Further along 

Main Street, within the downtown, rents generally range 

from $15-20 per square foot with CAM estimated at $6 

per square foot.  

Public/Private Infrastructure 
Two primary organizations serve as stewards of 

Downtown Dunedin. These include the City’s formal 

Community Redevelopment Agency (economic 

development and planning) and the grassroots, not-

for-profit Downtown Dunedin Merchant Association 

(promotion and marketing). 

City of Dunedin Community Redevelopment Agency (1988) 

The primary goal of the City’s Community 

Redevelopment Agency is to guide private and public 

initiatives for creating economic development, 

improved physical characteristics, encourage investment in downtown Dunedin, improve the quality of life 

for residents, and establish a framework for the proper evolution of the CRA District. High profile CRA 

initiatives include the Downtown Master Plan, the Waterfront Corridor Plan, affordable housing, branding, 

and the Downtown Building Grant Program. 

Downtown Dunedin Merchant Association (1992)  

The Downtown Dunedin Merchant Association is a membership-based private 501-C6 nonprofit 

organization that promotes awareness of local and downtown businesses. The group targets visitors from 

around Tampa Bay and elsewhere by advertising its members through a variety of traditional and online 

Source: Destination Main Streets 
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platforms. The association also produces a series of special events, including the annual Dunedin Mardi 

Gras, Taste of Dunedin, Dunedin Wines The Blues, and a monthly Second Friday series. 

Parking 
Like most American downtowns, the core of Dunedin struggles to balance the needs of a walkable and 

lively downtown with the easily accessible and convenient parking. There is a combination of on- and off-

street and structured parking within the downtown.  

The debate over paid parking has grown into the city’s most contentious and divisive issue in decades. The 

City launched a paid parking trial program utilizing kiosks, including on-street, within downtown in 

accordance with recommendations of the Downtown Parking Plan. In December 2017, however, the City 

Commission approved a revised Downtown Parking Plan recommending reverting back to free parking in 

the downtown area. On-street parking on Main Street is free with three-hour time limits during the daytime. 

Paid parking is now limited to the Douglas/Monroe parking garage, the Wood Street/Baptist Church Lot, 

Marina Plaza Lot, and a level of the future Gateway garage. Payment in these locations is $1.50 per hour 

and is required only during weekdays from 6pm to 10pm and all-day Saturday and Sunday. All other 

areas are free with no time limits.   

Programming 
To build awareness and regularly attract visitors to the downtown, festivals and special events are generally 

organized and led by the Downtown Dunedin Merchant Association with support from the City of Dunedin 

and Pinellas County. 

Tarpon Springs, FL 

Tarpon Springs is located at the northern end of Pinellas County, five miles from Downtown Palm Harbor 

via the Pinellas Trail (approximately one hour by bike). Tarpon Springs has two thriving activity centers: 

Historic Downtown and the Sponge Docks. While located in proximity to one another they are independent 

and distinct districts. The goal to physically connect the two has been a community planning and design 

goal for decades. The regional position of Tarpon Springs can be seen in Map 4. 

Map 4: Tarpon Springs, Regional Context 
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Historic Downtown  

Activity within Historic Downtown is generally 

concentrated along Tarpon, Hibiscus, Safford, and Ring 

Avenues. The area has grown into a retail destination 

with art galleries, eclectic boutiques, home décor, 

antiques, breweries, and restaurants, many still housed 

in vintage 1900-era buildings. The former Train Depot 

has been renovated and now serves as the City’s 

Welcome Center and is maintained as a museum by 

the Tarpon Springs Historical Society. The Pinellas Trail 

winds through downtown, and intersects Tarpon 

Avenue at Safford Avenue, bringing cyclists, walkers, 

and outdoor enthusiasts to the area. In the past five 

years, the City has made extensive investments in 

infrastructure investments within the downtown, 

including: 

• Reconstructed Lemon Street and added 

extensive landscaping 

• Achieved jurisdiction of Tarpon Avenue from 

the Florida Department of Transportation, and 

embarked on a major streetscaping project 

• Upgraded the Safford/Tarpon intersection in 

tandem with Tarpon Avenue streetscape 

• Completed the North Safford Recreation 

Corridor to form a bike and pedestrian link 

between downtown and the Sponge Docks 

using the Pinellas Trail as a focal point.  

Sponge Docks 

Located parallel to the Anclote River, this assortment of 

shops, restaurants, bakeries and other gathering places 

have grown to become one of Florida’s most unique 

attractions. This area is characterized by a small 

working waterfront, and an assortment of destination 

restaurants. The area is a mix of Greek heritage, 

culture, conversation and sensitive scale. Beyond the 

waterfront buildings, the area is supported by large 

surface parking lots. Some poorly placed buildings 

block important marine views. For the most part 

sidewalks are adequate for basic walking. Plans to add 

shade, street furniture and other amenities seek to create a more pedestrian-friendly environment.  

As an anchor of the Greektown National Historic District, the Sponge Docks along Dodecanese Boulevard 

have grown to become a significant regional attraction and is experiencing growth pressures that could 

impact its character.  A Special Area Plan for the Sponge Docks, along with designation as part of the CRA, 

and a newly adopted form-based code are actions led by the City to manage the growth and encourage 

compatible compact, pedestrian-oriented and mixed-use development. 

Source: Digital Photo Academy, Tarpon Springs 
Merchant Association, pinsdady.com (respectively) 
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Trail-Oriented Development  
Pinellas Trail also serves Downtown Tarpon Springs. The trail is recognized as one of that nation’s best 

multi-use facilities. It’s length, connectivity to towns to the north and south, quality design, construction and 

maintenance draws ever increasing numbers of people walking and biking to Tarpon Springs. However, 

the portion of the trail through Tarpon Springs has not been maintained to the degree demonstrated by 

Dunedin and wayfinding to key destinations is missing. 

Recognizing opportunities for improvement, the City of Tarpon Springs commenced a series of strategic 

initiatives that brought new investment to the downtown. The most significant project to date includes the 

$1.2 million North Safford Avenue Recreation Corridor by leveraging the Pinellas Trail to connect 

Downtown Tarpon Springs and the Sponge Docks. Opened in 2013, the bike and pedestrian 

improvements include a fitness park with outdoor exercise equipment, redesigned dog park, kids’ splash 

park, kayak/canoe launch, resurfacing a portion of the Pinellas Trail, and a pedestrian connection between 

the redeveloped parks and trail via a wooden boardwalk. Streetscaping, landscaping, and facilities along 

Safford Avenue were also upgraded. 

Retail Area  
Downtown Tarpons Springs covers approximately 227-acres along Pinellas Avenue between the Anclote 

River on the north to Meres Boulevard on the south and includes the Lemon Street corridor. The Sponge 

Docks and Historic Greektown District represents an additional 140 acres to the northwest.  

Building Scale 
Within the downtown, buildings are traditional one- and two-story main street buildings. Historic areas of 

town generally have great block form, building orientation, and placement, all of which contribute to 

improving walkability. Within Greektown and the Sponge Docks, historic buildings convey a distinctive 

sense of place and ethnic heritage, with a mix of commercial, industrial, residential, and religion-based 

buildings as well as boats. Many buildings are supported by surface parking. 

Use Mix 
The character and use mix in Historic Downtown and the Sponge Docks is vastly different. Historic 

Downtown is quieter and includes a mix of stores operated by local merchants selling antiques, along with 

places to eat and drink. Parking is generally, on-street and within individual small lots. The Sponge Docks 

are a bit livelier and concentrated with a variety of visitor-oriented shops, Greek restaurants and bakeries, 

and other gathering places. Vast surface parking breaks-up the connection of attractions. 

Rents 
Average downtown retail rents range between $12 and $16, slightly less than Pinellas County at $20 per 

square foot. Office rents range from $8 to $16 per square foot, while flex space can demand between $12 

and $30 per square foot. 

Public/Private Infrastructure 

City of Tarpon Springs Community Redevelopment Agency (2001) 

The Tarpon Springs Community Redevelopment Agency (CRA) was established to help stimulate 

redevelopment and revitalization, encourage economic growth, eliminate blight, create a sustainable 

downtown and improve the attractiveness of the central business district. Primary initiatives include a 

Special Area Plan for the downtown, including the Sponge Docks, that encourages redevelopment through 

density transfers, a building façade grant initiative, and restaurant recruitment funding program. Other 

strategic investments supporting downtown retail include streetscape and public realm improvements along 

Lemon Street, Tarpon Avenue and the North Safford Recreation Corridor. 
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Tarpon Springs Merchants Association  

The Tarpon Springs Merchants Association is a membership-based nonprofit organization that promotes 

awareness of businesses within downtown and at the Sponge Docks. The group operates a website and 

various online platforms. The association also produces special events, including a Wine Walk and the 

monthly “First Friday” series, an open-air, multi-block festival held in Historic Downtown. 

Tarpon Springs Chamber of Commerce 

The Tarpon Chamber of Commerce serves area visitors and businesses. The Chamber helps both new and 

existing businesses. The group also organizes and produces many large scale special events within 

Downtown, including the Annual Fine Arts Festival, the City’s Christmas Parade, and the Annual 

Thanksgiving Arts & Crafts Show. 

Parking 
Within Historic Downtown free on-street parallel parking is provided along portions of select streets. 

However, to accommodate the large numbers of visitors who arrive by car, vast areas of surface parking 

remain and are also provided free of charge. To support downtown growth, the City of Tarpon Springs is 

continuing to focus on public infrastructure by building a new municipal parking lot. 

Supporting the Sponge Docks, parking is mostly accommodated by private surface lots which are available 

for a fee. Daily parking rates range between $5 and $10 dollars. Limited free on-street parallel parking is 

available along side streets and is often used by area workers rather than visitors. 

Programming 
To consistently attract visitors, both Historic Downtown and The Sponge Docks host a rotation of festivals 

and special events that are generally organized and led by Tarpon Springs Merchants Association with 

support from the City of Tarpon Springs and the Tarpon Springs Chamber of Commerce. One of the city’s 

largest annual events is the winter Epiphany Celebration and procession through the Historic Downtown.  

Additional signature events in Tarpon Springs include Oktoberfest, Snow Place Like Tarpon Springs, 

Zombie Run, The Fine Arts Festival, Hippie Fest, Arts & Crafts festivals, Wine Walks and more. 

Travelers Rest, SC 

Named by Budget Traveler magazine one of “America's Coolest Small Towns” in 2014, Travelers Rest - 

specifically its downtown and Main Street - has emerged as a major destination in the region for outdoor 

recreation, dining, and entertainment. The regional position of Travelers Rest can be seen in Map 5. 

Map 5: Travelers Rest, Regional Context
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Travelers Rest, South Carolina is a small city of almost 5,000 residents. It was first established as a stopover 

for those making their way across the Blue Ridge Mountains and experienced little change for decades. In 

recent years, Travelers Rest successfully transformed from a “Small Town to a Trail Town.” Along Main 

Street, new restaurants, bakeries, shops and a seasonal farmers' market attract citizens and visitors.  

The compact walkable downtown area, specifically Main Street, is defined by the Greenville Health System 

(GHS) Swamp Rabbit Trail, a 13.5-mile bike and pedestrian corridor connecting Downtown Travelers Rest 

to Downtown Greenville and other nearby destinations. The trail’s terminus extends 2.5 miles north of 

Downtown Travelers Rest, however, the segment through downtown is the northernmost activity 

center/anchor which many describe as “a park that happens to have a Main Street in the middle of it.” 

Trail-Oriented Development  
The accolades, success, and vibrancy of Main Street did not happen by chance. The transformation from a 

once desolate thoroughfare into a bustling downtown has been the direct result of economic development 

strategies, urban design considerations and targeted public investments designed to spur private 

investment with a focus on leveraging the GHS Swamp Rabbit Trail. Over the course of 10-years these 

investments include completion of streetscapes along Main Street, a community branding initiative, and 

comprehensive wayfinding signage system. 

Before completion of the GHS Swamp Rabbit Trail in 2010 and a $4.5 million investment to turn three 

downtown blocks into a walkable retail and food and beverage stretch, Main Street Travelers Rest, aka U.S. 

Highway 276, had dozens of vacant buildings. Downtown Travelers Rest has blossomed into a thriving 

destination because of the trail and related investments designed around it. Downtown is nearly built out 

with limited available property. With the goal of extending the success to adjacent areas, the City is looking 

to deploy the same approach, including road and intersection improvements, bike paths, infill 

development, streetscaping, and sidewalk improvements. 

Public improvements to support Main Street’s success were pursued using a variety of tools including, 

enhancement grants, hospitality tax, local accommodations tax, c-funds through the Greenville County 

Transportation Committee, tax increment financing, and sponsorships/naming rights. 

Retail Area  
Downtown Travelers Rest is generally defined as a 1-mile segment of Main Street between W Road and Roe 

Road, with the crossing of Main Street and McElhaney Road being the most important, most visible and 

commanding the highest values in the downtown. It is no coincidence that this intersection is unofficially 

viewed as the terminus of the Swamp Rabbit Trail and functions as a trailhead with adjacent merchants 

serving the needs of trail users, such as Sunrift Adventures Outfitters. 

With the goal of adding depth to the market and extending retail beyond Main Street, the City is advancing 

a Poinsett Highway and Center Street Corridor Study. Initial recommendations suggest replicating many of 

the successful strategies deployed along Main Street.  

Building Scale 
Buildings along Main Street are primarily one-story commercial structures. A few historic two-story buildings 

are located sporadically along the corridor. Limited continuity in the urban fabric along the corridor, along 

with gaps along the streetscape, offers a significant number of parcels ripe for redevelopment and 

prepared to accommodate anticipated future growth.   

Use Mix 
Along Main Street, the retail mix includes restaurants, bakeries, local shops, and a seasonal farmers' 

market. Many merchants cater to the needs of trail users including outfitters. 
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Vacancy  
According to the 2017 Travelers Rest Market Analysis & 

Economic Development Plan, “Downtown Travelers Rest 

continues to grow and thrive with extensive renovation 

of buildings, new infill housing development, and 

proposals for additional downtown revitalization.” 

Additionally, the City of Travelers Rest desires to stay up 

to date on its retail trends and growth.  

Rents and Values 
Rents have been impacted by the growth of more than 

thirty new businesses along Main Street in the past two 

years. Available data shows downtown rates around 

$17 per square foot triple net lease (NNN) with 

average CAM less than $3 per square foot.  

Downtown property values have increased by 62% 

since 2004 and retail/restaurant sales have 

dramatically increased. This increase is due to private 

property investments and the City’s Façade 

Improvement Grant Program (10% of CDBG allocation 

to provide up to $5,000 in reimbursable grants for 

façade work). 

According to the GHS Swamp Rabbit Trail Impact Study 

(2012) individual merchant revenue generated from 

trail users ranged between $50,000 and $400,000, 

with the average around $110,000. 

Public/Private Infrastructure 
The transformation of Main Street is the direct result of 

concerted efforts led by the Greater Travelers Rest 

Chamber of Commerce, city officials, and private 

citizens. 

Parking 
Free parallel on-street parking is provided along the 

southernmost blocks along Main Street. Recent 

revitalization and streetscape projects have looked to 

reduce the width of Main Street from four travel lanes 

to two lanes and convert extra space to on-street parking (as it was before a previous widening project). In 

addition to on-street parking, most downtown merchants accommodate patron parking with onsite surface 

lots.  

To support trail users and to augment onsite parking provided by nearby merchants, the city constructed an 

80-space public surface lot on a former City owned school site. The lot cost $100,000 to build and opened 

in October 2014. Three additional municipal surface lots offer parking for free. As of January 2015, there 

were no plans to add more parking in downtown.   

Source: VisitGreenvilleSC (VGSC), 
paradisepointsc.com, Pinterest (respectively) 
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Programming 
The City of Travelers Rest, Greenville County, and the Travelers Rest Artists Alliance organize a variety of 

annual and special events to animate downtown.   

The Travelers Rest Artists Alliance was established with the goal of positioning the City as the premier "small 

town" for the arts, entertainment, and culture in the Southeastern United States. Since its inception in 2012, 

the Travelers Rest Artists Alliance (TRAA) has supported community creativity and engagement. The Art on 

the Trails Festival is the group’s signature annual event. 

Other events impacting downtown include: 5K on the Trails, a weekly farmers’ market, evening 

entertainment along Main Street, and regular programming within the park. 

Columbus, GA 

The downtown area of Columbus, Georgia, which is referred to as Uptown, has undergone a remarkable 

transformation over the past 25 years that has not only brought vitality, but also preserved the area’s 

historic character. This transformation is the result of coordinated efforts and investments led by the City, 

business leaders, and Columbus State University. Together they have built the Chattahoochee RiverWalk 

Trail, a 22-mile walking and biking corridor along the Chattahoochee River that has become an anchor of 

Uptown. As a result, the city has been listed by the League of American Bicyclists as one of the forty most 

Bicycle Friendly Communities in the United States. The regional position of Columbus can be seen in Map 

6. 

Map 6: Columbus, Regional Context 

 

Trail-Oriented Development 
The Chattahoochee RiverWalk Trail was born as a combined sewer repair project. It grew from the need to 

build a required service road to access the new underground sewage line. A Riverfront Committee at the 

Greater Columbus Chamber of Commerce, along with Uptown Columbus Inc. is responsible for driving 

the conversation that caused the City to use the required public infrastructure investments to meet the City’s 

greater community planning, placemaking and economic development goals, with an emphasis on 

Uptown. Construction began in 1989 and the first phase opened in 1992. The project was fully complete 
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twenty years later. As with any roadway or highway, 

the connected trail promoted economic development 

within Uptown. 

The initial phase of the project was funded by $20 

million in Columbus Water Works bonds and $1 

million each from the Aflac and Bradley-Turner 

Foundations. Additional funding was generated by a 

voter approved 1% local tax and augmented by a $20 

million federal grant. 

The success of the Chattahoochee RiverWalk Trail and 

its impact on Uptown help to set the tone for the 

continued investments in outdoor activities and 

recreation. This includes the Chattahoochee 

Whitewater Course - another amenity that was the 

result of a diligent effort on the part of community, zip 

line courses across the river, and a planned Columbus 

Fall Line Trace Rails-to-Trails Project.  

Size of Trail Area 
Uptown is the central business district of Columbus. 

Retail is generally concentrated along a 1-mile stretch 

of Broadway between 9th Street and 13th Streets. To 

the west is the Chattahoochee RiverWalk and recent 

developments have started to extend the energy of 

downtown east to 2nd Avenue. 

Building Scale 
Uptown is organized around a historic grid and is 

generally walkable. Buildings are low-scale with the 

exception being church spires, the courthouse, and the 

Aflac headquarters. Buildings are generally Main 

Street-style and adaptive former warehouse structures, 

with the exception of mid-century government 

buildings, along with new contemporary sporting, arts, 

and performance venues. 

Use Mix 
The use mix within Uptown Columbus, particularly 

along Broadway is dominated by places to eat and 

drink, along with a few coffee shops, independent 

apparel, and the Columbus State University Bookstore. 

This area is animated at night by both the historic 

Springer Opera House and the RiverCenter for the 

Performing Arts. Additionally, Uptown is experiencing 

the adaptive reuse of historic mill buildings as mixed-

use and residential developments. 

Adjacent to Uptown Columbus is Whitewater Express, a rafting service on the Chattahoochee River. The 

2.5-mile course is the longest urban whitewater rafting in the world, and has been ranked the world's best 

Source: HUB GA, Pinterest, Visit Columbus 
(respectively) 
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manmade whitewater course by USA Today. It also features the Blue Heron Adventure, a zip line course 

connecting the Georgia and Alabama sides of the river. Both attractions are focused within Uptown. 

Public/Private Infrastructure 
Revitalization of Uptown is the result of decades of public/private partnerships and a combination of public, 

private, and non-profit investments. This structure, along with the support of a consolidated City/County 

government structure supported Columbus State and the development of its RiverPark Campus, the 

development of the whitewater course, sustained support for museums and cultural amenities, and buildout 

of the RiverWalk Trail.  

In addition to the Columbus Consolidated Government, along with the Chamber of Commerce, leadership 

within the central business district includes Uptown Columbus, Inc. and the Business Improvement District. 

Uptown Columbus, Inc., a 501(c)(3) nonprofit organization, facilitates and coordinates economic 

revitalization initiatives throughout the Central Business District, Riverfront and throughout Uptown. In 

1999, the group championed the creation and management of the Business Improvement District (BID), a 

501(c)(6) nonprofit organization. Property owners within the 47-block area pay a special assessment above 

their regular property taxes. This assessment is collected by the Columbus Consolidated Government and 

the City contracts with the BID to provide and manage services. 

Parking 
Parking within Uptown Columbus is accommodated through a combination of structured decks and surface 

lots. The local transit agency manages municipal parking, including two parking garages, a surface lot, 

and enforcement of on-street metered spaces within the area. 

Along Broadway, parking is limited to two hours for the day on any given block. For streets other than 

Broadway, drivers must move their vehicle from space to space within the posted time limit.  

Programming 
Uptown Columbus is the location for a variety of outdoor special events and recreation year-round. Unlike 

other comparable communities, there is not a consistent advocate or set of organizers. 

In addition to a variety of special events and festivals, the Columbus BID manages a team of 

“Ambassadors,” better known as "Purple People", to patrol the streets of Uptown Columbus seven days a 

week. They enhance public safety, serving as "eyes and ears" on the street, and the presence aids in overall 

crime prevention. 

The BID also manages a clean team that provides environmental maintenance services. The Clean Team 

works seven days a week in the Central Business District on litter prevention and control, mechanical 

sweeping, and pressure washing. 
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Trends in Retail 

Macro-Level Trends 

An Evolving Market 

Retail markets tend to experience more fluctuation than other real estate property types. While national 

trends indicate retail market is “on the rise”, investment and development opportunities ranked the lowest 

of all major sectors (Urban Land Institute, 2017). Performance of retail centers varies widely, depending on 

product type and location. In fact, per an annual survey administered by Urban Land Institute for the 

Emerging Trends in Real Estate report, retail located in a downtown or urban core location generates 

strong confidence for developers, investors, and lenders largely due to higher than average lease rates and 

low vacancies. Other retail sectors demonstrating strong performance include grocery anchored 

neighborhood centers and lifestyle/entertainment centers. Two of the three top center types reflect a 

movement towards mixed- or multi-use development patterns. 

While retail has not fully rebounded from the 2007-2009 Recession, certain retail types are experiencing 

more growth than others. Key retail sectors that are likely to drive development patterns in the coming 

years include urban, main street, and community-focused centers. Urban footprint retail is not necessarily 

restricted to luxury stores, as discount and department stores are more commonly seeking opportunities for 

downtown or walkable locations. Many big box retailers are currently either going away or scaling down 

their footprints to adapt. Demand for unconnected suburban power centers and regional indoor malls has 

declined. However, pedestrian-friendly ‘lifestyle’ centers have been on the rise (Jones Lang LaSalle, 2016). 

The Impact of E-Commerce 

Online shopping has changed the face of retail across the country. Initially, the internet allowed retailers to 

connect with their customers in different ways. It also encouraged the establishment of more specialty 

Good 
Some cases may differ, but 

in general, it’s a solid 

investment. 

Excellent 
It is very reasonable to expect 

a strong return on investment. 

Invest with confidence. 

Urban/high street retail 

Lifestyle center 

Neighborhood center 

Outlet center 

Regional mall 

Power center 

Fair 
There are some concerns 

about investment in this 

product type. Modest returns 

expected. 

Source: ULI Emerging Trends in Real Estate Surveys 
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stores, typically requiring smaller footprints. Retail spaces and shopping centers have used design elements 

to better convey brand and messaging that has been expanded through an online experience. It should be 

noted that while the impact of e-commerce has directly affected retailers, it also plays a role in other sectors 

like smaller-scale manufacturing, warehousing, and distribution.  

Although online shopping has pulled some activity away from brick and mortar stores, it will not supplant 

the need for these spaces. In fact, consumers are shopping for the best deals using both online and in-store 

options. Partially due to the private nature of online shopping, customers are seeking an enhanced public 

or community experience when buying at a store. This has influenced the popularity of pop-up stores, 

higher-end dining options, concierge desks, and child play facilities. Physical store locations are better 

embracing technology to provide a more personalized and connected experience. 

Store Sizes are Shrinking 

As noted above, largely due to advancements in online shopping and technology, retailers, including 

traditionally big-box formats, are also seeking smaller footprint options. Many large stores, including 

Target, Best Buy, and Ikea, have already started demonstrating this shift towards smaller buildings with a 

more defined selection. This trend is addressing public desire to save time and increase efficiency through 

smaller spaces and specialized sections. 

Grocery Diversification 

Not immune to the trends outlined above, the grocery store market is being penetrated by new players, 

impacted by smaller footprints, and seeking specialization. Shoppers today are less likely to be loyal to a 

particular store for food shopping, often visiting several to meet all of their needs. According to a survey in 

2015, the average shopper visits 2.5 grocery stores at least fairly often. New grocery retailers are entering 

many markets, offering potential anchors to community centers.  

While the average grocery footprint has historically been between 40,000 and 50,000 square feet, many 

grocery chains, including Trader Joes, ALDI, and Fresh Market, are focusing on smaller buildings 

(~20,000 square feet) with more specialized items. Even traditionally larger grocers, including Kroger, 

Harris Teeter, and Wegmans, are experimenting with micro-stores in certain markets. 

Local Trends 

Overview 

This section presents retail performance measure trends including completions, net absorption, vacancy 

and average rent per square foot. Retail performance in the submarket containing Downtown Palm Harbor 

has been compared to the larger Tampa-St. Petersburg-Clearwater Market. 

Retail performance trends are based on regional and submarket information provided by REIS, which 

divides the Palm Harbor market into separate submarkets. Downtown Palm Harbor is located in the 

Clearwater/N. Pinellas Submarket, which is bordered to the east by Old Tampa Bay, to the north by the 

Pinellas and Pasco County boundary, to the south by State Road 688/Ulmerton Road, and to the west by 

the Gulf of Mexico. A map of the submarket as defined by REIS can be seen in Map 7. The retail framework 

analysis helps to provide more detailed performance metrics specific to Downtown Palm Harbor, Pinellas 

County, and the Tampa-St. Petersburg-Clearwater MSA. 
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Map 7: Clearwater/N. Pinellas Submarket 

 

Source: REIS 

Tampa Market Retail Performance Trends 

As shown in Graph 1, from 2012 to 2017 (3Q), the multi-tenant retail vacancy rate in the Tampa-

Clearwater-St. Petersburg market gradually decreased from 11.7% to 10.2%. New retail space totaled 

486,000 square feet. Net absorption totaled 1,099,000 square feet, equating to an oversupply of 613,000 

square feet, or 122,600 square feet annually. Vacancy was lowest most recently, in the 3
rd
 quarter of 2017 

at 10.2%. 2016 was the only year where net absorption was lower than net delivery. 

Graph 1: Retail Market Performance, Tampa-St. Petersburg Market, 2012-2017(3Q) 

 

Source: REIS; Kimley-Horn 
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Clearwater/N. Pinellas Submarket Retail Performance Trends 

The Clearwater/N. Pinellas Submarket Submarket, had approximately 9.1 million square feet of multi-

tenant retail space as of the 3
rd
 quarter of 2017. As shown in Table 1, over 4.5 million square feet of space 

was completed in the 1980s, making it the most active decade for retail development. The completed 

inventory has gone down every decade since the 1980’s. Another 800,000+ square feet of multi-tenant 

retail space has been completed since 2000.  

Table 1: Inventory by Decade Completed,  
Clearwater/N. Pinellas Submarket, 2017 (3Q) 

Source: REIS; Kimley-Horn 

The total completion and net absorption trends can be seen in Table 2. 2016 saw 407,000 square feet 

added to the inventory, which was significantly higher than in any other year analyzed. Net absorption 

totaled only 79,000 square feet in other years. 2016 was also the only year where absorption didn’t match 

the supply, most likely do to the large influx of product that year. However, the supply was only 

underutilized by 55,000 square feet, compared to the 407,000 that had been added that year.   

Table 2: Completion and Net Absorption Trends,  
Clearwater/N. Pinellas Submarket, 2012 - 2017 (3Q) 

 
Source: REIS; Kimley-Horn 

The end-of-year vacancy rate for retail space in the Clearwater/N. Pinellas Submarket was 11.8% in 

2017(3Q). As shown in Graph 2, vacancy rates in the Submarket have steadily declined since 2014, where 

they peaked at 14.6%, which was a year of negative net absorption. 

 

 

 

 

  

Net Change Net (Over)/

Year in Inventory Absorption Under Supply

2012 0 206,000 206,000

2013 70,000 231,000 161,000

2014 0 43,000 43,000

2015 9,000 267,000 258,000

2016 407,000 352,000 (55,000)

2017(3Q) 0 214,000 214,000

Total 486,000 1,313,000 827,000

Ann. Avg. 97,200 262,600 165,400

Source: REIS; Kimley-Horn

Decade Inventory % of

Completed (Sq.F t. ) Total

Before 1970 1,820,600 20.0%

1970's 1,183,390 13.0%

1980's 4,551,500 50.0%

1990's 728,240 8.0%

2000's 546,180 6.0%

After 2009 273,090 3.0%

Total 9,103,000 100.0%

Source: REIS; Kimley-Horn
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Graph 2: Retail Market Performance, Clearwater/N. Pinellas Submarket, 2012 - 2017 (3Q) 

 
Source: REIS; Kimley-Horn 

As shown in Graph 3, the Clearwater/N. Pinellas Submarket has followed a similar retail vacancy pattern 

when compared to the larger Tampa-St. Petersburg Market, with the exception of 2014, which saw a spike 

in vacancy rate in the submarket. Both geographies experienced overall declines between 2012 and 

2017(3Q), coupled with a slight uptick in vacancy in 2014 and recovery by 2015. At 3Q 2017, the 11.8% 

vacancy rate in the Clearwater/N. Pinellas Submarket was 1.6% higher than the larger market.    

Graph 3: Comparison of Vacancy Rate Trends, 2012 – 2017(3Q) 

Source: REIS; Kimley-Horn 

Average lease rates for multi-tenant retail spaces in the Submarket increased 9% from $14.51 in 2012 to 

$16.07 in 2017(3Q) (Graph 4). The 2017(3Q) average of $16.07 was just slightly higher than the $15.89 

for the larger market. The average rents for the Submarket and for the larger market are remarkably 

similar over the years analyzed.   
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Graph 4: Comparison of Rent/Sq.Ft. Trends, 2012 – 2017(3Q) 

 

Source: REIS; Kimley-Horn 
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Competitive Retail 

Framework 
This section outlines the framework of the current retail conditions related to Downtown Palm Harbor. This 

includes defining and establishing a trade area, inventorying existing retail shopping centers, and 

identifying key retail uses, such as big box stores, grocers, and pharmacies. The retail framework 

established in this chapter will be vital piece in creating the foundation for projecting the future retail 

demand for the Downtown Palm Harbor area. 

Trade Area 

The Trade Area for Downtown 

Palm Harbor is defined by the 

10- minute drive times from the 

downtown area, as reported by 

ESRI Business Analyst. The Trade 

Area is bordered on the west by 

the Gulf of Mexico, to the east 

generally by Lake Tarpon, to the 

north general by the municipal 

boundary of Tarpon Springs, and 

to the south generally by Main 

Street in Dunedin. Major corridors 

within the Downtown Palm 

Harbor Trade Area include 

Alderman Road, Tampa Road, 

Curlew Road, and Main Street to 

the east and west, and Palm 

Harbor Boulevard and US-19 to 

the north and west. The trade 

area can be seen in Map 8. 

Multi-Tenant 

Shopping 

Centers 

This section profiles competitive 

shopping centers in Pinellas 

County that are in or very near to the Downtown Palm Harbor Trade Area. There were 26 competitive 

multi-tenant shopping centers identified for this analysis (Table 3). The oldest center is the Dunedin Plaza 

Shopping Center, located in Dunedin, completed initially in 1969. The newest shopping center is a 

community center in Palm Harbor called Coral Landings Shopping center, built originally in 1992. It’s 

Map 8: Downtown Palm Harbor Trade Area 
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worth noting that several of these shopping centers may have received renovations in more recent years, 

the years below reflect the original build date. 

Table 3: Competitive Retail Centers, Pinellas County, 2017 

 

Source: Kimley-Horn; REIS; LoopNet; Local Brokerage Firms 

The 26 competitive centers have over 2.2 million square feet of multi-tenant retail space and range in size 

from 10,000 to almost 300,000 square feet. The smaller centers with less than 50,000 square feet of 

space are typically unanchored, offering only in-line spaces. The aggregate vacancy rate is 7.7%, with the 

largest vacancies existing at Woodlands Square (44,832 square feet available) and Palm Lakes II (23,752 

square feet available). Map 9 shows the shopping centers near the Trade Area and can be found on the 

following page. The map key in Table 3 refers to the numbers listed on Map 9. 

 

 

 

 

 

 

 

 

Map Year Vacancy

Key Development Name Address Jurisdiction Center Type Built Total Available Rate Anchor Non-Anchor Key Tenants

1 Woodlands Square 3130 Tampa Rd Oldsmar Community 1986 298,883 44,832 15.0% $9.75 $19.33

Beall's, AMC Theater, 

First National Bank

2 Countryside Centre 2547 Countryside Blvd Clearwater Community 1981 244,500 2,445 1.0% $15.29 $27.99

Dicks Sporting Goods, 

Homegoods, Dollar 

Tree, Party City

3 The Shoppes of Boot Ranch 300 E Lake Rd Palm Harbor Community 1990 229,188 0 0.0% $13.32 $26.29 Target, Publix, CVS

4

Coral Landings Shopping 

Center 33119 US Highway 19 Palm Harbor Community 1992 145,897 10,505 7.2% $19.33 $24.42

Publix, Ross Dress for 

Less, Bealls

5 East Lake Woodlands 3420 E Lake Rd Palm Harbor Community 1982 143,927 1,151 0.8% $15.21 $28.00

Pets and More, 

Hallmark

Community Center Subtotal 1,062,395 58,933 5.5% $13.85 $24.70

6 Crystal Beach Plaza 2870 Alt 19 Palm Harbor Neighborhood 1984 109,300 1,749 1.6% $17.32 $24.42 Publix

7 Alderman Plaza 35104 US Highway 19 Palm Harbor Neighborhood 1982 104,000 4,472 4.3% $17.69 $25.45 LA Fitness

8 Causeway Plaza 2650 Bayshore Blvd Dunedin Neighborhood 1968 103,279 0 0.0% $8.50 $10.18

Family Fitness, Bingo 

Hall, Dollar General

9 Tarpon Plaza 700 S Pinellas Ave Tarpon Springs Neighborhood 1959 82,000 0 0.0% $9.74 $14.00 Sav-a-Lot, Dollar 

10 Granada Plaza 1491 Main St Dunedin Neighborhood 1985 80,550 10,874 13.5% $9.21 $18.02 Publix

11

Highland Lakes Shopping 

Center 33507 US Highway 19 Palm Harbor Neighborhood 1979 79,094 2,452 3.1% $9.88 $22.00

Michales, Stein Mart, 

Hallmark

12 Caladesi Shopping Center 902 Curlew Rd Dunedin Neighborhood 1974 73,996 4,662 6.3% $9.10 $17.00 Publix

13 Independence Square 1296 County Rd 1 Dunedin Neighborhood 1969 67,000 1,675 2.5% $7.41 $12.00 Winn-Dixie, CVS

14

Weathersfield Commons 

Shopping Center 1681 Main St Dunedin Neighborhood 1989 64,138 21,101 32.9% $15.58 $17.25 Sweetbay Supermarket

15

Dunedin Plaza Shopping 

Center 934 Patricia Ave Dunedin Neighborhood 1965 60,000 840 1.4% $8.52 $12.17 Sav-a-Lot

16 Sweet Bay Shopping Center 1326 Tampa Rd Palm Harbor Neighborhood 1986 56,056 0 0.0% $9.77 $14.23 Winn-Dixie

17 Shoppes at Cloverplace 3025 Tampa Rd Palm Harbor Neighborhood 1986 54,163 9,370 17.3% - $16.29

Harrs Surf Turf, 

Positanos Restaurant

18 Palm Lakes II 32730 US Highway 19 Palm Harbor Neighborhood 1979 45,765 23,752 51.9% $9.81 $11.13

19 Sabal Ridge 33871 US Highway 19 Palm Harbor Neighborhood 1985 45,600 3,967 8.7% - $14.75 Carabbas, Blood One

20 Tarpon Olympic Plaza 40174 US Highway 19 Tarpon Springs Neighborhood 1988 45,500 9,191 20.2% - $10.21

21 Palm Harbor Shops 35801 US Highway 19 Palm Harbor Neighborhood 1986 42,684 10,927 25.6% - $12.75 Party City

22 Columbia Plaza 2340 State Rd 580 Clearwater Neighborhood 1981 23,000 3,427 14.9% - $16.77

23 Hodusa Plaza 28780 US Highway 19 Clearwater Neighborhood 1987 21,000 2,268 10.8% - $12.86 Skyline Chili

24 Curlew Plaza 30602 US Highway 19 Palm Harbor Neighborhood 1975 10,979 2,536 23.1% - $14.26

25 Community Plaza 2109 Main St Dunedin Neighborhood 1976 10,900 0 0.0% - $11.92

26 Country Woods Plaza 823 County Road 1 Palm Harbor Neighborhood 1986 10,600 1,813 17.1% - $11.29 Pizza Hut

Neighborhood Center Subtotal 1,189,604 115,076 9.7% $11.47 $16.42

Total/Average 2,251,999 174,010 7.7% $12.59 $20.33

Leasable Area Lease Rate/Sq.F t.
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Map 9: Competitive Retail Centers, Downtown Palm Harbor Trade Area, 2017 

 

Source: Kimley-Horn   
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The average anchor space lease rate in the 26 competitive centers is $12.59, ranging from $19.33 at 

Coral Landing Shopping Center in Palm Harbor to $7.41 at Independence Square in Dunedin. As shown 

in Graph 5, non-anchor retail space ranges from $10.21 per square foot at Tarpon Olympic Plaza in 

Tarpon Springs to $28.00 at East Lake Woodlands in Palm Harbor. 

 

Source: Kimley-Horn; REIS; LoopNet; Local Brokerage Firms 

Big Box Distribution 

This section provides a high-level inventory of key national and regional chain retailers, including big box 

stores, grocers, and pharmacies, to demonstrate presence and distribution throughout the Downtown Palm 

Harbor Trade Area. Retail services are generally concentrated along the US-19 corridor, at key 

intersections along Tampa Road in Palm Harbor, and at key intersections along Main Street in Dunedin. 

Map 10 shows the spatial distribution of key retailers. 

The Trade Area and Pinellas County is well-served by a variety of national retailers, as well as locally-

owned and operated shops. Publix and Walgreens in particular have a strong presence in the area, with 

seven and five locations respectively. There are seven national and regional chain grocers in the area, as 

well as smaller chains with a more local presence. Graph 7, Graph 6, and Graph 8  show the distribution 

of all grocers, big box stores, and pharmacies in the area. 

Retail Development Activity 

This section highlights under construction and proposed retail developments in and around the Downtown 

Palm Harbor Trade Area. There is currently no retail development proposed in the pipeline for the Trade 

Area. This is consistent with the previously outlined trend that new retail development square footage has 

declined drastically every decade since the 1980’s. It’s worth noting that there are two relatively small retail 

projects in the Trade Area that have been completed since 2015. They are noted below in Table 4. 

Table 4: Recent Development Activity, Downtown Palm Harbor Trade Area 

Source: Pinellas County 
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Site P lan Name Parcel # Approval Date Site Status Use Sq. F t. Land 

Chik-Fil-A Palm Harbor 07-28-16-00000-210-0100 5/9/2017 Completed Restaurant 4,791 1.25

Starbucks - Hillside Plaza 06-28-16-00000-340-0700 2/4/2016 Completed Retail 21,784 2.97

Total 26,575 4.22

Source: Pinellas County

Graph 5: Building Size v. Non-Anchor Rent/Sq. Ft, Downtown Palm Harbor Trade Area, 2017 
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Map 10: Big Box Distribution, Downtown Palm Harbor Trade Area, 2017 

 
Source: Kimley-Horn 



 

j 

Downtown Palm Harbor Ӏ Retail Market Study      

28 

 

  

0 1 2 3 4 5 6 7 8

Publix

Winn-Dixie

Sav-a-Lot

Earth Origins Market

Whole Foods

The Fresh Market

ALDI

0 1 2 3 4 5 6 7 8

Target

Walmart

Lowes Home Improvement

Hope Depot

0 1 2 3 4 5 6 7 8

CVS

Walgreens

Graph 6: Grocery Store Distribution, Downtown Palm Harbor Trade Area 

 

Graph 7: Big Box Distribution, Downtown Palm Harbor Trade Area 

Graph 8: Pharmacy Distribution, Downtown Palm Harbor Trade Area 
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Demographic Profile 
This section analyzes population and household trends by age, income, and tenure for the Downtown Palm 

Harbor Trade Area, as well as for the Tampa-St. Petersburg-Clearwater MSA. Ten-year projections of 

population and households are presented. High-level lifestyle preferences through a Tapestry Segmentation 

analysis are also provided. A brief overview of the residential market, including building permits and 

development activity, are discussed. Geographies used in this assessment demonstrate both regional and 

localized shifts in population characteristics. Understanding these shifts is important to accurately forecast 

future retail demand potential in Downtown Palm Harbor. 

Population 

Using 2017 figures, there were an estimated 80,040 residents within the Downtown Palm Harbor Trade 

Area (Table 5). The population experienced moderate growth from 2010 to 2017 with an increase of 

3,746, or 4.9%, over the seven-year period. Comparatively, the larger Tampa-St. Petersburg-Clearwater 

MSA added more than 262,000 residents, a 9.4% increase, over the same period. The region’s compound 

annual growth rate (CAGR) was nearly double that of the trade area. It is also worth noting that Pinellas 

County added 51,737 residents from 2010 to 2017, which represents an increase of about 5.4%. This 

figure is closer to that of the trade area than the region. 

Source: ESRI Business Analysis Online; Kimley-Horn 

Median Age 

The average age in the trade area in 2017 was estimated at 52.8, a decade older than the measure 

demonstrated in the larger Tampa-St. Petersburg-Clearwater MSA (Graph 9). The older average age is 

influenced by the area’s popularity with retired or nearly-retired Baby Boomers. Since 2010, the average 

age increased in both geographies, with the trade area experiencing a slightly larger uptick. This is 

consistent with national trends, tracking with the aging of the large Baby Boomer generation. Median age 

in the County has also increased in this time frame, from 48.6 to 49.7.    

Source: ESRI Business Analysis Online; Kimley-Horn  

Table 5: Comparison of Population Trends, 2010-2017 

Graph 9: Comparison of Median Age Trends, 2010-2017 
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Area 2010 2017 # % CAGR

10-min Trade Area 76,294 80,040 3,746 4.9% 0.7%

Tampa-St. Petersburg-Clearwater MSA 2,783,243 3,045,329 262,086 9.4% 1.3%

Trade Area % MSA 2.7% 2.6% 1.4%
Source: ESRI Business Analyst; Kimley-Horn

2010-2017 Δ
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Population by Age Cohort 

Graph 10 compares the breakdown of population by age cohort for the Downtown Palm Harbor Trade 

Area and the Tampa-St. Petersburg-Clearwater MSA in 2017. Residents aged 55 to 64 represent the 

largest age cohort (17.5%) in the trade area. The second largest cohort is age 65-74 at 15.1%, followed by 

45-54 at 14.2%. Comparatively, the Tampa-St. Petersburg-Clearwater MSA has higher shares of younger, 

school-aged children and their parents  

Source: ESRI Business Analysis Online; Kimley-Horn 

Population Forecasts 

Three population growth scenarios – low, medium, and high – have been prepared to demonstrate a 

range of future growth potential for the Downtown Palm Harbor Trade Area through 2027. These 

unconstrained forecasts provide an indication of future growth, and consider the area’s geographic 

location in the region, demographic and economic trends, tourism, and real estate market performance. 

This forecasting effort does not directly consider the impact of local policy, land availability, or political will. 

Ultimately, the forecasted population growth is used to project demand for retail in a later section. 

Based on data provided by the Florida Bureau of Economic and Business Research (BEBR), there were an 

estimated 75,300 residents in 2017. As shown in Graph 11, the low scenario projects the total population 

in the trade area to reach 78,900 residents by 2027, an increase of 4.5%, or 3,600 people, over 10 years. 

The medium scenario projects a total of 80,130 people in the trade area with a resulting growth rate of 

6.4%, or 4,830 additional residents. The medium forecast represents a moderately more aggressive view 

of growth through 2027, projecting 1.6% more people in the trade area when compared to the low 

projection. The high scenario forecasts the addition of nearly 7,000 new residents through 2027, reaching 

a total population of 82,290 people in the trade area. The high scenario represents the strongest growth 

projections, resulting in 4.3% more residents in 2027 than expected in the low growth scenario. 

Graph 10: Comparison of Shares of Population by Age Cohort, 2017 
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Source: FL Bureau of Economic and Business Research; Kimley-Horn 

Households 

Household Trends 

The trade area for Downtown Palm Harbor had an estimated 34,964 households in 2017, a slight increase 

from 34,172 in 2010. Like population trends, the trade area’s overall share of the region’s households 

slightly decreased from 3.0% in 2010 to 2.8% in 2016 (Table 6), and less than 1% of the region’s growth 

in households during this period was captured by the trade area.  

 

Source: ESRI Business Analysis Online; Kimley-Horn 

Household Size 

Nationally, the increase in Millennial and Baby Boomer residents has caused a gradual decline in average 

household size. Both the trade area and larger Tampa-St. Petersburg-Clearwater MSA, however, bucked 

this trend from 2010 to 2017, with both geographies experiencing small increases in household size. As 

shown in Graph 12, the trade area average household size grew slightly from 2.17 to 2.19. The Tampa-St. 

Petersburg-Clearwater MSA experienced a larger increase, expanding from 2.37 to 2.41. 

 

 

 

 

Area 2010 2017 # % CAGR

10-min Trade Area 34,172 34,964 792 2.3% 0.3%

Tampa-St. Petersburg-Clearwater MSA 1,151,263 1,242,566 91,303 7.9% 1.1%

Trade Area % MSA 3.0% 2.8% 0.9%
Source: ESRI Business Analyst; Kimley-Horn

2010-2017 Δ

Table 6: Comparison of Household Trends, 2010-2017 

Graph 11: Comparison of Population Projections, Downtown Palm Harbor Trade Area, 2017-2027 

 

78,900

80,130

75,300

82,290

65,000

67,000

69,000

71,000

73,000

75,000

77,000

79,000

81,000

83,000

85,000

To
ta

l 
P
o
p
u
la

tio
n

Low Medium High



 

j 

Downtown Palm Harbor Ӏ Retail Market Study      

32 

Graph 12: Comparison of Average Household Size, 2010-2016 

 
Source: ESRI Business Analysis Online; Kimley-Horn  

 

 

As shown in Graph 13, two-person households are the most common in both the Downtown Palm Harbor 

Trade Area and the Tampa-St. Petersburg-Clearwater MSA, followed by one-person households. This is 

likely driven by retired and nearly-retired couples and singles. Households with two or fewer members 

make up 72.0% of households in the trade area, slightly more than the MSA (65.6%). Comparatively, the 

MSA has greater shares of larger households, with households of four or more making up nearly 20.0%. 

Source: ESRI Business Analysis Online; Kimley-Horn 
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Median Household Income 

In 2017, the median household income reported for the trade area ($56,840) was greater than the 

measure for the Tampa-St. Petersburg-Clearwater MSA ($50,147), as shown in Graph 14.  

Source: ESRI Business Analysis Online; Kimley-Horn 

Households by Income Cohort 

The Downtown Palm Harbor Trade Area and larger Tampa-St. Petersburg-Clearwater MSA have similar 

patterns, with the trade area having slightly larger shares of income cohorts earning at least $75,000 

(Graph 15). Representing approximately 43% of all households in the trade area, the share of households 

in the under-$50,000 income cohort is lower than the MSA (50%).  

Graph 15: Comparison of Share of Households by Income Cohort, 2017 

 
Source: ESRI Business Analysis Online; Kimley-Horn 
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Household Forecasts 

Like the population forecasts, three household growth scenarios – low, medium, and high – have been 

prepared to demonstrate a range of future growth potential through 2027 for the Downtown Palm Harbor 

Trade Area. There were an estimated 34,180 residents in 2017. As shown in Graph 16, the low scenario 

forecasts the addition of approximately 1,690 new households through 2027, reaching a total of 35,870 in 

the trade area. This represents a 4.9% increase, the most modest growth rate projected. The medium 

scenario projects the total households to reach 36,420 by 2027, an increase of 6.6%, or 2,240 

households. This scenario provides a moderately more aggressive view of growth projecting 1.5% more 

households in the trade area when compared to the low projection. The high scenario projects a total of 

37,410 households in the trade area with a resulting growth rate of 9.4%, or 3,230 additional households. 

This demonstrates the strongest growth projections, resulting in 4.3% more households in 2027 than 

expected in the low growth scenario. 

Source: FL Bureau of Economic and Business Research; Kimley-Horn 

Tapestry Segmentation Analysis 

Tapestry segmentation, provided by Environmental Systems Research Institute (ESRI), is a method of 

psychographics that divides households into 67 groups based on consumer spending patterns and lifestyle 

attributes. Data provided in this type of analysis is increasingly being used by developers, builders, and 

retail tenants in the site selection and due diligence process.  

As demonstrated in Graph 17, the five most commonly represented tapestry segments in the Downtown 

Palm Harbor Trade Area comprise 48.4% of the total household inventory. While this high degree of 

fragmentation typically indicates a diverse population, a common theme of the most influential tapestry 

segments is a focus on older residents. Brief descriptions of the three most common tapestries in the 

Downtown Palm Harbor Trade Area are provided below. They paint a picture of residents who are retired 

or nearly-retired seniors, typically own their home, have mixed feelings towards technology, live with a 

partner or alone, and are cost-conscious, but appreciate quality.  

 

 

 

Graph 16: Comparison of Household Projections, Downtown Palm Harbor Trade Area, 2017-2027 
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Graph 17: Share of Households by Tapestry Segment, Trade Area, 2017 

 

Source: ESRI Business Analysis Online; Kimley-Horn 
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Nesters

Retirement Communities
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All Other

MIDLIFE CONSTANTS (12.4%) 

In these neighborhoods, residents are seniors who are or are nearly retired with above average net worth. 

Primarily in smaller communities outside cities, the lifestyle is more country than urban and traditional, not 

trendy. Residents are primarily married couples, with a growing number of singles, many of whom have 

lived in the same house for years.  

Housing Preference: Single-Family 

Defining Traits 

• Nearly half of all households receive Social Security; 28% also receive retirement income. 

• The median net worth is higher than the US median ($104,000 v. $71,000), but the median 

household income is lower than the national measure ($48,000 v. $51,000). 

• Attentive to price, but not at the expense of quality; they prefer to buy American and natural 

products. 

• Do-It-Yourself homebodies that spend on home improvement and gardening, and enjoy leisure 

activities such as scrapbooking, movies at home, reading, fishing, and golf. 

• This market segment spends less than the average amount spent by all US households for all 

expenditure categories, with spending on health care and entertainment & recreation being the 

closest to the national averages.  
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Residential Building Permits 

Over the most recent 15-year period for which data is available, residential building permits in Pinellas 

County were highest between 2003 and 2005, at more than 3,500 units per year (Graph 18). After the 

peak in 2005, building permits fell sharply during the 2007-2009 Recession, and hit a low of only 355 

units permitted in 2011. Annual permits have since recovered, albeit unevenly and not to pre-Recession 

highs. The unit mix has also changed significantly as there has been a significant shift towards multi-family 

THE ELDERS (10.3%) 

This is Tapestry’s oldest market segment, with a median age of 71.8. These neighborhoods are 

primarily located in the suburban periphery of metropolitan areas in warmer climates popular with 

seasonal populations. Residents favor communities designed for senior or assisted living. These seniors 

are informed, independent, and involved. More than 80% of housing units are owner-occupied. 

Defining Traits 

Housing Preference: Single-Family, High-Rises, Mobile Homes/Seasonal 

• Their income derives primarily from Social Security, retirement, or investments. Less than 30% 

of the households draw wage/salary income. 

• Consumers focus on price, but not at the expense of quality. They prefer to use coupons and 

buy American and environmentally safe products. 

• This market segment spends less than the average amount spent by all US households for all 

expenditure categories, with spending on health care the closest to the national average.  

• Vacancy rates are high at 24% due to seasonal/vacation homes. 

• Almost 60% of the population is in group quarters or nursing home facilities. 

COMFORTABLE EMPTY NESTERS (9.4%) 

This large, growing market represents Baby Boomers, many of whom still live in the suburbs where they 

grew up and earn a comfortable living benefiting from years of prudent savings and investing. Many 

residents are married couples transitioning from child rearing to retirement. These neighborhoods are 

found in suburbs and small towns of metro areas.  

Defining Traits 

Housing Preference: Single-Family 

• Median household income and median net worth are well above US medians. Financial 

portfolio includes stocks, certificates of deposit, mutual funds, and real estate. 

• This market segment spends more than the average amount spent by all US households for all 

expenditure categories except for apparel & services.  

• Residents are physically and financially active; they play golf, ski, ride bicycles, and work out 

regularly; however, they prefer eating at home instead of dining out.  

• Nearly 90% of housing units are owner-occupied; home maintenance is a priority among these 

homeowners. 

• Spending a lot of time online isn’t a priority, so most own older home computers. 
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development. The share of units in multi-family structures has made up 46.3-76.6% of all units permitted 

annually since 2012, whereas before the recession these units only made up 18.0-52.9% annually.  

Source: US Census; Kimley-Horn 

Residential Development Activity 

This section identifies residential developments that are either under construction or proposed in the 

Downtown Palm Harbor Trade Area. As shown in Table 7 there are four proposed residential 

developments. Three of these developments have been approved, while one – the smallest development – 

is still in the application phase. There are 73 units proposed in total, all of which are single-family homes. 

A majority of the proposed units are detached (63%), as only one development is comprised of attached 

product (townhomes). No data was found on timing, quoted rents, or preleasing activity. 

Table 7: Residential Development Pipeline, Downtown Palm Harbor Trade Area, 2018 

 

Source: US Census; Kimley-Horn 

Although primary research was conducted to identify all existing and proposed development in the trade 

area, additional unannounced projects could emerge. Proposed projects profiled in this analysis could also 

fail to move forward for various reasons, including a lack of financing.  

  

Site

Community Developer Type Status

St. Anthony's Townhomes St. Anthony's Development Company LLC Single-Family Attached 27 2.67 Approved

Sector 1-25 Lot Subdivision Pulte Home Company Single-Family Detached 25 10.19 Approved

Menorah Manor Subdivision Gulfwind Contracting LLC Single-Family Detached 14 7.71 Approved

Palms of Eniswood Alta Vista Development Corp. Single-Family Detached 7 2.96 Applied

Total 73
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Graph 18: Residential Building Permit Trends, Pinellas County, 2002-2016 
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Employment Profile 
This section analyzes annual employment and wage trends by industry for the Tampa-St. Petersburg-

Clearwater MSA, describing overall growth and shifts between sectors. For the Downtown Palm Harbor 

Trade Area, the most recent data available on employment trends and commuting patterns are presented. 

Ten-year employment forecasts are also provided for the Trade Area.  

Regional Annualized Employment Growth 

As shown in Graph 19, annualized net job growth in the Tampa-St. Petersburg-Clearwater MSA steadily 

recovered in the years following the 2007-2009 Recession and surpassed pre-Recession annual job growth 

the past two years. From 2005 to 2016, net new job growth peaked in 2016 with 41,236 jobs added. The 

greatest decline was in 2009 with more than 75,000 jobs eliminated in the region.  

 Source: FL Department of Economic Opportunity; Kimley-Horn  

As shown in Table 8, employment in the Tampa-St. Petersburg-Clearwater MSA grew by more than 

150,000 jobs, or 14.4%, between 2011 and 2016. Health Care and Social Assistance was the leader in 

jobs in 2016, making up nearly 15% of total regional employment. The second largest industry was Retail 

Trade, followed by Accommodation and Food Services. The 472,296 jobs reported in these three sectors 

made up 38.2% of the total jobs in the region, which is slightly higher than the share they made up in 

2011. Job gains of more than 15,000 from 2011 to 2016 were recorded in the following five industries: 

• Leisure and Hospitality (+24,620) 

• Retail Trade (+23,315) 

• Professional and Technical Services (+18,758) 

• Construction (+18,209) 

• Health Care and Social Assistance (+16,200) 
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Graph 19: Annualized Net New Job Growth, Tampa-St. Petersburg-Clearwater MSA, 2005-2016 
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Table 8: Annualized Employment by Industry, Tampa-St. Petersburg-Clearwater MSA, 2011-2016 

Source: LEHD On the Map; Kimley-Horn 

With more than 20,000 jobs in 2015, the Downtown Palm Harbor Trade Area represented around 1.8% of 

the total employment base in the Tampa-St. Petersburg-Clearwater MSA (Graph 20). The highest shares 

were for Leisure and Hospitality (2.8%), Construction (2.3%), and Professional Services (2.2%). The sectors 

with less than a 1.0% share of the regional total include Manufacturing (0.7%), Government (0.2%), and 

Natural Resources (0.1%). 

Graph 20: Downtown Palm Harbor Trade Area as a Share of the Tampa-St. Petersburg-
Clearwater MSA, 2015 

 

Source: LEHD On the Map; Kimley-Horn  
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% of Total

Industry 2011 2016 # % 2016

Accommodation and Food Services 101,849 126,469 24,620 24.2% 10.2%

Retail Trade 140,710 164,025 23,315 16.6% 13.3%

Professional and Technical Services 76,685 95,443 18,758 24.5% 7.7%

Construction 51,106 69,315 18,209 35.6% 5.6%

Health Care and Social Assistance 165,602 181,802 16,200 9.8% 14.7%

Administrative and Waste Services 76,874 87,523 10,649 13.9% 7.1%

Finance and Insurance 66,913 75,445 8,532 12.8% 6.1%

Management of Companies and Enterprises 18,482 26,349 7,867 42.6% 2.1%

Manufacturing 58,206 63,776 5,570 9.6% 5.2%

Real Estate and Rental and Leasing 20,503 25,603 5,100 24.9% 2.1%

Wholesale Trade 41,053 45,858 4,805 11.7% 3.7%

Transportation and Warehousing 28,270 33,029 4,759 16.8% 2.7%

Other Services, Ex. Public Admin 32,148 36,534 4,386 13.6% 3.0%

Educational Services 85,584 88,760 3,176 3.7% 7.2%

Arts, Entertainment, and Recreation 23,207 25,584 2,377 10.2% 2.1%

Utilities 3,841 4,272 431 11.2% 0.3%

Mining 414 254 -160 -38.6% 0.0%

Public Administration 53,348 53,142 -206 -0.4% 4.3%

Information 24,924 24,162 -762 -3.1% 2.0%

Agriculture, Forestry, Fishing & Hunting 11,514 9,690 -1,824 -15.8% 0.8%

Total 1,081,233 1,237,035 155,802 14.4% 100.0%

Source: FL Department of Economic Opportunity; Kimley-Horn and Associates

2011-2016 Δ
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Regional Annualized Wages by Industry 

In 2016, the average annual wage in the Tampa-St. Petersburg-Clearwater MSA was $47,967, an increase 

of $4,815 or 11.2% from $43,152 in 2011 (Table 9). The only industry that posted a decline in wages 

during this period is Mining, which fell significantly by nearly $20,000, or -27.0%. The industry sectors with 

the strongest growth were as follows: 

• Utilities (+$16,676) 

• Finance and Insurance (+$9,683) 

• Professional and Technical Services (+$9,241) 

• Wholesale Trade (+$7,715) 

• Real Estate and Rental and Leasing (+$6,973) 

Source: FL Department of Economic Opportunity; Kimley-Horn  

The largest employment industry in the region, Health Care and Social Assistance, grew 9.8% from 

average earnings of $47,199 in 2011 to $51,828 in 2016, above the region’s weighted average 

annualized wage. Retail Trade and Accommodation & Food Services, the next two largest sectors, had 

2016 averages of $30,260 and $19,917, respectively. 

Trade Area Employment Growth Trends 

Based on the most recent place-of-work employment data available for the Downtown Palm Harbor Trade 

Area, there were an estimated 21,207 jobs in 2015 (Graph 21). The super-sector industry with the most 

employees, comprising 22.2% of the total jobs, was Leisure & Hospitality, which includes Accommodation 

& Food Services and Arts, Entertainment, & Recreation. Other significant employment sectors in Union City 

Table 9: Wages by Industry, Tampa-St. Petersburg-Clearwater MSA, 2011-2016 

Industry 2011 2016 # %

Utilities $77,477 $94,153 $16,676 21.5%

Finance and Insurance $65,514 $75,197 $9,683 14.8%

Professional and Technical Services $64,432 $73,673 $9,241 14.3%

Wholesale Trade $58,830 $66,545 $7,715 13.1%

Real Estate and Rental and Leasing $39,830 $46,803 $6,973 17.5%

Arts, Entertainment, and Recreation $34,722 $41,436 $6,714 19.3%

Construction $41,966 $48,065 $6,099 14.5%

Information $71,195 $76,605 $5,410 7.6%

Management of Companies and Enterprises $80,502 $85,594 $5,092 6.3%

Manufacturing $51,805 $56,741 $4,936 9.5%

Educational Services $39,257 $44,096 $4,839 12.3%

Health Care and Social Assistance $47,199 $51,828 $4,629 9.8%

Agriculture, Forestry, Fishing & Hunting $16,866 $21,411 $4,545 26.9%

Other Services, Ex. Public Admin $28,563 $32,615 $4,052 14.2%

Public Administration $50,869 $54,369 $3,500 6.9%

Transportation and Warehousing $47,571 $50,962 $3,391 7.1%

Administrative and Waste Services $31,569 $34,960 $3,391 10.7%

Retail Trade $27,990 $30,260 $2,270 8.1%

Accommodation and Food Services $18,001 $19,917 $1,916 10.6%

Mining $71,437 $52,151 -$19,286 -27.0%

Total/Weighted Avg $43,152 $47,967 $4,815 11.2%

2011-2016 Δ
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include Professional Services (21.4%), Education and Healthcare (19.3%), and Trade & Transportation 

(19.1%).  

Source: LEHD On the Map; Kimley-Horn 

The Downtown Palm Harbor Trade Area gained more than 4,000 jobs between 2010 and 2015, resulting 

in a 23.4% increase over five years (Table 10). Health Care & Social Assistance and Accommodation & 

Food Services each represent approximately 17.5% of the Trade Area’s employment, nearly tying for 

largest industry by job count. It is worthwhile to note that Government employment declined by nearly 50% 

over this time period, dropping from 157 to 81 jobs. The strongest growth sectors are as follows: 

• Professional and Technical Services (+1,066) 

• Accommodation and Food Services (+1,042) 

• Construction (+602) 

• Retail Trade (+472) 

• Real Estate and Rental and Leasing (+295) 

 

 

 

 

 

 

 

22.2%

21.4%

19.3%

19.1%

7.7%

6.7%

Leisure & Hospitality

Professional Services

Education &
Healthcare
Trade &
Transportation
Finance & Real Estate

Construction

Manufacturing

Information

Government

Graph 21: Share of Total Jobs by Super-Sector, Downtown Palm Harbor Trade Area. 2015 
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Table 10: Annualized Employment by Industry, Downtown Palm Harbor Trade Area, 2011 - 2015 

Source: LEHD On the Map; Kimley-Horn 

Map 11 shows the largest employment centers within the Trade Area. The most concentrated nodes of 

employment are primarily concentrated along the US 19 corridor, which hosts a blend of Retail Trade and 

Accommodation & Food Service jobs. Jobs are also prevalent along Alt 19/Palm Harbor Boulevard, 

including Downtown Palm Harbor which hosts employment in Accommodation and Food Service, Retail 

Trade, Professional Services, Health Care and Social Assistance, and Other Services (such as barbers). 

There is also a nearby node of employment to the north near Alt 19/Palm Harbor Boulevard which includes 

Professional Services, Real Estate and Rental and Leasing, Finance and Insurance, and Health Care and 

Social Assistance jobs.  

 

 

% of Total

Industry 2010 2015 # % 2015

Professional and Technical Services 1,879 2,945 1,066 56.7% 13.9%

Accommodation and Food Services 2,682 3,724 1,042 38.9% 17.6%

Construction 822 1,424 602 73.2% 6.7%

Retail Trade 2,750 3,222 472 17.2% 15.2%

Real Estate and Rental and Leasing 339 634 295 87.0% 3.0%

Administrative and Waste Services 1,301 1,501 200 15.4% 7.1%

Health Care and Social Assistance 3,557 3,728 171 4.8% 17.6%

Finance and Insurance 841 1,006 165 19.6% 4.7%

Transportation and Warehousing 74 194 120 162.2% 0.9%

Manufacturing 351 427 76 21.7% 2.0%

Management of Companies and Enterprises 25 100 75 300.0% 0.5%

Other Services, Ex. Public Admin 673 688 15 2.2% 3.2%

Agriculture, Forestry, Fishing & Hunting 6 13 7 116.7% 0.1%

Mining 0 0 0 N/A 0.0%

Utilities 2 1 -1 -50.0% 0.0%

Arts, Entertainment, and Recreation 306 292 -14 -4.6% 1.4%

Information 269 238 -31 -11.5% 1.1%

Educational Services 415 355 -60 -14.5% 1.7%

Public Administration 157 81 -76 -48.4% 0.4%

Wholesale Trade 737 634 -103 -14.0% 3.0%

Total 17,186 21,207 4,021 23.4% 100.0%

Source: LEHD On The Map; Kimley-Horn and Associates

2010-2015 Δ
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Source: LEHD On the Map; Kimley-Horn 

Trade Area Commuting Patterns 

As of 2015, more than 17,000 people traveled daily into the Downtown Palm Harbor Trade Area for 

employment and over 29,000 of the Trade Area’s employed population commuted out. The Trade Area 

has an estimated 3,773 people that live and work there, making up only 17.8% of the total employed 

Map 11: Employment Concentrations, Downtown Palm Harbor Trade Area, 2015 
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population. The percentage of those who live within the Trade Area and work within Pinellas County is 

62.3% of employed Trade Area residents. Approximately half of all Trade Area workers have a commute of 

ten miles or less while 17.2% travel further than 50 miles. This can be seen in Map 12. 

Source: LEHD On the Map; Kimley-Horn  

Employment Forecasts  

Employment forecasts for the Tampa-St. Petersburg-Clearwater MSA are provided through 2027. Economic 

development and job growth is a function of regional success and partnership. As previously noted, these 

forecasts are unconstrained and do not take into consideration land availability, land use policy, or political 

will. They are based on interpretations of third-party datasets. 

Map 12: Commuting Patterns, Downtown Palm Harbor Trade Area, 2015 
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Total Jobs 

Based on data provided by the Florida Department of Economic Opportunity and Woods & Poole, there 

were approximately 1,257,000 jobs in the Tampa-St. Petersburg-Clearwater MSA in 2017 (Graph 22). 

Employment in the MSA is expected to increase by nearly 200,000 jobs between 2017 and 2027, a 15.4% 

increase. Total employment could reach more than 1,450,000 jobs in 2027.  

Graph 22: Total Employment Forecast, Tampa-St. Petersburg-Clearwater MSA, 2017-2027 

 

Source: FL Department of Economic Opportunity; Woods & Poole; Kimley-Horn 

Jobs by Sector 

Jobs by sector are projected based on share data provided by third-party sources. The sectors projected to 

be the three largest are also the top three expected to experience the most absolute growth; they are Health 

Care & Social Assistance, Retail Trade, and Accommodation & Food Services, respectively. All industries are 

projected to grow over the 10-year period (Table 11), with the strongest growth sectors forecasted to be: 

• Health Care and Social Assistance (+33,740) 

• Retail Trade (+24,379) 

• Accommodation and Food Services (+19,986) 

• Professional and Technical Services (+19,023) 

• Finance and Insurance (+17,981) 
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Source: FL Department of Economic Opportunity; Woods & Poole; Kimley-Horn  
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Table 11: Employment Forecast by Sector, Tampa-St. 
Petersburg-Clearwater MSA, 2017-2027 
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Expenditure Potential and 

Study Area Demand 

Retail Gap Analysis 

This section presents a current analysis and comparison of retail gaps in the Downtown Palm Harbor Trade 

Area and Pinellas County. Estimates presented below demonstrate which retail industry groups are over- or 

under-supplied based on the interpretation by ESRI’s Business Analyst Online of household spending 

potential. Industry groupings designated in red are estimated to be oversupplied in the county, while those 

in green are undersupplied. Undersupplied industry groupings result in loss, or leakage, of consumer 

spending to other areas. 

The leakage/surplus factor presents a snapshot of retail opportunity outside the region. This is a measure 

of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total 

surplus). A positive value represents 'leakage' of retail opportunity outside the analyzed area. A negative 

value represents a surplus of retail sales, a market where customers are drawn in from outside the Trade 

Area. 

Downtown Palm Harbor Trade Area    

As shown below in Table 12, demand in the Trade Area is outpacing supply in all industry groups This 

demonstrates that the region has opportunity to grow its regional attractiveness as a retail center in all 

categories that are analyzed. In the case of the Trade Area, spending is most likely going south into 

Clearwater, Dunedin and St. Petersburg. The Motor Vehicles & Parts Dealers, and General Merchandise 

Stores industry groups have the largest retail gap in assessed dollar amount, both totaling over $120 

million. Nonstore Retailers have the highest leakage factor, at 83.4, almost 20 points higher than the next 

closest – Clothing and Clothing Accessory Stores, at 66.5. 

 

Source: ESRI Business Analyst Online; Kimley-Horn 

L eakage/ Number of

Industry  Group Demand S upply R e tail Gap S urplus Factor Businesses

Motor Vehicles  & P arts  Dealers $249,490,492 $121,076,922 $128,413,570 34.7 39

General Merchandis e S tores $188,183,555 $65,581,416 $122,602,139 48.3 16

Gas oline S tations $117,699,210 $35,402,467 $82,296,743 53.8 14

Building Materials  & S upply  S tores $83,884,961 $36,984,960 $46,900,001 38.8 30

Clothing & Clothing Acces s ory  S tores $57,635,125 $11,613,370 $46,021,755 66.5 29

Nons tore R etailers $31,096,311 $2,823,469 $28,272,842 83.4 6

Furniture & Home Furnis hings $42,498,550 $18,514,133 $23,984,417 39.3 21

E lectronics  & Appliance S tores $33,322,303 $12,168,488 $21,153,815 46.5 18

Health & P ers onal Care S tores $79,480,890 $58,359,922 $21,120,968 15.3 43

Mis cellaneous  S tore R etailers $47,637,751 $34,485,689 $13,152,062 16.0 80

Food and Beverage S tores $202,941,818 $192,219,702 $10,722,116 2.7 32

S porting Goods , Hobby , Books  & Mus ic S tores $28,232,691 $18,403,847 $9,828,844 21.1 31

Food S ervices  & Drinking P laces $122,953,846 $113,605,240 $9,348,606 4.0 183

R es taurants /Other E ating P laces $110,584,247 $106,937,796 $3,646,451 1.7 169

Table 12: Retail Leakage/Surplus, Downtown Palm Harbor Trade Area 
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Pinellas County 

A similar analysis of Pinellas County, shown in Table 13, shows more surplus than the smaller Trade Area. 

One key area where a significant amount of surplus is occurring is with Nonstore Retailers, which was the 

industry within the Trade Area that was experiencing the highest leakage factor. For the County, the extra 

spending dollars are likely going east into Hillsborough county and the urban core of Tampa.  

Source: ESRI Business Analyst Online; Kimley-Horn 

Retail Demand Model (Medium) 

The 2017 - 2030 retail demand for the Downtown Palm Harbor Trade Area was forecasted using the 

following method: 

1. Calculating the Trade Area’s total household income in 2017, 2020, 2025, and 2030 by applying 

the forecasted households to average income projections derived from ESRI 

2. Estimating the Trade Area’s expenditure potential based on reported data that indicates the 

percentage of income spent on various retail goods and services 

3. Determining the Trade Area’s sales through 2030, taking into account leakage resulting from 

resident commuting patterns 

4. Estimating sales inflow from non-Trade Area residents, include those who work there and 

commuters traveling through the Trade Area to reach other destinations 

5. Converting retail sales to square feet based on sales per square feet data by type of retail 

Forecasts were created at low, medium, and high levels to show multiple potential outcomes. The 

differences between these scenarios are explained later in the document. For the purpose of this analysis, 

the medium forecasted demand is shown to present a scenario that balances all potential outcomes. 

Household and Income Forecasts 

Household forecasts utilized in the retail demand forecasts presented in this section include measures for 

both the low, medium, and high growth scenarios. As shown in Graph 23, the Downtown Palm Harbor 

Trade Area had 34,180 households in 2017. The medium scenario forecasts the addition of 1,970 

households over the next 13 years, reaching a total of 36,150 households in 2030. 

 

 

L eakage/ Number of

Industry  Group Demand S upply R e tail Gap S urplus Factor Businesses

Gas oline S tations $1,336,455,107 $535,884,035 $800,571,072 42.8 190

Food and Beverage S tores $2,294,149,465 $2,020,504,354 $273,645,111 6.3 593

Clothing & Clothing Acces s ory  S tores $643,303,860 $478,599,510 $164,704,350 14.7 580

Furniture & Home Furnis hings $471,786,429 $324,671,980 $147,114,449 18.5 307

Building Materials  & S upply  S tores $903,458,800 $816,066,167 $87,392,633 5.1 411

E lectronics  & Appliance S tores $371,796,671 $286,913,628 $84,883,043 12.9 253

General Merchandis e S tores $2,114,967,429 $2,032,890,372 $82,077,057 2 256

S porting Goods , Hobby , Books  & Mus ic S tores $314,855,326 $293,774,937 $21,080,389 3.5 340

Mis cellaneous  S tore R etailers $533,137,513 $525,286,080 $7,851,433 0.7 86

Health & P ers onal Care S tores $887,227,051 $899,965,144 -$12,738,093 -0.7 522

Motor Vehicles  & P arts  Dealers $2,798,746,087 $3,004,167,743 -$205,421,656 -3.5 692

Food S ervices  & Drinking P laces $1,376,997,069 $1,619,810,931 -$242,813,862 -8.1 2238

R es taurants /Other E ating P laces $1,241,613,114 $1,520,744,388 -$279,131,274 -10.1 2050

Nons tore R etailers $344,662,058 $5,971,634,143 -$5,626,972,085 -90.8 50

Table 13: Retail Leakage/Surplus, Pinellas County 
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Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Retail demand forecasts generally rely on average household income, which is typically higher than the 

median household income statistics reported previously in this analysis. According to ESRI, the Trade Area 

had an estimated average household income of over $80,000 in 2017. Based on income projections 

derived from US Census and ESRI trends, the area is expected to have an average household income of 

almost $110,000 in 2030 (Graph 24).  

Graph 24: Average Household Income Medium Forecast, Downtown Palm Harbor Trade Area, 
2017 - 2030 

 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Medium Demand Forecast 

Based on the methodology outlined above, under the medium scenario, the Downtown Palm Harbor Trade 

Area has a forecasted demand of over 1 million square feet of retail space between 2017 and 2030. 

Detailed retail demand forecasts are provided in Appendix A of this report. New retail demand could be 
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accommodated in existing center vacancies, but also through development of new structures. It is also 

possible that consumers would travel outside the Trade Area if supply is constrained by lack of available 

product. As shown in Table 14, Restaurants (18.0%), Discount Stores (16.1%), and Supermarkets & Other 

Groceries (15.9%) make up the largest demand categories for net new demand in the Trade Area, besides 

Other Store Types.  

Table 14: Medium Scenario Retail Forecast, Downtown Palm Harbor Trade Area, 2017 - 2030 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Downtown Palm Harbor Capture 

In order to forecast retail demand for Downtown Palm Harbor, capture rates were applied to increments 

between 2017 and 2030. The demand for Downtown is only based on the medium scenario. The demand 

considers immediate households and their incomes to identify the capture or share.  

An increasing share of capture for Downtown Palm Harbor over time is forecasted based on assumed 

potential to improve Alt US 19 and the gateway into downtown, as well as more limited availability of key 

retail sites on other corridors and potential for momentum. This can be seen in Table 15. Based on these 

factors, Downtown Palm Harbor could capture between 4.5% and 6.0% of the Trade Area demand over 

the next 10 years. The Trade Area is forecasted to have demand for roughly 1 million square feet of retail 

demand over the time period. Based on the assumed capture rates, downtown could support between 

approximately 7,180 to 25,401 square feet of retail. The total 20-year demand would be approximately 

51,618 square feet.  

Table 15: Medium Scenario Retail Demand, Downtown Palm Harbor Trade Area, 2017 - 2030 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Key factors related to location are also considered. US 19 will likely continue to be the primary retail 

corridor, and will continue capturing existing momentum and clustering. However, the corridor is nearing 

build-out, and retailers could potentially get pushed to different locations. Tarpon Springs and Dunedin are 

developmentally ahead of Palm Harbor, and will capture more than their share of demand. This is 

especially relevant for Dunedin given its relative location to Clearwater and St. Pete, which gives it a larger 

R etail 2017-2030 % of

Category 2017-2020 2020-2025 2025-2030 Demand Total

Food S ervices  - R es taurants 43,181 76,323 76,378 195,881 18.0%

Dis count S tores 38,533 68,107 68,156 174,796 16.1%

S upermarkets  & Other Groceries 37,942 67,063 67,112 172,118 15.9%

Other General Merchandis e S tores 17,835 31,524 31,547 80,906 7.5%

Clothing S tores 15,635 27,636 27,655 70,926 6.5%

Department S tores 11,880 20,998 21,013 53,891 5.0%

P harmacies  & Drug S tores 10,256 18,128 18,141 46,524 4.3%

Convenience S tores 7,151 12,639 12,648 32,438 3.0%

Drinking P laces  - Bars 6,664 11,779 11,788 30,231 2.8%

Furniture S tores 6,589 11,646 11,654 29,888 2.8%

All Other S tore Types 43,677 77,200 77,256 198,133 18.2%

Total 239,344 423,043 423,348 1,085,734 100.0%

Net New  R e tail S q.F t.

2017-2030

Geography 2017-2020 2020-2025 2025-2030 Demand

Trade Area (10-Minute) 239,344 423,043 423,348 1,085,734

      Downtown P alm Harbor Capture 3.0% 4.5% 6.0%
Downtown P alm Harbor 7,180 19,037 25,401 51,618

Net New  R etail S q.F t.
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draw. In general, downtown retail space is performing better than older, unanchored strip centers. In this 

sense, Downtown Palm Harbor offers opportunity to attract some unique retailers. 

Based on the analysis in this report, demand is available for retail space in Palm Harbor, although it is 

unclear if that demand can be accommodated. There is limited space available, and what is available may 

not be buildable/able to be rehabbed. Potential new construction in the area may be deterred based on 

zoning challenges as well as the Historic Designation in Palm Harbor, and those potential new 

developments may get pushed to Dunedin or Palm Harbor. Furthermore, the Downtown Palm Harbor core 

has limited visibility from Alt US 19, and lacks easy connections with the Pinellas Trail, which is an 

untapped asset for the downtown area.  
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Population and Household 

Growth and the Effect on 

Retail 
The retail market study prepared for Downtown Palm Harbor was broken into two phases: first, an 

assessment of macro-level demographic and economic trends and localized performance indicators, and 

second, a series of market demand forecasts designed to give guidance on growth potential for Downtown 

Palm Harbor through 2030.  

It is important to note that the forecasts prepared as part of this effort are completely unconstrained by 

policy decisions, land availability, political will, and public sentiment, which could each limit future growth. 

They focus intently on what the real estate market would support from a demand perspective over the next 

13 years if no barriers to development existed. The numbers presented here are benchmarks for the future, 

and do not necessarily predict what will happen over the course of that time. They are intended to be used 

as reference points for visioning purposes as part of ongoing planning processes.  

Comparison of Population and Housing 

Forecasts 

Three population growth scenarios have been prepared to demonstrate a range of future growth potential 

for the Downtown Palm Harbor Trade Area through 2030. These unconstrained forecasts provide an 

indication of future growth in the Trade Area, and consider the area’s geographic location in the region, 

demographic and economic trends, tourism, and real estate market performance. 

As previously noted, this forecasting effort does not directly consider the impact of local policy, land 

availability, or political will. Ultimately, the forecasted population growth is used to project demand for 

housing and retail in the following sections. 

Forecast Comparison 

Population 
The graph below (Graph 25) compares the low, medium, and high population forecasts between 2017 

and 2030. The forecasts remain roughly consistent through 2020. The medium and high forecasts take 

into consideration Downtown Palm Harbor’s increased visibility in the region and momentum in competitive 

advantage, resulting in stronger growth potential as a result of unmet demand. The medium forecast 

represents a 2% increase over the low forecast, while the high forecast is a more aggressive 5.3% increase. 
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Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Net new growth in increments, shown in Graph 26, demonstrates more noticeable variation between the 

three scenarios. All three forecasts show consistent growth in net new population through 2025. However, 

all three forecasts do demonstrate a slowdown post 2025. 

 Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Households 
Similar comparison graphics were created for the projected growth in households in the Downtown Palm 

Harbor Trade Area through 2030. Based on the projections, the Trade Area could grow from 

approximately 34,180 households in 2017 to between 36,150 and 38,150 households in 2030, as seen in 

Graph 27. Household growth rates for the low, medium, and high scenarios are 5.76%, 7.87%, and 

11.61% respectively.  
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Graph 25: Total Population Forecast Comparison, Downtown Palm Harbor Trade Area, 
2017-2030 

Graph 26: Net New Population Forecast Comparison, Downtown Palm Harbor 
Trade Area, 2017-2030 
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Graph 27: Total Households Forecast Comparison, Downtown Palm Harbor Trade 
Area, 2017 – 2030 

 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Net new household growth in five-year increments demonstrates more noticeable variation between the 

three scenarios. The low scenario results in 1,970 new households through 2030, while the medium and 

high scenarios would add 2,690 and 3,970 households, respectively over the same timeframe. Similar to 

net new population growth, the net new households are projected to increase in all forecasts through 

2025, but demonstrate a slowdown post 2025.  

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Comparison of Retail Demand Forecasts 

As noted in the earlier portions of this document, the retail market nationally has been changing at a rapid 

pace. This new evolution of the market has not been tested thoroughly in the long-run, and does leave 

unknowns in terms of retail demand in the future. The forecasts provided in this section are for planning 
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Trade Area, 2017 - 2030 
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purposes only, and could be impacted by future trends in retail that could come to fruition in the horizon 

year of this plan. 

The 2017 - 2030 retail demand for the Downtown Palm Harbor Trade Area was forecasted using the 

following method: 

1. Calculating the Area’s total household income in five-year increments by applying the forecasted 

households to average income projections derived from ESRI 

2. Estimating the Area’s expenditure potential based on reported data that indicates the percentage 

of income spent on various retail goods and services 

3. Determining the Area’s sales through 2030, taking into account leakage resulting from resident 

commuting patterns 

4. Estimating sales inflow from non-Trade Area residents, include those who work there, tourists, and 

commuters traveling through to reach other destinations 

5. Converting retail sales to square feet based on sales per square feet data by type of retail 

Low Forecast 

Based on the methodology outlined above, under the low scenario the Trade Area has a forecasted 

demand of over 1 million square feet of retail space between 2017 and 2030. Detailed retail demand 

forecasts are provided in Appendix A of this report. New retail demand could be accommodated in existing 

center vacancies, but also through development of new structures, although space availability in Downtown 

Palm Harbor in limited. As shown in Table 16, Restaurants (18%), Discount Stores (16.1%), and 

Supermarkets (15.9%) make up the largest demand categories for net new demand in the Trade Area.  

Table 16: Low Scenario Net New Retail Demand in Square Feet, Downtown Palm Harbor Trade Area, 2017 - 2030 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

As previously noted, the transitioning retail market nation-wide could impact these trends. Not only could it 

impact total demand projections, but also retail categories that could gain momentum or decline 

significantly in the future. These forecasts are for planning purposes only, and are subject to change given 

the sizable shifts in this real estate sector.  

R etail 2017-2030 % of

Category 2017-2020 2020-2025 2025-2030 Demand Total

Food S ervices  - R es taurants 40,067 71,497 70,137 181,701 18.0%

Dis count S tores 35,754 63,801 62,587 162,143 16.1%

S upermarkets  & Other Groceries 35,206 62,823 61,628 159,658 15.9%

Other General Merchandis e S tores 16,549 29,531 28,969 75,049 7.5%

Clothing S tores 14,508 25,888 25,396 65,792 6.5%

Department S tores 11,023 19,671 19,296 49,990 5.0%

P harmacies  & Drug S tores 9,516 16,982 16,658 43,156 4.3%

Convenience S tores 6,635 11,840 11,615 30,090 3.0%

Drinking P laces  - Bars 6,184 11,034 10,824 28,042 2.8%

Furniture S tores 6,114 10,909 10,702 27,725 2.8%

All Other S tore Types 40,528 72,319 70,943 183,790 18.2%

Total 222,084 396,296 388,756 1,007,137 100.0%

Net New  R e tail S q.F t.
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Medium Forecast 

Considering the increase in household growth between the low and medium scenarios, and coupled with 

the momentum in average household income and spending potential, the medium retail forecast, shown in 

Table 17 is also expected to be higher. Under the medium scenario, the Downtown Palm Harbor Trade 

Area has a forecasted demand of just under 1.1 million square feet of retail space between 2017 and 

2030. Retail category shares would be projected at the same amounts as the low forecast. 

 Source: ESRI; Florida Department of Revenue; Kimley-Horn 

High Forecast 

The high forecast scenario, shown in Table 18, projects unconstrained market demand for more than 1.2 

million square feet. This forecast is based on a more aggressive increase in households, a more aggressive 

approach to attracting business, especially to Downtown Palm Harbor, coupled with growing average 

incomes which impacts spending potential in the area. The largest demand categories remain the same as 

the other two scenarios. Comparing between the scenarios the high forecast results in roughly 18% more 

retail square footage than the low, and 11% more than the medium.  

Table 18: High Scenario Net New Retail Demand in Square Feet, Downtown Palm Harbor Trade Area, 2017 - 2030 

 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

R etail 2017-2030 % of

Category 2017-2020 2020-2025 2025-2030 Demand Total

Food S ervices  - R es taurants 48,425 85,513 87,151 221,090 18.0%

Dis count S tores 43,213 76,309 77,770 197,292 16.1%

S upermarkets  & Other Groceries 42,550 75,139 76,579 194,268 15.9%

Other General Merchandis e S tores 20,001 35,320 35,997 91,319 7.5%

Clothing S tores 17,534 30,963 31,557 80,054 6.5%

Department S tores 13,323 23,527 23,977 60,827 5.0%

P harmacies  & Drug S tores 11,502 20,311 20,700 52,512 4.3%

Convenience S tores 8,019 14,161 14,432 36,613 3.0%

Drinking P laces  - Bars 7,474 13,198 13,450 34,121 2.8%

Furniture S tores 7,389 13,048 13,298 33,735 2.8%

All Other S tore Types 48,982 86,497 88,154 223,632 18.2%

Total 268,412 473,985 483,065 1,225,463 100.0%

Net New  R e tail S q.F t.

R e tail 2017-2030 % of

Category 2017-2020 2020-2025 2025-2030 Demand Total

Food S ervices  - R es taurants 43,181 76,323 76,378 195,881 18.0%

Dis count S tores 38,533 68,107 68,156 174,796 16.1%

S upermarkets  & Other Groceries 37,942 67,063 67,112 172,118 15.9%

Other General Merchandis e S tores 17,835 31,524 31,547 80,906 7.5%

Clothing S tores 15,635 27,636 27,655 70,926 6.5%

Department S tores 11,880 20,998 21,013 53,891 5.0%

P harmacies  & Drug S tores 10,256 18,128 18,141 46,524 4.3%

Convenience S tores 7,151 12,639 12,648 32,438 3.0%

Drinking P laces  - Bars 6,664 11,779 11,788 30,231 2.8%

Furniture S tores 6,589 11,646 11,654 29,888 2.8%

All Other S tore Types 43,677 77,200 77,256 198,133 18.2%

Total 239,344 423,043 423,348 1,085,734 100.0%

Net New  R e tail S q.F t.

Table 17: Medium Scenario Net New Retail Demand in Square Feet, Downtown Palm Harbor Trade Area, 2017-2030 
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Household Growth’s Effect on Retail 

Demand in Trade Area 

The intent of the low, medium, and high scenario creation is to demonstrate the effect that additional 

household growth plays on retail demand. The retail demand model presented in this section holds 

household income and trade area inflow and outflow constant between each scenario in order to focus on 

the relationship between growth and demand. 

As shown in Graph 29, the high scenario for the forecasted total household increase by 2030 is 3.5% 

higher than the medium scenario and 5% higher than the low. The retail model created for the Palm 

Harbor Trade Area estimates that the addition of one new household results in 404 square feet of net new 

retail space demand. Given this relationship, the high scenario results in 517,120 square feet of additional 

retail demand for the 1,280 additional households over the medium scenario. Using the same 

assumptions, the medium scenario forecasts 290,880 additional square feet of retail demand for the 720 

additional new households over the low scenario.   

Graph 29: Total Households Forecast Comparison, Downtown Palm Harbor Trade 
Area, 2030 

 

Source: ESRI; Florida Department of Revenue; Kimley-Horn 

Pinellas County has an extremely limited number of large-scale, greenfield sites available for residential 

development. Given the nearing build-out of the county, the forecasted household growth in the high 

scenario would likely require more progressive policy changes to density and development regulations than 

the other scenarios. Increased densities in the Trade Area, including multifamily development in 

appropriate locations, would support population and household increases more in line with the high 

scenario. A thorough review of zoning and land development policies in Pinellas County, particularly 

related to residential densities, could also support the opportunity for stronger growth. Additional 

recommendations and considerations for downtown Palm Harbor are provided later in this document.  

National Retailer Targets 

To identify optimal locations, retailers depend on certain indicators of commercial success. Three primary 

criteria considered when selecting a location include income, density, and traffic. As the scale of the retail 

development increases so must the measures of income, rooftops, and traffic to support the larger supply. 

A traditional rule of thumb is the 50/50/50 rule
1
 which proposes the ideal Main Street retail location as 

                                                  

1 Gibbs, R. J. (2012). Principles of Urban Retail Planning and Development. Hoboken, NJ: John Wiley & Sons.  
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having access to 50,000 people within the Trade Area, with a median income of $50,000, and 50,000 

average daily traffic (ADT); however, this is not applicable to all scenarios, as will be discussed. Rather than 

a one-size-fits-all formula, it is important to understand the relationship between the indicators. While the 

most successful retail locations will have high numbers for all three, some businesses can survive by relying 

on only one or two. If a location is weak in one category, it must offset the deficiency by strong measures 

for the others. 

Income 

Income, whether average or median and by household or per capita, is used by retailers as a proxy for the 

buying power of an area as higher income levels are assumed to support a greater supply of retail. Income 

requirements for national restaurant chains range widely: at least $30,000 for Chipotle and at least 

$85,000 for Zoe’s Kitchen. Several, such as Subway and Denny’s, use the $50,000 target of the 50/50/50 

rule. The required income thresholds of other retail businesses also vary: at least $40,000 for Sav-A-Lot, at 

least $50,000 for the Home Depot, and $30,000-$80,000 for Planet Fitness. In addition to the scale of 

retail development, income also influences the type of retail development. Communities with high-incomes 

may support specialty stores and high-end restaurants, while places with low-incomes may attract bargain 

outlets and fast-food chains. Retail businesses targeting lower-income consumers often institute ceilings for 

the maximum income tolerated. For example, Family Dollar and Dollar General target markets with 

average incomes that do not exceed $60,000 or $75,000, respectively. Alternatively, Diamonds Direct 

requires an average household income of at least $75,000.  

Density 

The number of people or households (sometimes referred to as ‘rooftops’) nearby is another influential 

indicator used in retail location analysis. Since many retail businesses depend upon local spending, more 

people living in close proximity offers a greater pool of potential customers. Density is typically defined as 

the number of people or households within a specific distance or drive time. A lesser used measure of 

density is employees rather than resident population, especially by businesses targeting weekday activities 

in employment centers. Like the targets for income, the ideal density varies widely for national retailers. 

Restaurant chain targets include 20,000 people within two miles for Wendy’s, 30,000 people within a 

seven-minute drive for Smoothie King, and 125,000 people within a fifteen-minute drive time. Population 

density targets also vary for other retail businesses as well: at least 5,000 for Dollar General, 20,000 in a 

five-mile ring for Hibbett Sports, 40,000 in a three-mile ring for Lidl, and at least one million in the MSA 

for Diamonds Direct. As discussed, not all locations are strong in all three categories of indicators. Density 

can be used to offset a measure of low income. For example, an area with a median income well below a 

retailer’s target may still be a desirable location due to the exponential increase in spending power that 

results from high density.  

Traffic 

Arguably the least precise indicator of retail potential of the three profiled, traffic counts provide a measure 

of visibility and accessibility to passing traffic. The logic being that the more people that pass by a location, 

the larger the pool of possible consumers. While the 50/50/50 rule dictates an ideal of 50,000 ADT, target 

traffic counts vary by retail type and scale. The thresholds supporting smaller centers of commercial activity 

can be a target of 18,000 to 23,000 ADT. For example, a national restaurant chain, such as Red Lobster, 

requires a minimum traffic count of 30,000 ADT. It is important to note that there is a tipping point where a 

traffic count begins to have diminishing returns. Too much traffic can inhibit the fostering of pedestrian 

environments. As a result, pedestrian access has increasingly become an important factor for retailers, 

especially in urban neighborhoods and downtown or Main Street settings. The ability to orient commercial 

centers to pedestrians is dependent upon the surrounding density, specifically the amount of people living 

within a comfortable walking distance. A key measure of walkability is the WalkScore, which is based on a 
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scale of 0-100 and considers walking routes to popular destinations. National retailers typically require a 

score of at least 80. Other measures of non-auto traffic include Transit Scores and Bike Scores.  
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Conclusions and 

Considerations 

Downtown Palm Harbor Demand 

Retail demand considers the Trade Area’s forecasted household growth and income levels, as well as the 

geographic location within Pinellas County and the larger Tampa Bay region. Based on the low, medium, 

and high household forecasts presented in this analysis, the Trade Area is forecasted to generate demand 

for 1.0 to 1.2 million square feet of retail space through 2030. Trends in current spending patterns indicate 

that demand will be greatest for restaurants, discount stores, and grocery stores.    

Located east of Downtown Palm Harbor, US 19 is currently the primary retail corridor in the Trade Area, 

attracting a large share of the national, regional, and local retailers. Priority sites that offer the best visibility 

and access to the corridor are limited, creating opportunities for other thoroughfares to attract retail 

development.  

Success in the downtown nodes of Dunedin and Tarpon Springs have anchored retail growth along Alt US 

19, creating the potential to shift momentum west towards Downtown Palm Harbor. Dunedin and Tarpon 

Springs are developmentally ahead of Palm Harbor, and retail spaces in these typically perform well 

generating higher than average lease rates with low vacancy. Performance indicators in the existing 

downtown cores demonstrate the ability of downtown nodes to attract retail demand along the Alt US 19 

corridor.   

This analysis projects Downtown Palm Harbor could have an increasing capture of the total Trade Area 

demand. The increasing capture is largely due to the downtown’s centralized location in northern Pinellas 

County, the existing concentration of destination restaurants, and the limited availability of properties 

available for retail development along US 19. Downtown Palm Harbor could support approximately 

50,000 square feet of new retail demand through 2030.   

Given the current size and scale of downtown Palm Harbor, largely defined by single-occupant, single-story 

retail buildings, development in the next decade will likely follow suit. New construction will likely gravitate 

to one- or two-story multi-tenant buildings. Once momentum is established in the downtown core, future 

development could increase in intensity, but is unlikely to be taller than three stories in the foreseeable 

future.  

Vertically mixed-use buildings should have retail suites on the first floor with office or multifamily residential 

above. Based on the forecasted future demand by retail category, retail spaces should be flexible to 

accommodate a variety of users, but smaller spaces of less than 2,000 square feet would likely be the most 

popular. This suite size could accommodate restaurant or café users, as well as smaller boutiques and 

personal services (salons, fitness). Smaller spaces are attractive to start-up entrepreneurs that are seeking to 

keep monthly expenses low.  

Considerations and Challenges 

This section highlights some of the key considerations and challenges that could impact retail demand in 

Downtown Palm Harbor in the future. While this analysis forecasts demand of approximately 50,000 
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square feet of retail space in Downtown Palm Harbor through 2030, it is important to note that lacking 

retail space to accommodate the forecasted demand would likely result in it shifting to other areas in 

Pinellas County, including Dunedin or Tarpon Springs. 

Space Availability 

Retail occupancy in Downtown Palm Harbor is high, 

especially for spaces that are structurally sound and 

could accommodate a tenant in a short time frame. 

Currently, Downtown Palm Harbor has limited spaces 

available for immediate occupancy, and many spaces 

that are available would require significant up-fit. 

Additionally, there are limited opportunities to lease 

space in Downtown Palm Harbor as most buildings 

are owner-occupied. To accommodate future retail 

demand forecasted for the downtown area, additional 

building space would likely be needed.    

Zoning and Development Challenges 

Based on a review of Pinellas County development regulations, zoning requirements in Downtown Palm 

Harbor are likely a deterrent for new construction. Specifically, the following development requirements 

should be reviewed to determine if they are hindering the potential to develop new space to accommodate 

future growth: 

• Residential density 

• Commercial floor area ratio 

• On-site parking  

• Historic district restrictions, including compatibility with surrounding character 

A thorough review of these zoning and development regulations that govern Downtown Palm Harbor is 

recommended. This recommendation is consistent with sentiments that were provided by local 

stakeholders, including existing business owners in downtown. Results from a survey issued to the existing 

business owners are included as an appendix to this analysis.   

Accessibility to and Visibility from Alt US 19 

Alt US 19 is the primarily north-south corridor in western Pinellas County. The thoroughfare is two blocks 

west of Downtown Palm 

Harbor, but visibility is 

extremely limited. The 

corridor lacks a clear 

gateway to Palm Harbor, 

and travelers on Alt US 19 

that are unfamiliar with the 

area are often unaware that 

downtown is so close. By 

establishing a clear gateway 

into downtown, Palm 

Harbor could better attract 

traffic from Alt US 19. 

Gateway treatments could 

be as simple as new 
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wayfinding and branding signage directing vehicles into downtown or as significant as roadway 

improvements on Alt US 19 that better highlight the area as a gateway. 

Connection to the Fred Marquis Pinellas Trail 

Based on a review of comparable downtown areas, 

proximity to a greenway or trail system can be an 

important factor in the generation of additional 

demand for retail. Currently, the Fred Marquis 

Pinellas County Trail is disconnected from Downtown 

Palm Harbor, separated by Alt 19. Creating a 

stronger connection between the regional trail and 

Downtown Palm Harbor is likely to generate 

additional momentum for retail. Results of this 

synergy are prominent in the two local examples in 

Dunedin and Tarpon Springs, where both 

downtowns are bisected by the trail. Increased connection to the trail could be accommodated by 

wayfinding signage and a more defined crossing at Alt US 19.  

Leverage Surrounding Neighborhoods 

Based on the survey completed by existing businesses, many of the customers that are visiting retailers are 

driving to Downtown Palm Harbor. Strengthening the connection to the surrounding Palm Harbor 

neighborhoods, many of which are walkable to the existing businesses, is likely to support new retail 

development. Pedestrian accommodations could be updated, including sidewalk extensions or 

improvements.  
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Appendix A: Supporting 

Retail Tables 

Low Forecast 

Table 19: Estimated Taxable Sales, Low Scenario, Downtown Palm Harbor Trade Area, 2017-2030 

  % of  Taxable Sales 2017-2030 

Business Category Income 2017 2020 2025 2030 Change 

Supermarkets & Other Groceries 6.32% $173,663,029 $190,988,024 $219,766,826 $249,267,727 $75,604,698 

Food Services - Restaurants 6.14% $168,716,930 $185,548,491 $213,507,644 $242,168,329 $73,451,399 

Discount Stores 4.51% $123,927,257 $136,290,504 $156,827,276 $177,879,343 $53,952,086 

Other General Merchandise Stores 3.34% $91,777,614 $100,933,544 $116,142,595 $131,733,261 $39,955,647 

Clothing Stores 1.83% $50,285,339 $55,301,912 $63,635,015 $72,177,206 $21,891,867 

Department Stores 1.46% $40,118,358 $44,120,651 $50,768,919 $57,584,000 $17,465,642 

Pharmacies & Drug Stores 1.25% $34,347,909 $37,774,530 $43,466,540 $49,301,370 $14,953,461 

Drinking Places - Bars 0.78% $21,433,095 $23,571,307 $27,123,121 $30,764,055 $9,330,960 

Convenience Stores 0.70% $19,234,829 $21,153,737 $24,341,262 $27,608,767 $8,373,938 

Shoe Stores 0.56% $15,387,863 $16,922,989 $19,473,010 $22,087,014 $6,699,150 

Furniture Stores 0.53% $14,563,514 $16,016,401 $18,429,813 $20,903,781 $6,340,267 

Fitness Centers 0.48% $13,189,597 $14,505,420 $16,691,151 $18,931,726 $5,742,129 

Pet, Hobby, and Craft Stores 0.44% $12,090,464 $13,296,635 $15,300,222 $17,354,082 $5,263,618 

Household Appliances 0.42% $11,540,898 $12,692,242 $14,604,757 $16,565,260 $5,024,363 

Sporting Goods and Toy Stores 0.41% $11,266,114 $12,390,046 $14,257,025 $16,170,849 $4,904,735 

Building Material & Supply Dealers 0.36% $9,892,198 $10,879,065 $12,518,364 $14,198,795 $4,306,597 

Home Furnishings 0.36% $9,892,198 $10,879,065 $12,518,364 $14,198,795 $4,306,597 

Office Supplies & Stationary 0.24% $6,594,799 $7,252,710 $8,345,576 $9,465,863 $2,871,064 

Jewelry Stores and Repair 0.22% $6,045,232 $6,648,317 $7,650,111 $8,677,041 $2,631,809 

Specialty Food Stores 0.20% $5,495,665 $6,043,925 $6,954,646 $7,888,219 $2,392,554 

Florists 0.17% $4,671,316 $5,137,336 $5,911,449 $6,704,986 $2,033,671 

Book Stores 0.14% $3,846,966 $4,230,747 $4,868,252 $5,521,753 $1,674,788 

Gift & Novelty Stores 0.14% $3,846,966 $4,230,747 $4,868,252 $5,521,753 $1,674,788 

Laundries and Dry Cleaners 0.12% $3,297,399 $3,626,355 $4,172,788 $4,732,932 $1,435,532 

Photofinishing 0.10% $2,747,833 $3,021,962 $3,477,323 $3,944,110 $1,196,277 

Motion Picture Theaters 0.07% $1,923,483 $2,115,374 $2,434,126 $2,760,877 $837,394 

News Dealers & Newsstands 0.06% $1,648,700 $1,813,177 $2,086,394 $2,366,466 $717,766 

Luggage & Leather Goods 0.01% $274,783 $302,196 $347,732 $394,411 $119,628 

Total 31.36% $861,720,347 $947,687,409 $1,090,488,556 $1,236,872,771 $375,152,423 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 20: Estimated Square Footage Demand, Low Scenario, Downtown Palm Harbor Trade Area, 2017 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2017) Sq.Ft. Demand 

Supermarkets & Other Groceries $173,663,029 $410 423,568 

Food Services - Restaurants $168,716,930 $350 482,048 

Discount Stores $123,927,257 $275 450,645 

Other General Merchandise Stores $91,777,614 $440 208,585 

Clothing Stores $50,285,339 $275 182,856 

Department Stores $40,118,358 $275 145,885 

Pharmacies & Drug Stores $34,347,909 $300 114,493 

Drinking Places - Bars $21,433,095 $275 77,939 

Convenience Stores $19,234,829 $230 83,630 

Shoe Stores $15,387,863 $275 55,956 

Furniture Stores $14,563,514 $180 80,908 

Fitness Centers $13,189,597 $200 65,948 

Pet, Hobby, and Craft Stores $12,090,464 $245 49,349 

Household Appliances $11,540,898 $255 45,258 

Sporting Goods and Toy Stores $11,266,114 $150 75,107 

Building Material & Supply Dealers $9,892,198 $260 38,047 

Home Furnishings $9,892,198 $275 35,972 

Office Supplies & Stationary $6,594,799 $300 21,983 

Jewelry Stores and Repair $6,045,232 $300 20,151 

Specialty Food Stores $5,495,665 $400 13,739 

Florists $4,671,316 $300 15,571 

Book Stores $3,846,966 $140 27,478 

Gift & Novelty Stores $3,846,966 $140 27,478 

Laundries and Dry Cleaners $3,297,399 $300 10,991 

Photofinishing $2,747,833 $345 7,965 

Motion Picture Theaters $1,923,483 $350 5,496 

News Dealers & Newsstands $1,648,700 $100 16,487 

Luggage & Leather Goods $274,783 $350 785 

Total $688,057,318 $291 2,360,750 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 21: Estimated Square Footage Demand, Low Scenario, Downtown Palm Harbor Trade Area, 2020 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2020) Sq.Ft. Demand 

Supermarkets & Other Groceries $190,988,024 $419 455,574 

Food Services - Restaurants $185,548,491 $358 518,473 

Discount Stores $136,290,504 $281 484,696 

Other General Merchandise Stores $100,933,544 $450 224,347 

Clothing Stores $55,301,912 $281 196,673 

Department Stores $44,120,651 $281 156,908 

Pharmacies & Drug Stores $37,774,530 $307 123,144 

Drinking Places - Bars $23,571,307 $281 83,828 

Convenience Stores $21,153,737 $235 89,949 

Shoe Stores $16,922,989 $281 60,184 

Furniture Stores $16,016,401 $184 87,022 

Fitness Centers $14,505,420 $205 70,931 

Pet, Hobby, and Craft Stores $13,296,635 $251 53,078 

Household Appliances $12,692,242 $261 48,678 

Sporting Goods and Toy Stores $12,390,046 $153 80,783 

Building Material & Supply Dealers $10,879,065 $266 40,922 

Home Furnishings $10,879,065 $281 38,690 

Office Supplies & Stationary $7,252,710 $307 23,644 

Jewelry Stores and Repair $6,648,317 $307 21,673 

Specialty Food Stores $6,043,925 $409 14,777 

Florists $5,137,336 $307 16,748 

Book Stores $4,230,747 $143 29,555 

Gift & Novelty Stores $4,230,747 $143 29,555 

Laundries and Dry Cleaners $3,626,355 $307 11,822 

Photofinishing $3,021,962 $353 8,567 

Motion Picture Theaters $2,115,374 $358 5,911 

News Dealers & Newsstands $1,813,177 $102 17,733 

Luggage & Leather Goods $302,196 $358 844 

Total $947,687,409 $316 2,994,707 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 22: Estimated Square Footage Demand, Low Scenario, Downtown Palm Harbor Trade Area, 2025 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 

 

 

 

 

 

 

 

 

 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2025) Sq.Ft. Demand 

Supermarkets & Other Groceries $219,766,826 $429 512,686 

Food Services - Restaurants $213,507,644 $366 583,470 

Discount Stores $156,827,276 $288 545,459 

Other General Merchandise Stores $116,142,595 $460 252,471 

Clothing Stores $63,635,015 $288 221,328 

Department Stores $50,768,919 $288 176,579 

Pharmacies & Drug Stores $43,466,540 $314 138,582 

Drinking Places - Bars $27,123,121 $288 94,337 

Convenience Stores $24,341,262 $240 101,225 

Shoe Stores $19,473,010 $288 67,729 

Furniture Stores $18,429,813 $188 97,931 

Fitness Centers $16,691,151 $209 79,823 

Pet, Hobby, and Craft Stores $15,300,222 $256 59,732 

Household Appliances $14,604,757 $267 54,781 

Sporting Goods and Toy Stores $14,257,025 $157 90,910 

Building Material & Supply Dealers $12,518,364 $272 46,052 

Home Furnishings $12,518,364 $288 43,540 

Office Supplies & Stationary $8,345,576 $314 26,608 

Jewelry Stores and Repair $7,650,111 $314 24,390 

Specialty Food Stores $6,954,646 $418 16,630 

Florists $5,911,449 $314 18,847 

Book Stores $4,868,252 $146 33,260 

Gift & Novelty Stores $4,868,252 $146 33,260 

Laundries and Dry Cleaners $4,172,788 $314 13,304 

Photofinishing $3,477,323 $361 9,640 

Motion Picture Theaters $2,434,126 $366 6,652 

News Dealers & Newsstands $2,086,394 $105 19,956 

Luggage & Leather Goods $347,732 $366 950 

Total $1,090,488,556 $324 3,370,133 
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Table 23: Estimated Square Footage Demand, Low Scenario, Downtown Palm Harbor Trade Area, 2030 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2030) Sq.Ft. Demand 

Supermarkets & Other Groceries $249,267,727 $438 568,712 

Food Services - Restaurants $242,168,329 $374 647,231 

Discount Stores $177,879,343 $294 605,066 

Other General Merchandise Stores $131,733,261 $470 280,061 

Clothing Stores $72,177,206 $294 245,515 

Department Stores $57,584,000 $294 195,875 

Pharmacies & Drug Stores $49,301,370 $321 153,726 

Drinking Places - Bars $30,764,055 $294 104,646 

Convenience Stores $27,608,767 $246 112,287 

Shoe Stores $22,087,014 $294 75,130 

Furniture Stores $20,903,781 $192 108,633 

Fitness Centers $18,931,726 $214 88,546 

Pet, Hobby, and Craft Stores $17,354,082 $262 66,259 

Household Appliances $16,565,260 $273 60,767 

Sporting Goods and Toy Stores $16,170,849 $160 100,844 

Building Material & Supply Dealers $14,198,795 $278 51,084 

Home Furnishings $14,198,795 $294 48,298 

Office Supplies & Stationary $9,465,863 $321 29,515 

Jewelry Stores and Repair $8,677,041 $321 27,056 

Specialty Food Stores $7,888,219 $428 18,447 

Florists $6,704,986 $321 20,907 

Book Stores $5,521,753 $150 36,894 

Gift & Novelty Stores $5,521,753 $150 36,894 

Laundries and Dry Cleaners $4,732,932 $321 14,758 

Photofinishing $3,944,110 $369 10,694 

Motion Picture Theaters $2,760,877 $374 7,379 

News Dealers & Newsstands $2,366,466 $107 22,137 

Luggage & Leather Goods $394,411 $374 1,054 

Total $1,236,872,771 $331 3,738,416 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Retail Net New Retail Sq.Ft. 2017-2030 % of   

Category 2017-2020 2020-2025 2025-2030 Change Total Rank 

Supermarkets & Other Groceries 37,942 67,063 67,112 172,118 15.9% 3 

Food Services - Restaurants 43,181 76,323 76,378 195,881 18.0% 1 

Discount Stores 38,533 68,107 68,156 174,796 16.1% 2 

Other General Merchandise Stores 17,835 31,524 31,547 80,906 7.5% 4 

Clothing Stores 15,635 27,636 27,655 70,926 6.5% 5 

Department Stores 11,880 20,998 21,013 53,891 5.0% 6 

Pharmacies & Drug Stores 10,256 18,128 18,141 46,524 4.3% 7 

Drinking Places - Bars 6,664 11,779 11,788 30,231 2.8% 9 

Convenience Stores 7,151 12,639 12,648 32,438 3.0% 8 

Shoe Stores 4,557 8,054 8,060 20,671 1.9% 13 

Furniture Stores 6,589 11,646 11,654 29,888 2.8% 10 

Fitness Centers 5,370 9,492 9,499 24,362 2.2% 12 

Pet, Hobby, and Craft Stores 4,019 7,103 7,108 18,230 1.7% 14 

Household Appliances 3,686 6,514 6,519 16,719 1.5% 15 

Sporting Goods and Toy Stores 6,116 10,811 10,818 27,745 2.6% 11 

Building Material & Supply Dealers 3,253 5,750 5,754 14,758 1.4% 16 

Home Furnishings 2,929 5,178 5,181 13,288 1.2% 17 

Office Supplies & Stationary 1,790 3,164 3,166 8,121 0.7% 20 
Jewelry Stores and Repair 1,641 2,900 2,903 7,444 0.7% 21 

Specialty Food Stores 1,175 2,076 2,078 5,329 0.5% 24 
Florists 1,268 2,241 2,243 5,752 0.5% 23 
Book Stores 2,238 3,955 3,958 10,151 0.9% 18 

Gift & Novelty Stores 2,238 3,955 3,958 10,151 0.9% 18 
Laundries and Dry Cleaners 895 1,582 1,583 4,060 0.4% 25 
Photofinishing 649 1,146 1,147 2,942 0.3% 26 

Motion Picture Theaters 448 791 792 2,030 0.2% 27 
News Dealers & Newsstands 1,343 2,373 2,375 6,090 0.6% 22 

Luggage & Leather Goods 64 113 113 290 0.0% 28 

Total 239,344 423,043 423,348 1,085,734 100.0%   
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Medium Forecast 

Table 24: Estimated Taxable Sales, Medium Scenario, Downtown Palm Harbor Trade Area, 2017-2030 

Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 

 

 

 

 

 

 

 

 

 

  % of  Taxable Sales 2017-2030 

Business Category Income 2017 2020 2025 2030 Change 

Supermarkets & Other Groceries 6.32% $173,663,029 $192,030,774 $222,485,336 $254,232,395 $80,569,366 

Food Services - Restaurants 6.14% $168,716,930 $186,561,543 $216,148,729 $246,991,599 $78,274,669 

Discount Stores 4.51% $123,927,257 $137,034,619 $158,767,226 $181,422,168 $57,494,911 

Other General Merchandise Stores 3.34% $91,777,614 $101,484,618 $117,579,276 $134,356,994 $42,579,380 

Clothing Stores 1.83% $50,285,339 $55,603,848 $64,422,178 $73,614,760 $23,329,421 

Department Stores 1.46% $40,118,358 $44,361,540 $51,396,929 $58,730,901 $18,612,543 

Pharmacies & Drug Stores 1.25% $34,347,909 $37,980,770 $44,004,220 $50,283,306 $15,935,397 

Drinking Places - Bars 0.78% $21,433,095 $23,700,001 $27,458,633 $31,376,783 $9,943,688 

Convenience Stores 0.70% $19,234,829 $21,269,231 $24,642,363 $28,158,651 $8,923,822 

Shoe Stores 0.56% $15,387,863 $17,015,385 $19,713,891 $22,526,921 $7,139,058 

Furniture Stores 0.53% $14,563,514 $16,103,847 $18,657,789 $21,320,122 $6,756,608 

Fitness Centers 0.48% $13,189,597 $14,584,616 $16,897,620 $19,308,790 $6,119,192 

Pet, Hobby, and Craft Stores 0.44% $12,090,464 $13,369,231 $15,489,485 $17,699,724 $5,609,260 

Household Appliances 0.42% $11,540,898 $12,761,539 $14,785,418 $16,895,191 $5,354,293 

Sporting Goods and Toy Stores 0.41% $11,266,114 $12,457,693 $14,433,384 $16,492,924 $5,226,810 

Building Material & Supply Dealers 0.36% $9,892,198 $10,938,462 $12,673,215 $14,481,592 $4,589,394 

Home Furnishings 0.36% $9,892,198 $10,938,462 $12,673,215 $14,481,592 $4,589,394 

Office Supplies & Stationary 0.24% $6,594,799 $7,292,308 $8,448,810 $9,654,395 $3,059,596 

Jewelry Stores and Repair 0.22% $6,045,232 $6,684,616 $7,744,743 $8,849,862 $2,804,630 

Specialty Food Stores 0.20% $5,495,665 $6,076,923 $7,040,675 $8,045,329 $2,549,663 

Florists 0.17% $4,671,316 $5,165,385 $5,984,574 $6,838,530 $2,167,214 

Book Stores 0.14% $3,846,966 $4,253,846 $4,928,473 $5,631,730 $1,784,764 

Gift & Novelty Stores 0.14% $3,846,966 $4,253,846 $4,928,473 $5,631,730 $1,784,764 

Laundries and Dry Cleaners 0.12% $3,297,399 $3,646,154 $4,224,405 $4,827,197 $1,529,798 

Photofinishing 0.10% $2,747,833 $3,038,462 $3,520,338 $4,022,664 $1,274,832 

Motion Picture Theaters 0.07% $1,923,483 $2,126,923 $2,464,236 $2,815,865 $892,382 

News Dealers & Newsstands 0.06% $1,648,700 $1,823,077 $2,112,203 $2,413,599 $764,899 

Luggage & Leather Goods 0.01% $274,783 $303,846 $352,034 $402,266 $127,483 

Total 31.36% $861,720,347 $952,861,564 $1,103,977,871 $1,261,507,581 $399,787,234 
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Table 25: Estimated Square Footage Demand, Medium Scenario, Downtown Palm Harbor Trade Area, 2017 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 

 

 

 

 

 

 

 

 

 

 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2017) Sq.Ft. Demand 

Supermarkets & Other Groceries $173,663,029 $410 423,568 

Food Services - Restaurants $168,716,930 $350 482,048 

Discount Stores $123,927,257 $275 450,645 

Other General Merchandise Stores $91,777,614 $440 208,585 

Clothing Stores $50,285,339 $275 182,856 

Department Stores $40,118,358 $275 145,885 

Pharmacies & Drug Stores $34,347,909 $300 114,493 

Drinking Places - Bars $21,433,095 $275 77,939 

Convenience Stores $19,234,829 $230 83,630 

Shoe Stores $15,387,863 $275 55,956 

Furniture Stores $14,563,514 $180 80,908 

Fitness Centers $13,189,597 $200 65,948 

Pet, Hobby, and Craft Stores $12,090,464 $245 49,349 

Household Appliances $11,540,898 $255 45,258 

Sporting Goods and Toy Stores $11,266,114 $150 75,107 

Building Material & Supply Dealers $9,892,198 $260 38,047 

Home Furnishings $9,892,198 $275 35,972 

Office Supplies & Stationary $6,594,799 $300 21,983 
Jewelry Stores and Repair $6,045,232 $300 20,151 
Specialty Food Stores $5,495,665 $400 13,739 
Florists $4,671,316 $300 15,571 
Book Stores $3,846,966 $140 27,478 
Gift & Novelty Stores $3,846,966 $140 27,478 
Laundries and Dry Cleaners $3,297,399 $300 10,991 
Photofinishing $2,747,833 $345 7,965 
Motion Picture Theaters $1,923,483 $350 5,496 
News Dealers & Newsstands $1,648,700 $100 16,487 

Luggage & Leather Goods $274,783 $350 785 

Total $688,057,318   2,360,750 
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Table 26: Estimated Square Footage Demand, Medium Scenario, Downtown Palm Harbor Trade Area, 2020 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2020) Sq.Ft. Demand 

Supermarkets & Other Groceries $192,030,774 $419 458,061 

Food Services - Restaurants $186,561,543 $358 521,304 

Discount Stores $137,034,619 $281 487,342 

Other General Merchandise Stores $101,484,618 $450 225,572 

Clothing Stores $55,603,848 $281 197,747 

Department Stores $44,361,540 $281 157,765 

Pharmacies & Drug Stores $37,980,770 $307 123,817 

Drinking Places - Bars $23,700,001 $281 84,285 

Convenience Stores $21,269,231 $235 90,440 

Shoe Stores $17,015,385 $281 60,513 

Furniture Stores $16,103,847 $184 87,497 

Fitness Centers $14,584,616 $205 71,318 

Pet, Hobby, and Craft Stores $13,369,231 $251 53,368 

Household Appliances $12,761,539 $261 48,944 

Sporting Goods and Toy Stores $12,457,693 $153 81,224 

Building Material & Supply Dealers $10,938,462 $266 41,145 

Home Furnishings $10,938,462 $281 38,901 

Office Supplies & Stationary $7,292,308 $307 23,773 
Jewelry Stores and Repair $6,684,616 $307 21,792 
Specialty Food Stores $6,076,923 $409 14,858 
Florists $5,165,385 $307 16,839 
Book Stores $4,253,846 $143 29,716 
Gift & Novelty Stores $4,253,846 $143 29,716 
Laundries and Dry Cleaners $3,646,154 $307 11,886 
Photofinishing $3,038,462 $353 8,613 
Motion Picture Theaters $2,126,923 $358 5,943 
News Dealers & Newsstands $1,823,077 $102 17,830 

Luggage & Leather Goods $303,846 $358 849 

Total $952,861,564   3,011,057 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 27: Estimated Square Footage Demand, Medium Scenario, Downtown Palm Harbor Trade Area, 2025 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2025) Sq.Ft. Demand 

Supermarkets & Other Groceries $222,485,336 $429 519,028 

Food Services - Restaurants $216,148,729 $366 590,688 

Discount Stores $158,767,226 $288 552,207 

Other General Merchandise Stores $117,579,276 $460 255,594 

Clothing Stores $64,422,178 $288 224,066 

Department Stores $51,396,929 $288 178,763 

Pharmacies & Drug Stores $44,004,220 $314 140,296 

Drinking Places - Bars $27,458,633 $288 95,504 

Convenience Stores $24,642,363 $240 102,477 

Shoe Stores $19,713,891 $288 68,567 

Furniture Stores $18,657,789 $188 99,143 

Fitness Centers $16,897,620 $209 80,811 

Pet, Hobby, and Craft Stores $15,489,485 $256 60,471 

Household Appliances $14,785,418 $267 55,458 

Sporting Goods and Toy Stores $14,433,384 $157 92,034 

Building Material & Supply Dealers $12,673,215 $272 46,622 

Home Furnishings $12,673,215 $288 44,079 

Office Supplies & Stationary $8,448,810 $314 26,937 
Jewelry Stores and Repair $7,744,743 $314 24,692 
Specialty Food Stores $7,040,675 $418 16,836 
Florists $5,984,574 $314 19,080 
Book Stores $4,928,473 $146 33,671 
Gift & Novelty Stores $4,928,473 $146 33,671 
Laundries and Dry Cleaners $4,224,405 $314 13,468 
Photofinishing $3,520,338 $361 9,760 
Motion Picture Theaters $2,464,236 $366 6,734 
News Dealers & Newsstands $2,112,203 $105 20,203 

Luggage & Leather Goods $352,034 $366 962 

Total $1,103,977,871   3,411,821 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 28: Estimated Square Footage Demand, Medium Scenario, Downtown Palm Harbor Trade Area, 2030 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2030) Sq.Ft. Demand 

Supermarkets & Other Groceries $254,232,395 $438 580,039 

Food Services - Restaurants $246,991,599 $374 660,122 

Discount Stores $181,422,168 $294 617,117 

Other General Merchandise Stores $134,356,994 $470 285,639 

Clothing Stores $73,614,760 $294 250,405 

Department Stores $58,730,901 $294 199,776 

Pharmacies & Drug Stores $50,283,306 $321 156,788 

Drinking Places - Bars $31,376,783 $294 106,730 

Convenience Stores $28,158,651 $246 114,523 

Shoe Stores $22,526,921 $294 76,627 

Furniture Stores $21,320,122 $192 110,797 

Fitness Centers $19,308,790 $214 90,310 

Pet, Hobby, and Craft Stores $17,699,724 $262 67,579 

Household Appliances $16,895,191 $273 61,977 

Sporting Goods and Toy Stores $16,492,924 $160 102,853 

Building Material & Supply Dealers $14,481,592 $278 52,102 

Home Furnishings $14,481,592 $294 49,260 

Office Supplies & Stationary $9,654,395 $321 30,103 
Jewelry Stores and Repair $8,849,862 $321 27,595 
Specialty Food Stores $8,045,329 $428 18,815 
Florists $6,838,530 $321 21,323 
Book Stores $5,631,730 $150 37,629 
Gift & Novelty Stores $5,631,730 $150 37,629 
Laundries and Dry Cleaners $4,827,197 $321 15,052 
Photofinishing $4,022,664 $369 10,907 
Motion Picture Theaters $2,815,865 $374 7,526 
News Dealers & Newsstands $2,413,599 $107 22,577 

Luggage & Leather Goods $402,266 $374 1,075 

Total $1,261,507,581   3,812,874 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 29: Estimated Square Footage Demand, Medium Scenario, Downtown Palm Harbor Trade Area, 2017-2030 

Retail Net New Retail Sq.Ft. 2017-2030 % of   

Category 2017-2020 2020-2025 2025-2030 Change Total Rank 

Supermarkets & Other Groceries 37,942 67,063 67,112 172,118 15.9% 3 

Food Services - Restaurants 43,181 76,323 76,378 195,881 18.0% 1 

Discount Stores 38,533 68,107 68,156 174,796 16.1% 2 

Other General Merchandise Stores 17,835 31,524 31,547 80,906 7.5% 4 

Clothing Stores 15,635 27,636 27,655 70,926 6.5% 5 

Department Stores 11,880 20,998 21,013 53,891 5.0% 6 

Pharmacies & Drug Stores 10,256 18,128 18,141 46,524 4.3% 7 

Drinking Places - Bars 6,664 11,779 11,788 30,231 2.8% 9 

Convenience Stores 7,151 12,639 12,648 32,438 3.0% 8 

Shoe Stores 4,557 8,054 8,060 20,671 1.9% 13 

Furniture Stores 6,589 11,646 11,654 29,888 2.8% 10 

Fitness Centers 5,370 9,492 9,499 24,362 2.2% 12 

Pet, Hobby, and Craft Stores 4,019 7,103 7,108 18,230 1.7% 14 

Household Appliances 3,686 6,514 6,519 16,719 1.5% 15 

Sporting Goods and Toy Stores 6,116 10,811 10,818 27,745 2.6% 11 

Building Material & Supply Dealers 3,253 5,750 5,754 14,758 1.4% 16 

Home Furnishings 2,929 5,178 5,181 13,288 1.2% 17 

Office Supplies & Stationary 1,790 3,164 3,166 8,121 0.7% 20 
Jewelry Stores and Repair 1,641 2,900 2,903 7,444 0.7% 21 
Specialty Food Stores 1,175 2,076 2,078 5,329 0.5% 24 
Florists 1,268 2,241 2,243 5,752 0.5% 23 
Book Stores 2,238 3,955 3,958 10,151 0.9% 18 
Gift & Novelty Stores 2,238 3,955 3,958 10,151 0.9% 18 
Laundries and Dry Cleaners 895 1,582 1,583 4,060 0.4% 25 
Photofinishing 649 1,146 1,147 2,942 0.3% 26 
Motion Picture Theaters 448 791 792 2,030 0.2% 27 
News Dealers & Newsstands 1,343 2,373 2,375 6,090 0.6% 22 

Luggage & Leather Goods 64 113 113 290 0.0% 28 

Total 239,344 423,043 423,348 1,085,734 100.0%   
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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High Forecast 

Table 30: Estimated Taxable Sales, High Scenario, Downtown Palm Harbor Trade Area, 2017-2030 

  % of  Taxable Sales 2017-2030 

Business Category Income 2017 2020 2025 2030 Change 

Supermarkets & Other Groceries 6.32% $173,663,029 $193,786,986 $227,428,082 $263,058,472 $89,395,443 

Food Services - Restaurants 6.14% $168,716,930 $188,267,736 $220,950,700 $255,566,301 $86,849,370 

Discount Stores 4.51% $123,927,257 $138,287,865 $162,294,407 $187,720,524 $63,793,267 

Other General Merchandise Stores 3.34% $91,777,614 $102,412,743 $120,191,423 $139,021,408 $47,243,794 

Clothing Stores 1.83% $50,285,339 $56,112,371 $65,853,384 $76,170,412 $25,885,073 

Department Stores 1.46% $40,118,358 $44,767,247 $52,538,766 $60,769,837 $20,651,479 

Pharmacies & Drug Stores 1.25% $34,347,909 $38,328,122 $44,981,820 $52,028,970 $17,681,061 

Drinking Places - Bars 0.78% $21,433,095 $23,916,748 $28,068,656 $32,466,077 $11,032,982 

Convenience Stores 0.70% $19,234,829 $21,463,748 $25,189,819 $29,136,223 $9,901,394 

Shoe Stores 0.56% $15,387,863 $17,170,999 $20,151,855 $23,308,979 $7,921,115 

Furniture Stores 0.53% $14,563,514 $16,251,124 $19,072,292 $22,060,283 $7,496,770 

Fitness Centers 0.48% $13,189,597 $14,717,999 $17,273,019 $19,979,124 $6,789,527 

Pet, Hobby, and Craft Stores 0.44% $12,090,464 $13,491,499 $15,833,601 $18,314,197 $6,223,733 

Household Appliances 0.42% $11,540,898 $12,878,249 $15,113,892 $17,481,734 $5,940,836 

Sporting Goods and Toy Stores 0.41% $11,266,114 $12,571,624 $14,754,037 $17,065,502 $5,799,388 

Building Material & Supply Dealers 0.36% $9,892,198 $11,038,499 $12,954,764 $14,984,343 $5,092,145 

Home Furnishings 0.36% $9,892,198 $11,038,499 $12,954,764 $14,984,343 $5,092,145 

Office Supplies & Stationary 0.24% $6,594,799 $7,358,999 $8,636,509 $9,989,562 $3,394,764 

Jewelry Stores and Repair 0.22% $6,045,232 $6,745,750 $7,916,800 $9,157,099 $3,111,867 

Specialty Food Stores 0.20% $5,495,665 $6,132,500 $7,197,091 $8,324,635 $2,828,970 

Florists 0.17% $4,671,316 $5,212,625 $6,117,528 $7,075,940 $2,404,624 

Book Stores 0.14% $3,846,966 $4,292,750 $5,037,964 $5,827,245 $1,980,279 

Gift & Novelty Stores 0.14% $3,846,966 $4,292,750 $5,037,964 $5,827,245 $1,980,279 

Laundries and Dry Cleaners 0.12% $3,297,399 $3,679,500 $4,318,255 $4,994,781 $1,697,382 

Photofinishing 0.10% $2,747,833 $3,066,250 $3,598,546 $4,162,318 $1,414,485 

Motion Picture Theaters 0.07% $1,923,483 $2,146,375 $2,518,982 $2,913,622 $990,139 

News Dealers & Newsstands 0.06% $1,648,700 $1,839,750 $2,159,127 $2,497,391 $848,691 

Luggage & Leather Goods 0.01% $274,783 $306,625 $359,855 $416,232 $141,448 

Total 31.36% $861,720,347 $961,575,931 $1,128,503,900 $1,305,302,799 $443,582,452 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 31: Estimated Square Footage Demand, High Scenario, Downtown Palm Harbor Trade Area, 2017 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2017) Sq.Ft. Demand 

Supermarkets & Other Groceries $173,663,029 $410 423,568 

Food Services - Restaurants $168,716,930 $350 482,048 

Discount Stores $123,927,257 $275 450,645 

Other General Merchandise Stores $91,777,614 $440 208,585 

Clothing Stores $50,285,339 $275 182,856 

Department Stores $40,118,358 $275 145,885 

Pharmacies & Drug Stores $34,347,909 $300 114,493 

Drinking Places - Bars $21,433,095 $275 77,939 

Convenience Stores $19,234,829 $230 83,630 

Shoe Stores $15,387,863 $275 55,956 

Furniture Stores $14,563,514 $180 80,908 

Fitness Centers $13,189,597 $200 65,948 

Pet, Hobby, and Craft Stores $12,090,464 $245 49,349 

Household Appliances $11,540,898 $255 45,258 

Sporting Goods and Toy Stores $11,266,114 $150 75,107 

Building Material & Supply Dealers $9,892,198 $260 38,047 

Home Furnishings $9,892,198 $275 35,972 

Office Supplies & Stationary $6,594,799 $300 21,983 
Jewelry Stores and Repair $6,045,232 $300 20,151 
Specialty Food Stores $5,495,665 $400 13,739 
Florists $4,671,316 $300 15,571 
Book Stores $3,846,966 $140 27,478 
Gift & Novelty Stores $3,846,966 $140 27,478 
Laundries and Dry Cleaners $3,297,399 $300 10,991 
Photofinishing $2,747,833 $345 7,965 
Motion Picture Theaters $1,923,483 $350 5,496 
News Dealers & Newsstands $1,648,700 $100 16,487 

Luggage & Leather Goods $274,783 $350 785 

Total $688,057,318   2,360,750 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 32: Estimated Square Footage Demand, High Scenario, Downtown Palm Harbor Trade Area, 2020 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2020) Sq.Ft. Demand 

Supermarkets & Other Groceries $193,786,986 $419 462,251 

Food Services - Restaurants $188,267,736 $358 526,071 

Discount Stores $138,287,865 $281 491,799 

Other General Merchandise Stores $102,412,743 $450 227,634 

Clothing Stores $56,112,371 $281 199,555 

Department Stores $44,767,247 $281 159,208 

Pharmacies & Drug Stores $38,328,122 $307 124,949 

Drinking Places - Bars $23,916,748 $281 85,056 

Convenience Stores $21,463,748 $235 91,267 

Shoe Stores $17,170,999 $281 61,066 

Furniture Stores $16,251,124 $184 88,297 

Fitness Centers $14,717,999 $205 71,971 

Pet, Hobby, and Craft Stores $13,491,499 $251 53,856 

Household Appliances $12,878,249 $261 49,392 

Sporting Goods and Toy Stores $12,571,624 $153 81,967 

Building Material & Supply Dealers $11,038,499 $266 41,522 

Home Furnishings $11,038,499 $281 39,257 

Office Supplies & Stationary $7,358,999 $307 23,990 

Jewelry Stores and Repair $6,745,750 $307 21,991 

Specialty Food Stores $6,132,500 $409 14,994 

Florists $5,212,625 $307 16,993 

Book Stores $4,292,750 $143 29,988 

Gift & Novelty Stores $4,292,750 $143 29,988 

Laundries and Dry Cleaners $3,679,500 $307 11,995 

Photofinishing $3,066,250 $353 8,692 

Motion Picture Theaters $2,146,375 $358 5,998 

News Dealers & Newsstands $1,839,750 $102 17,993 

Luggage & Leather Goods $306,625 $358 857 

Total $961,575,931   3,038,595 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 33: Estimated Square Footage Demand, High Scenario, Downtown Palm Harbor Trade Area, 2025 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2025) Sq.Ft. Demand 

Supermarkets & Other Groceries $227,428,082 $429 530,559 

Food Services - Restaurants $220,950,700 $366 603,811 

Discount Stores $162,294,407 $288 564,474 

Other General Merchandise Stores $120,191,423 $460 261,273 

Clothing Stores $65,853,384 $288 229,044 

Department Stores $52,538,766 $288 182,734 

Pharmacies & Drug Stores $44,981,820 $314 143,413 

Drinking Places - Bars $28,068,656 $288 97,625 

Convenience Stores $25,189,819 $240 104,754 

Shoe Stores $20,151,855 $288 70,090 

Furniture Stores $19,072,292 $188 101,345 

Fitness Centers $17,273,019 $209 82,606 

Pet, Hobby, and Craft Stores $15,833,601 $256 61,814 

Household Appliances $15,113,892 $267 56,690 

Sporting Goods and Toy Stores $14,754,037 $157 94,079 

Building Material & Supply Dealers $12,954,764 $272 47,657 

Home Furnishings $12,954,764 $288 45,058 

Office Supplies & Stationary $8,636,509 $314 27,535 

Jewelry Stores and Repair $7,916,800 $314 25,241 

Specialty Food Stores $7,197,091 $418 17,210 

Florists $6,117,528 $314 19,504 

Book Stores $5,037,964 $146 34,419 

Gift & Novelty Stores $5,037,964 $146 34,419 

Laundries and Dry Cleaners $4,318,255 $314 13,768 

Photofinishing $3,598,546 $361 9,977 

Motion Picture Theaters $2,518,982 $366 6,884 

News Dealers & Newsstands $2,159,127 $105 20,652 

Luggage & Leather Goods $359,855 $366 983 

Total $1,128,503,900   3,487,619 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 34: Estimated Square Footage Demand, High Scenario, Downtown Palm Harbor Trade Area, 2030 

    Sales  Square  

  Total Per Feet 

Retail Category Sales (2030) Sq.Ft. Demand 

Supermarkets & Other Groceries $263,058,472 $438 600,176 

Food Services - Restaurants $255,566,301 $374 683,039 

Discount Stores $187,720,524 $294 638,541 

Other General Merchandise Stores $139,021,408 $470 295,556 

Clothing Stores $76,170,412 $294 259,098 

Department Stores $60,769,837 $294 206,712 

Pharmacies & Drug Stores $52,028,970 $321 162,231 

Drinking Places - Bars $32,466,077 $294 110,435 

Convenience Stores $29,136,223 $246 118,499 

Shoe Stores $23,308,979 $294 79,287 

Furniture Stores $22,060,283 $192 114,643 

Fitness Centers $19,979,124 $214 93,445 

Pet, Hobby, and Craft Stores $18,314,197 $262 69,925 

Household Appliances $17,481,734 $273 64,129 

Sporting Goods and Toy Stores $17,065,502 $160 106,424 

Building Material & Supply Dealers $14,984,343 $278 53,911 

Home Furnishings $14,984,343 $294 50,970 

Office Supplies & Stationary $9,989,562 $321 31,148 

Jewelry Stores and Repair $9,157,099 $321 28,553 

Specialty Food Stores $8,324,635 $428 19,468 

Florists $7,075,940 $321 22,063 

Book Stores $5,827,245 $150 38,935 

Gift & Novelty Stores $5,827,245 $150 38,935 

Laundries and Dry Cleaners $4,994,781 $321 15,574 

Photofinishing $4,162,318 $369 11,286 

Motion Picture Theaters $2,913,622 $374 7,787 

News Dealers & Newsstands $2,497,391 $107 23,361 

Luggage & Leather Goods $416,232 $374 1,112 

Total $1,305,302,799   3,945,244 
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Table 35: Estimated Square Footage Demand, High Scenario, Downtown Palm Harbor Trade Area, 2017-2030 

Retail Net New Retail Sq.Ft. 2017-2030 % of   

Category 2017-2020 2020-2025 2025-2030 Change Total Rank 

Supermarkets & Other Groceries 42,550 75,139 76,579 194,268 15.9% 3 

Food Services - Restaurants 48,425 85,513 87,151 221,090 18.0% 1 

Discount Stores 43,213 76,309 77,770 197,292 16.1% 2 

Other General Merchandise Stores 20,001 35,320 35,997 91,319 7.5% 4 

Clothing Stores 17,534 30,963 31,557 80,054 6.5% 5 

Department Stores 13,323 23,527 23,977 60,827 5.0% 6 

Pharmacies & Drug Stores 11,502 20,311 20,700 52,512 4.3% 7 

Drinking Places - Bars 7,474 13,198 13,450 34,121 2.8% 9 

Convenience Stores 8,019 14,161 14,432 36,613 3.0% 8 

Shoe Stores 5,110 9,024 9,197 23,331 1.9% 13 

Furniture Stores 7,389 13,048 13,298 33,735 2.8% 10 

Fitness Centers 6,023 10,635 10,839 27,497 2.2% 12 

Pet, Hobby, and Craft Stores 4,507 7,958 8,111 20,576 1.7% 14 

Household Appliances 4,133 7,299 7,439 18,871 1.5% 15 

Sporting Goods and Toy Stores 6,859 12,112 12,345 31,316 2.6% 11 

Building Material & Supply Dealers 3,648 6,443 6,566 16,657 1.4% 16 

Home Furnishings 3,285 5,801 5,912 14,998 1.2% 17 

Office Supplies & Stationary 2,008 3,545 3,613 9,166 0.7% 20 

Jewelry Stores and Repair 1,840 3,250 3,312 8,402 0.7% 21 

Specialty Food Stores 1,317 2,326 2,371 6,015 0.5% 24 

Florists 1,422 2,511 2,559 6,492 0.5% 23 

Book Stores 2,509 4,431 4,516 11,457 0.9% 18 

Gift & Novelty Stores 2,509 4,431 4,516 11,457 0.9% 18 

Laundries and Dry Cleaners 1,004 1,773 1,807 4,583 0.4% 25 

Photofinishing 727 1,284 1,309 3,321 0.3% 26 

Motion Picture Theaters 502 886 903 2,291 0.2% 27 

News Dealers & Newsstands 1,506 2,659 2,710 6,874 0.6% 22 

Luggage & Leather Goods 72 127 129 327 0.0% 28 

Total 268,412 473,985 483,065 1,225,463 100.0%   
Source: ESRI; Florida Dept. of Revenue; Kimley-Horn 
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Appendix B: Survey Results 
 

A survey of Downtown Palm Harbor business leaders was conducted in January 2018 using SurveyMonkey. 

All respondents to the survey were affiliated with local businesses and represent a diverse range of length 

of operation. A majority own the space their business is located in. While the size of business square 

footage ranged from 650 to 15,000 square feet, half of the responses fell within 1,200 to 2,050 square 

feet. Respondents were mostly unsure about future business improvement projects, with only one indicating 

expected improvements in the short-term. A majority have no plans for any changes, while nearly 40% 

would like to expand but their current location cannot accommodate it.  
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When questioned about their customers, half of the respondents described them as mostly coming from 

within a 5-minute drive, followed by 10-20 minutes then 5-10 minutes. None of the businesses have a 

customer base that is primarily within walking distance or more than a 20-minute drive away. Nearly 80% 

target market is multi-generational, while only 11% (one respondent) is oriented to children. The businesses 

were evenly split between those targeting men versus women. The reasons given for why people choose to 

visit Downton Palm Harbor can be grouped in the following themes: convenience, dining out, historic and 

quaint character, and special events. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Nearly 80% of respondents indicated being satisfied or very satisfied with their present business location. 

None are unsatisfied with their location. Proximity to home and local customers were given as explanations 

for satisfaction with business location.  
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When asked about successful initiatives to support 

Downtown Palm Harbor, the dominant themes were special events and new, committed businesses. 

Respondents also mentioned support from the City, a more effective Main Street Program, and specific 

types of businesses.  

 

 

 

 

Respondents were asked to consider the validity of statements relating to the character and quality of 

Dowtnown Palm Harbor and their business experience. The statement that received the strongest support, 

with 100% of respondents agreeing, related to the outstanding quality of local police protection. A 

significant majority agreed that Downtown Palm Harbor is an excellent place to have a business. The same 

large share of respondents agreed that their building façade draws customers, their windows and store 

displays help their business, and they have adequate visibility to attract customers. Other statements 

receiving support from the majority include customers are safe Downtown, including at night; Downtown is 

walkable for my customers; local waste management service is outstanding; and my customers park once 

and visit multiple Downtown businesses.  
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Despite this high level of satisfaction, nearly 80% did not agree that the existing retail mix in Downtown 

helps their business. In addition, the only other statement that a majority disagreed with was that the look 

and feel of Downtown helps my business.  

When asked about past efforts to improve Downtown Palm Harbor that have failed, respondents 

highlighted following through on streetscaping improvements, allowing office uses Downtown and resulting 

lack of parking, as well as special events and diversifying businesses to attract more visitors.  
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Respondents indicated that the greatest challenge they face is the incompatible and frequent turnover of 

businesses, followed by restrictive regulations, then insufficient or inconvenient parking. A strong majority 

did not consider conflicts with building owner/tenants nor expensive rent to be challenges.  

Q16: What has been attempted to make                                                                              

Downtown Palm Harbor more successful and failed?
Food

My personal opinion Lighting Landscape Directional signs and following through with "the plan"

Street lighting and landscape 

The original historic district zoning was a big step in the right direction to promote a mix of business 

types.  When that was changed to allow new office use that has allowed their employees to take up 

on street parking spaces 8 hours a day.  In addition, local business owners (non office) allow 

employees to use on street parking spaces all day.  In my opinion, this has deterred other retail 

businesses from locating here.  That's the short answer, I know It's more complecated than that.  

But I did change my business a number of years ago because of parking issues (I did away with the 

retail portion of my business and went to almost 100% floral as most of the business is over the 

phone/web and doesn't require most customers to come to store).  Things have opened up a bit 

since Geographic Solutions bought a building out of the area and relocated many of their 

employees to that location.  If someone wants to hear more of my more than 30years of experience 

on Florida Ave please call and we can make an appt to talk one on one. 

New business owner

A destination spot for all types of retail & food establishments

Street festivals and taste of Palm Harbor

Round-a bout
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Restaurants, specifically Fireside, was the most popular category of businesses that best compliments the 

respondents’ businesses. Businesses providing services, such as the barber shop and medical offices, were 

also highlighted. Retail, including clothing, general merchandise, and specialty stores, and restaurants 

were the most popular categories of businesses respondents would like to see come to Downtown.  

 

 

 

Of the respondents who provided a relevant 

response when questioned about Downtown Palm Harbor’s regional competitors, nearly three-quarters 

identified Dunedin. Tarpon Springs and the Sponge Docks were also named. Two respondents said there 

were none. Location, character/sense of place, and authenticity were considered the most helpful traits 

when competing with other regional shopping areas. Hours, brands, and selection were considered the 

least likely to help with competitiveness. 
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EXECUTIVE SUMMARY 
 
This report presents the findings of a reevaluation of the Downtown Palm Harbor Historic 
District (DPHHD) and the Old Palm Harbor-Downtown Zoning District (OPH-D) located within 
the unincorporated community of Palm Harbor, Florida.  This survey was conducted to provide 
an update to the historic structure inventory for the downtown area, to determine if the 
DPHDD boundary should be expanded or reduced, and to reevaluate the current list of 
contributing and non-contributing resources in the DPHHD.  In addition, all buildings within 
Palm Harbor subject to the Old Palm Harbor Design Review Manual standards were examined 
for applicability and appropriate preservation treatments. 
 
The DPHHD is a locally designated historic district in downtown Palm Harbor that is regulated 
and administered by Pinellas County.  The Design Review Manual was drafted by the Pinellas 
County Planning Department and is based on design standards outlined in the Pinellas County 
Land Development Code.  The current boundaries of the DPHHD are loosely defined by 
Nebraska Avenue to the north, Michigan Avenue to the south, Omaha Street to the east, and 
Alt US 19 to the west.  Within Palm Harbor, the Design Review Manual applies to a discrete 
subdistrict located west of Alt US 19 on Florida Avenue that contains seven parcels and the 
following boundaries: Indiana Avenue to the north, Michigan Avenue to the south, Omaha 
Street to the east, and US 19 to the west.  The current DPHHD and the Design Review Manual 
boundaries are seen in Figure 1. 
 
Currently, the Design Review Manual standards apply to all buildings (historic and non-historic) 
within the aforementioned boundaries.  However, the designation of contributing resources 
and non-contributing resources (those that are not significant and/or less than 50 years old) is 
limited to the current boundaries of the DPHHD, as seen in Figure 1.  The architectural survey 
examined all the parcels highlighted in blue in Figure 1 and found that there are 40 principal 
buildings that are 50 years of age or older.  Of the 40 buildings, 10 are recommended as 
contributing resources to the DPHHD. 
 
Based on the results of the survey, it is the opinion of SEARCH that the Design Review Manual 
should apply to all buildings within the revised boundaries.  SEARCH recommends the keeping 
the discrete area located west of Alt US 19 on Florida Avenue within the Historic District as a 
group of non-contributing buildings. 
 
The recommended boundary changes provide a buffer around the DPHHD while allowing for 
the continuing redevelopment of the area with buildings of the same form and scale, which 
would help pay tribute to Palm Harbor’s past.  However, SEARCH recommends that if Pinellas 
County is considering revising the Design Review Manual that they consider two separate 
approaches: one that would focus on contributing and non-contributing resources, and a 
second that would focus on zoning and new construction (Appendix A). 
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Figure 1.  Existing DPHHD and Design Review Manual boundaries. 
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SEARCH recommends that the current boundaries of the DPHHD should be redefined as 
Nebraska Avenue to the north, Michigan Avenue to the south, Omaha Street to the east, and 
the discrete area located west of Alt US 19.  This proposed boundary focuses on the commercial 
and downtown core of historic Palm Harbor and includes both commercial and residential 
buildings.  In addition, SEARCH proposes retaining all of the district’s contributing resources.  
SEARCH also recommends including 1069 12th Street as a fine example of a wood Frame 
Vernacular building in the center of the commercial district.  This building currently retains an 
active commercial use, which contributes to the continuing development of the downtown. 
 
When the DPHHD was designated in 1994 by Pinellas County, a specific period of historic 
significance was not defined.  SEARCH recommends that the period of significance for the 
locally-designated DPHHD should begin in 1888 with the platting of the Town of Sutherland and 
conclude in 1963 after the citrus freeze and the suburbanization of Pinellas County in the 
second half of the twentieth century that changed the economic climate of the area. 
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 1 Introduction 

INTRODUCTION 
 
This report presents the findings of a reevaluation of the Downtown Palm Harbor Historic 
District (DPHHD) and Old Palm Harbor-Downtown Zoning District (OPH-D) within the 
unincorporated town of Palm Harbor, Florida (Figure 2).  The DPHHD and the OPH-D are both 
locally-designated districts that are regulated and administered by Pinellas County.  This survey 
was conducted in support of proposed changes to the boundaries and structures that comprise 
those areas. 
 
The project area was defined as the existing boundaries of the DPHHD and the OPH-D.  The 
current boundaries of the DPHHD are loosely defined by Nebraska Avenue to the north, 
Michigan Avenue to the south, Omaha Street to the east, and alternate US 19 to the west, and 
currently contain nine historic resources that contribute to the district.  The current boundaries 
of the OPH-D include a discrete subdistrict located west of alternate US 19 on Florida Avenue 
that contains seven parcels.  The main part of the OPH-D is loosely defined by Indiana Avenue 
to the north Michigan Avenue to the south, Omaha Street to the east, and alternate US 19 to 
the west. 
 
Mikel Travisano, MS, served as the Principal Investigator for this project; Lucy Jones, MLA, 
served as Architectural Historian.  The report was written by Ms. Jones, Mr. Travisano, and 
Briane Shane, MID.  The fieldwork was conducted by Mr. Travisano.  Elizabeth Chambless, MS, 
RPA, conducted the quality-control review, and Katy Harris, MS, and Rasha Slepow, BS, edited 
and produced the document. 
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Figure 2.  The location of the project area in Palm Harbor, Florida. 
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 3 Historic Overview 

 

HISTORIC OVERVIEW 
 
Few people were living on the Pinellas Peninsula in 1821 when Florida became a territory of the 
United States, and it remained sparsely inhabited through the first half of the nineteenth 
century.  Gradually in the 1850s, homesteaders began to arrive in the area.  The first 
permanent settlers in what later became Palm Harbor were William and Julia Thompson, who 
in 1864 established a homestead three miles south of Tarpon Springs.  With the end of the Civil 
War, more settlers arrived in the area.  Soon, there were enough people living here that James 
C. Craver opened the Bay St. Joseph post office in his home at what is now approximately the 
intersection of County Road 1 (Omaha Street) and Tampa Road.  James C. Craver was born and 
raised in Illinois, where he attended college and taught school.  Suffering from poor health, he 
moved to Florida in 1877 (Austin et al. 1991; Bishop and Sutton 1996). 
 
Following the Civil War and Reconstruction, settlement of the Pinellas Peninsula began in 
earnest.  Hamilton Disston, a wealthy Pennsylvania industrialist, purchased about 150,000 
acres, or most of the peninsula, from the State of Florida in the early 1880s.  His developments 
at Tarpon Springs in 1883 and at Disston City (now Gulfport) in 1884 were by necessity along 
the coast as there were few roads and no railroads providing access to the interior (Austin et al. 
1991).  On the east side of Tampa Bay, Disston’s competitor, Henry Plant, succeeded in building 
a railroad to Tampa in January 1885, sparking a boom in that small town (Arsenault 1996). 
 
An early visitor to Tarpon Springs was George Granville William Sutherland-Leveson-Gower, the 
3rd Duke of Sutherland, who was a British nobleman and politician during the Victorian era.  He 
was known to be an incredibly wealthy man and owned land and railroads around the world.  
He also led a controversial lifestyle and was traveling on his private yacht with his longtime 
mistress, Mary Caroline Blair (Michell), daughter of an Oxford academic and widow of the 
Duke’s business manager, Arthur Blair, when they first visited Tarpon Springs in 1885.  The 
couple returned in 1887 and built a winter home, “Sutherland Manor,” on Lake Tarpon, then 
called Lake Butler.  This purchase was widely reported in American newspapers, including the 
Nebraska State Journal (3 April 1887).  The Duke and Ms. Blair were at this home when his 
estranged wife, Anne Hay-Mackenzie, Countess of Cromartie in her own right, died in England 
in November 1888.  Months later, on March 6, 1889, the Duke and Mary Caroline were married 
at the Episcopal Church in Dunedin.  He died in 1892, just a few years later, but Mary Caroline, 
the Dowager Duchess, still owned Sutherland Manor when she died in 1912 (Layton 2018; 
Pensacola News 9 March 1889; Tampa Tribune, 17 June 1912). 
 
The Sutherland Land and Improvement Company was incorporated in September 1887 in 
Omaha, Nebraska, its stated goals being “the buying and selling of real estate, the construction 
of roads and the general improvement of Hillsborough, Florida” (Nebraska State Journal, 01 
September 1887).  A few of the invested members of The Sutherland Land and Improvement 
Company and The Sutherland Hotel Company of Omaha were C.T. Taylor, General W.W. Lowe, 
E.T. Bierbower, Morris Morrison, G.H. Mack, William Richardson, Victor H. Coffman, S. E. 
Rogers, and Dr. James Peabody (Nebraska State Journal 27 July 1889; Omaha World-Herald 23 
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August 1890).  Construction of a hotel in Sutherland began soon thereafter (West Hillsborough 
Times, 17 November 1887).  The Hotel Sutherland was destroyed in a fire the night of February 
6, 1889 (Tampa Journal, 07 February 1889), but was soon rebuilt as the Hotel San Marino.  Both 
the Hotel San Marino and Gulf View Hotel were advertised by 1891 as attractive and healthful 
resorts, and both were 
developed by the Sutherland 
Hotel Company of Omaha.  
Of the two hotels, the San 
Marino was larger and 
appeared in advertisements. 
The town of Sutherland was 
boasted as “one of the most 
delightful winter resorts on 
the Gulf coast” (Courier 05 
Dec 1891).  Throughout the 
article the Hotel San Marino 
was boasted about and 
pictured (Figure 3).  Although 
the name of the town is 
believed to have been 
inspired by the Duke’s 
proximity, he had no official 
connection to the 
development.  
 
Petrovitch A. Demenscheff, also known as Peter Demens, left Russia in 1880 and found his way 
to central Florida where he came to own a sawmill.  Demens was the construction contractor 
for the newly formed Orange Belt Railway, which began in Longwood.  In lieu of payment, he 
took over ownership of the railroad and, with the support of Hamilton Disston, was determined 
to extend the line westward to a port on the Gulf of Mexico.  This was a gradual process, and it 
was not until January 1888 that the Orange Belt reached Tarpon Springs, continuing through 
Sutherland to its end point at St. Petersburg in May of that same year.  In St. Petersburg, 
Demens and the Orange Belt Railway partnered with John Williams to build the Detroit Hotel.  
Demens sold his share of the company in 1889 before moving to North Carolina (Arsenault 
1996; Hensley 1999; Luisi 2010). 
 
Railroads changed Florida in more ways than just opening up for land for settlement and 
providing passenger and freight service.  Henry Plant built winter resorts and ran hotels along 
his railroads in Florida.  Plant helped to create Florida as a tourist destination and also gave 
access to northern markets for Florida agricultural products.  These winter resorts built by self-
made northern industrialists brought the Gilded Age to what was still essentially the frontier 
(Braden 2002). 
 

Figure 3. Hotel San Marino as advertised in The Courier in 1891.  
Source: The Courier, December 5, 1891, page 8. 
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Towns bypassed by the Orange Belt Railway faded, while new communities grew along its path, 
including the unincorporated town of Sutherland, which was platted in 1888 (Figure 4) (Austin 
et al. 1991).  Challenges to the Orange Belt Railway’s success included the seasonal nature of 
their agricultural customers and stiff competition from Henry Plant’s South Florida Railroad, 
which had its southern terminus at Port Tampa.  The struggling Orange Belt reorganized as the 
Sanford & St. Petersburg Railroad in 1893, but sold out to the Plant System a few years later.  
The portion of the line on the Pinellas Peninsula was then converted from narrow to standard 
gauge tracks (Hensley 1999).  In 1903, the Atlantic Coast Line (ACL) replaced the original Orange 
Belt Railway station on Florida Avenue, and then ACL built a third station at the corner of 
Virginia Street and Dempsey Road ca. 1915 (Luisi 2010). 
 
The Sutherland Land and Improvement Company platted Sutherland with a rectilinear grid 
oriented with the cardinal directions (see Figure 4).  East-west avenues were named after 
states, while north-south streets were numbered, the exception being 13th Street which was 
called Omaha Street.  Tenth Street ran along the Orange Belt Railway, although below Michigan 
Avenue and above Iowa Avenue, the railroad turned to the west.  Seventh Street was to be 
along the waterfront (Figure 5), which was connected to the Hotel Sutherland by Florida 
Avenue.  
 
On the Pinellas Peninsula, south of Sutherland, Plant began construction of the Hotel Belleview 
in 1895 (completed in 1897).  He already owned the largest winter resort on the Gulf coast, the 
Tampa Bay Hotel, which had opened in 1891.  The Orange Belt Railway had been unable to 
compete successfully against Plant’s chain of resort hotels in central and southwest Florida and 
his steamship service between Tampa, Key West, and Havana.  In 1902, following Henry Plant’s 
death, the ACL bought all of his rail system, including the line through Sutherland (Braden 2002; 
Hensley 1999). 
 
Severe freezes in December 1894 and February 1895 destroyed groves throughout Florida, 
especially in the northern part of the state.  Many citrus growers gave up and left, effectively 
ending a building boom.  The geography of the Pinellas Peninsula lessened the extent of 
damage in groves here, although it varied on a case-by-case basis.  While it only took a few 
years for the local groves to recover, in the short term, there were businesses that closed when 
customers were unable to pay their bills.  In the longer term, the local economy benefitted 
from an influx of people moving south from northern Florida, as well as a diversification of 
crops, including truck farming (Sanders 1980). 
 
Shortly after the turn of the twentieth century, the Florida Methodist Conference College 
bought 440 acres, including the Hotel San Marino, and moved from Leesburg, Florida to 
Sutherland, with classes beginning September 17, 1902.  The San Marino became the Women’s 
Dormitory and the Gulf View Hotel became the Men’s Dormitory.  A new administration 
building was added to the campus in 1904, and the name of the school was changed to 
Southern College in 1906.  Shade Wilson Walker was the college’s president from 1902 to 1907 
(Bishop and Sutton 1996; Temple 1987). When Rhemus Hoffard Alderman took over the 
presidency of Southern College in 1914, he inherited an institution troubled by debt, which was  
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only worsened by a major freeze in 1917 that hurt citrus crops and by a sharp decline in tourism 
due to impending war.  The next year, the campus hosted the Student Army Training Corps, 
doubling the number of young men enrolled.  That same fall, influenza infected half of the 
student body.  As a final blow, a fire broke out in the kitchen of the Main Building at Southern 
College, the former San Marino Hotel, on January 29, 1921.  It spread, destroying that building 
as well as the Administration Building.  Subsequently, the college opened a new campus in 
Lakeland, where it exists today as Florida Southern College.  The institution’s departure was an 
economic and social loss for Sutherland, and some of the town’s businesses closed and some 
residents left (Bishop and Sutton 1996; Temple 1987).  
 
In 1900, 2,572 people lived on the Pinellas Peninsula; just 10 years later, that number reached 
8,057.  Up until this time, Sutherland and the rest of the Pinellas Peninsula were part of 
Hillsborough County, with the county seat in Tampa.  As the population grew, along with 
frustration with the time and effort required to travel to the county seat in Tampa, demand for 
a new county culminated in voter approval of a referendum in 1911.  Pinellas County was 
officially established on January 1, 1912, with Clearwater designated as the new county seat 
(Austin et al. 1991).  This period of growth ended with World War I, although road 
improvements continued. 
 
In 1919, brothers Alfred Brigham (A. B.) and John (J. H.) Coleman moved here from Toronto, 
Canada, and created the Sutherland Development Company to transform the abandoned 
college into a residential community (Figure 6).  For a time, the 1920s Florida land boom gave 
encouraging results, but the subsequent crash in the later part of the decade took its toll.  A. B. 

Figure 5.  1895 view of Sutherland from the tower of the San Marino Hotel toward the waterfront.   
Source: University of South Florida Libraries Special Collections. 
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Coleman returned to Canada 
during the Great Depression while 
J. H. Coleman remained in Florida 
(Bishop and Sutton 1996). 
 
While the Florida real estate 
boom of the 1920s affected urban 
centers more than rural areas, it 
did touch upon Sutherland.  In 
1923, the Sutherland Development 
Company changed its name to 
Palm Harbor Development 
Company (St. Petersburg Times, 01 
May 1923), and on July 15, 1925, 
the Sutherland post office officially 
became the Palm Harbor post 
office (Tampa Daily Times, 15 July 
1925). 
 
Sutherland was not a fully planned 
city developed under a single 
person’s vision.  Much as the 
railroad companies promoted 
development to increase demands 
for their services, development 
companies sought new businesses 
to attract more people and thus 
increase land sales.  Rather than 
responding to existing demand 
specifically, they were creating the 
demand in general.  And as the 
railroads had offered all-inclusive 
experiences at resort hotels, the 
town developers offered amenities to keep people from going elsewhere.  For example, in the 
early 1920s, the Palm Harbor Development Company advertised for someone to operate a 
combination drug store and restaurant (Figure 7).  During this time numerous advertisements 
were run in The St. Petersburg Times and Tampa Tribune by Donovan & Sons, Inc, some listing 
the company as selling agents while others stated realtors in Palm Harbor. Most of the 
advertisements focused on the beauty, convenience, and climate of Sutherland, which was a 
step away from the previous appeal of the town as being a health resort in the 1890s 
(St. Petersburg Times 03 Oct 1925; Tampa Tribune 20 Sept 1925; St. Petersburg Times 30 Oct 
1925). 
 

Figure 6.  Sutherland Development Company advertisement.   
Source: St. Petersburg Times, January 27, 1923, page 19. 



SEARCH November 2018 
Reevaluation of the Downtown Palm Harbor Historic District, Pinellas County, Florida Draft Report 

 9 Historic Overview 

The county’s population grew 
from 28,265 in 1920 to 62,149 in 
1930.  The bust of the real estate 
boom in the 1920s and the Great 
Depression stopped much of this 
growth, with a 4 percent increase 
in population (64,638 people) for 
the county in 1935 (State of 
Florida 1945:11). 
 
World War II provided an economic boost for Pinellas County.  The Army Air Corps used 
St. Petersburg as a basic training center, utilizing the community’s empty hotels to house its 
airmen (Young 1984).  Pinellas County provided overflow housing to servicemen and wartime 
workers from Tampa.  The Pinellas County Airport was converted into an airbase.  By 1945, 
Pinellas County’s population grew to 130,268 (State of Florida 1945:11). 
 
From the 1920s through the 1950s, Palm Harbor’s local economy also depended on citrus 
production.  Founded in 1924, the Palm Harbor Citrus Growers Association was a cooperative of 
farmers working together to pack, ship, and market their oranges and grapefruit.  Palm Harbor 
Citrus Growers Association only showed $91,000 in sales during the 1932-33 season, but by 
1947-8 this grew to $788,000 in sales (Tampa Tribune 31 July 1949).  This growth was not due 
to an increase of citrus groves or trees (US Department of Agriculture [USDA] 2002), but could 
be attributed to improved agricultural standards.  As it was said in 1949 by F.W. Moody, the 
secretary manager of the association:  
 

The association takes care of the groves for each member, packs his fruit and 
ships it.  The soil in each grove is analyzed each year to determine how much and 
the kind of fertilizer to be used (Tampa Tribune 31 July 1949). 

 
In the 1940s the organization had 46 growers responsible for 1,400 acres of citrus groves 
(Caldwell 1990). 
 
Marked by a pattern of growth, the citrus industry continued to flourish until 1963.  
Temperatures dropped below 20 degrees in December of 1962 resulting in millions of citrus 
trees being killed (Figure 8).  Thousands of workers were laid off, and some packing houses did 
not open in the 1963 season.  The freeze was compared to the severe freezes in 1894 and 1895 
(St. Petersburg Times 05 May 1963).  The Palm Harbor Citrus Growers Association packing 
house did not open in 1964 (St. Petersburg Times 13 January 1964).  By 1967, Palm Harbor 
Citrus Growers Association petitioned to dissolve the association due to discontinued business 
activities, marking an end of the citrus era in Palm Harbor (St. Petersburg Times 11 April 1967).  
Although citrus did not play a big role in Palm Harbor after 1968, citrus is still a major industry 
in the state of Florida with nearly 437,000 acres of citrus grown in the 2016-17 season (News-
Press 09 October 2017). 
 

Figure 7.  Drug store advertisement.   
Source: Tampa Tribune, 28 August 1923, page 12. 
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After World War II, the population of 
Florida skyrocketed, fed by pent-up 
housing demand from the 1930s and 
1940s.  This housing demand was felt in 
Pinellas County where the population 
increased steadily after World War II, 
growing to 159,249 in 1950 and to 374,665 
by 1960 (US Census 1995).  Florida was 
marketed to both young families and older 
retirees, offering affordable houses in a 
sunny paradise (Mormino 2005).  US 19 
was completed through the county as a 
four-lane divided highway by 1955, lined 
on both sides by land zoned commercial.  
Air conditioning, family cars, and concrete-
block construction changed the size and 
shape of residential construction, while 
simple, streamlined modern styles 
replaced earlier more elaborate styles.  
Previously platted but unbuilt subdivisions 
across the state were revitalized, as new 
houses and commercial buildings sprung 
up alongside older houses.  By 1959, there 
was 50 percent less land covered by citrus 
groves in Pinellas County than before the 
war; during the next three decades, nearly 
98 percent of groves disappeared 
(Stephenson 1997).  With the growth in population and the physical disconnect to both the 
waterfront and citrus groves of its past, Palm Harbor pulled itself away from its rural, 
agricultural history. 
 
During the postwar housing boom of the 1940s, Pinellas County tried to expand industrially 
with one article boasting a $60,000,000 postwar development (Tampa Tribune 17 February 
1951).  One of the industries that grew in Palm Harbor was lumber. In 1945 E.M. Harris founded 
the Palm Harbor Lumber Company, which mainly supplied items such as windows and screen 
doors (St. Petersburg Times 05 May 1957; St. Petersburg Times 23 May 1952; Tampa Tribune 15 
September 1957).  However, the lumber industry did not stay quite as long as the citrus 
industry did in Palm Harbor.  In 1969 a fire destroyed the Palm Harbor Lumber Company’s 
lumberyard and showroom, (St. Petersburg Times 23 July 1969).  Much like the citrus industry, 
the lumber and forestry industry continued to prosper within the state of Florida with 74 
reported primary wood mills being active in 2016 (Hodges et al. 2017). 
 
Palm Harbor went from being primarily a rural, agricultural town to being surrounded by 
unincorporated suburban development.  Although Sutherland in the late nineteenth century 

Figure 8.  Map of the damaged areas in 1962 freeze.  
Source: St. Petersburg Times, May 5, 1963, page 1-A. 
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offered a boardwalk from the hotel to the waterfront, the connection between downtown and 
St. Josephs Bay is now intersected by Alternate US 19 and the former Orange Belt Railway right-
of-way.  Palm Harbor’s Pop Stansell Memorial Park on the waterfront was dedicated in 1982 
(St. Petersburg Times, 28 April 1982).  In 1983, the Florida Department of Transportation 
bought 14 miles of the former Orange Belt Railway, intending that it would be used for light rail 
in the future.  Soon after, the route was under consideration for a rails-to-trails project instead.  
Construction of the Pinellas Trail began in 1991.  The trail quickly became popular and brought 
renewed attention to the communities along its path, including Palm Harbor’s old downtown 
(Stephenson 1997). 
 
Interest in revitalizing downtown Palm Harbor as a historic district dates back to the late 1970s 
when the Greater Palm Harbor Chamber of Commerce supported a project intended to: 
 

Initiate a movement and produce the method to accomplish this development of 
old downtown Palm Harbor into a replica of a prosperous village of the early 
20 years of this century (St. Petersburg Times, 04 August 1978). 

 
Anticipating that Pinellas County’s growth would result in an increased need for services, the 
Chamber expressed a desire to have future in-fill development be built in a style consistent with 
the historic period and thus sparked the interest for historic preservation in the community. 
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RESEARCH DESIGN 
 

PROJECT GOALS 
 
To achieve the goals of the district reevaluation project, the following work tasks were 
identified and completed as follows: 
 

1. Conduct a complete resurvey of the current DPHHD and the OPH-D, with a reevaluation 
of the buildings originally listed as contributing and non-contributing to the 
locally-designated historic district. 

2. Complete research to update the original historic context and maps.  Since the historic 
district was originally designated in 1994, a sufficiency review of the original historic 
context and maps in addition to reviewing new source material was performed.  

3.  Provide recommendations for the DPHHD, including potential boundary changes; survey 
of no more than 44 historic resources; and establishment of a period of significance for 
the historic district. 

4.  Based on a preliminary evaluation of the Design Standards (Standards) contained in the 
existing Old Palm Harbor Design Review Manual, provide an initial assessment of the 
functionality of these Standards (Appendix A). 

5. Assess the effectiveness of Pinellas County’s use of a locally-designated historic to 
preserve Downtown Palm Harbor’s unique heritage and character along with 
suggestions for alternative methods that could be used to accomplish this goal. 

 
 

EVALUATION CRITERIA 
 
Some of the historic resources within the project area are currently part of the DPHHD, a 
locally-designated historic district designated by the Pinellas County Board of County 
Commissioners (BCC) in 1994.  SEARCH used the National Register of Historic Places (NRHP) 
Criteria as a template to evaluate the buildings; however, as a local district, the historic 
resources are not currently proposed for NRHP listing at this time.  Historic resources identified 
within the project area (Table 1) were also evaluated according to the criteria established in 
Section 146-6 of the Pinellas County Code of Ordinances.   
 

Table 1.  Evaluation Criteria for Comparing NRHP and Pinellas County Code of Ordinances Criteria. 
Building Address/Name NRHP Criteria BCC Criteria 

Contributing 
1026 Florida Avenue / The Bank Building A & C A & C 
1122 Florida Avenue / Doud’s Second Barber Shop A A 
1123 Florida Avenue / Sutherland Masonic Center A A & E 
1126 Florida Avenue / Doud’s First Barber Shop A A 
1219 Florida Avenue / Durrance Building A & C A, C, & E 
1190 Georgia Avenue / Rheba Sutton White Chapel A & C A, C, & E 
1202 Nebraska Avenue / Van Valkenburg House A & C A & C 
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Table 1.  Evaluation Criteria for Comparing NRHP and Pinellas County Code of Ordinances Criteria. 
Building Address/Name NRHP Criteria BCC Criteria 

1017 Omaha Circle / Hill Building A & C A & C 
1069 12th Street / Troutman Residence A & C A & C 
1205 Omaha Circle A A 
Non-Contributing 
909 Florida Avenue N/A N/A 
922 Florida Avenue N/A N/A 
925 Florida Avenue N/A N/A 
931 Florida Avenue N/A N/A 
1003 Florida Avenue N/A N/A 
1019 Florida Avenue N/A N/A 
1023 Florida Avenue N/A N/A 
1118 Florida Avenue N/A N/A 
1103 Florida Avenue N/A N/A 
1201 Florida Avenue N/A N/A 
1247 Florida Avenue N/A N/A 
1250 Florida Avenue N/A N/A 
1022 Georgia Avenue N/A N/A 
1101 Nebraska Avenue N/A N/A 
1012 Nebraska Avenue N/A N/A 
1116 Nebraska Avenue N/A N/A 
1018 Nebraska Avenue N/A N/A 
1022 Nebraska Avenue N/A N/A 
1026 Nebraska Avenue N/A N/A 
1275 Nebraska Avenue N/A N/A 
1007 Michigan Avenue N/A N/A 
1015 Michigan Avenue N/A N/A 
905 Michigan Avenue N/A N/A 
1015 Omaha Circle N/A N/A 
917 11th Street N/A N/A 
1124 11th Street-Building 1 N/A N/A 
1124 11th Street-Building 2 N/A N/A 
1115 12th Street N/A N/A 
1215 12th Street N/A N/A 
1010 Alt US 19 N/A N/A 

 
The NRHP criteria, as defined by the National Park Service (NPS), identify a historic resource as 
a district, site, building, structure or object that is related to American history, architecture, 
archaeology, engineering, and/or culture and possesses integrity of location, design, setting, 
materials, workmanship, feeling, and association.  The resources must also demonstrate 
significance with one or more of the following: 
 

A. Association with events or activities that have made a significant contribution to the 
broad patterns of our history; or 

B. Association with the lives of persons significant in our past; or 
C. Embodiment of the distinctive characteristics of a type, period, or method of 

construction, or that represent the work of a master, or that possess high artistic values, 
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or that represent a significant and distinguishable entity whose components may lack 
individual distinction; or 

D. Has yielded, or may be likely to yield, information important in prehistory or history. 
 
NRHP-eligible districts must possess a significant concentration, linkage, or continuity of sites, 
buildings, structures, or objects united historically or aesthetically by plan or physical 
development.  NRHP-eligible districts and buildings must also possess historic significance, 
historic integrity, and historical context. An element of a district cannot contribute if has been 
substantially altered since the period of significance or if does not share the district’s historic 
associations (US Department of the Interior 1998). 
 
In 1992, the BCC approved a historic preservation ordinance, providing for the designation of 
individual properties and districts through a historic preservation zoning overlay. With this 
ordinance, the BCC has the authority to designate a historic resource as a landmark, landmark 
site or historic district based on its significance in the county's history, architecture, archaeology 
or culture and for its integrity of location, design, setting, materials, workmanship or 
association.  The resource must also demonstrate importance with one or more of the 
following:  
 

a. Association with distinctive elements of the cultural, social, political, economic, 
scientific, religious, prehistoric, or architectural history that have contributed to the 
pattern of history in the community, the county, southwestern Florida, the state or 
nation;  

b. Association with the lives of persons significant in the county's past;  
c. Embodiment of the distinctive characteristics of a type, period, style or method of 

construction or are the work of a master; or that possess high artistic value; or that 
represent a distinguishable entity whose components may lack individual distinction;  

d. Have yielded, or are likely to yield, information on history or prehistory; or  
e. Are listed or have been determined eligible for listing in the National Register of Historic 

Places.  
 
In addition to the criteria outlined above, a historic resource may be considered to have historic 
or cultural significance if it fulfills one or more of the following:  
 

a. Is associated with the life or activities of a person of importance in local, state, or 
national history;  

b. Is the site of a historic event with a significant effect upon the county, state or nation;  
c. Is associated in a significant way with a major historic event;  
d. Is exemplary of the historical, political, cultural, economic, or social trends of the 

community in history; or  
e. Is associated in a significant way with a past or continuing institution which has 

contributed substantially to the life of the community.  
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Also, a historic resource may be considered to have architectural or aesthetic significance if it 
fulfills one or more of the following criteria:  
 

a. It portrays the environment in an era of history characterized by one or more distinctive 
design element or architectural styles;  

b. It embodies the characteristics of an architectural style, period or method of 
construction;  

c. It is a historic or outstanding work of a prominent architect, designer, or landscape 
architect; or  

d. It contains elements of design, detail, material, or craftsmanship which are of 
outstanding quality or which represented, in its time, a significant innovation, 
adaptation or response to the southwest Florida environment. 

 
In 1993, Palm Harbor business and property owners and residents expressed interest in 
protecting the old downtown area with such a designation.  In August 1994, the Pinellas County 
Planning Department’s request for a Historic Preservation Overlay Zoning District, establishing 
the DPHHD, was approved by the BCC (Pinellas County Local Planning Agency 1994).  The Local 
Planning Agency’s designation report defined contributing and non-contributing buildings for 
the district: 
 

Contributing buildings are those that contribute to the overall significance of the 
designated district, were present during the historical time period, possess 
historic integrity reflecting the character of the time period, or that are capable 
of yielding significant information about the time period.  Non-contributing 
buildings are those that do not contribute to the overall historic significance of 
the designated district or were not present during the historical time period 
(Pinellas County Local Planning Agency 1994). 

 
 

SURVEY METHODS 
 
The architectural survey for the project used standard procedures for the location, 
investigation, and recording of historic properties.  In addition to a search of the Florida Master 
Site File (FMSF) for previously recorded historic properties within the project area, 
US Geological Survey (USGS) quadrangle maps and Pinellas County property records were 
reviewed for structures constructed prior to 1969.  The field survey inventoried existing 
buildings, structures, and other aspects of the built environment within the project area.  The 
field survey reviewed all 68 historic and non-historic buildings within the project area.  Non-
historic buildings we surveyed in order to place the historic buildings into the present context of 
Palm Harbor.  Based on the survey of 68 buildings, SEARCH identified 40 buildings that are 
recommended as contributing/noncontributing to the DPHHD.  All identified historic resources 
were photographed with a digital camera, and pertinent information regarding their 
architectural styles, distinguishing characteristics, and conditions was recorded.  Upon 



November 2018  SEARCH 
Draft Report  Reevaluation of the Downtown Palm Harbor Historic District, Pinellas County, Florida 

Research Design 16 

completion of fieldwork, forms and photographs were returned to the SEARCH offices for 
analysis.  Date of construction, design, architectural features, condition, and integrity of the 
structure, as well as how the resources relate to the surrounding landscape, were carefully 
considered. 
 
Determining the date of construction for a building began with a search of the Pinellas County 
Property Appraiser’s database.  While county property records are usually correct, at least 
within a year or two, there are instances when this information is missing or obviously 
incorrect.  Perhaps the incorrect date on record is the result of clerical error; however, the date 
recorded may be when the building was added to the tax roll rather than when it was built.  
Moves, renovations, ownership transfers, and simply lack of information also may result in 
inaccuracies in the public record. Additional research was conducted when the observed style 
or materials of a building did not appear to match the county’s recorded date of construction.  
Sources typically used include property deeds, maps, photographs, and newspaper articles.  If 
an exact date of construction still could not be determined due to lack of evidence or conflicting 
data, the term circa (ca.) is used to indicate that the date of construction is an estimate, usually 
+/- 5 years or less.  
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RESULTS 
 
The architectural survey resulted in the identification and evaluation of 40 historic resources 
within the DPHHD.  Ten of these are recommended as contributing to the locally-designated 
DPHHD (Table 2; Figure 9).  The resources that retain enough of their historic significance/ 
integrity to contribute to the DPHHD are described in more detail below.  The remaining 
10 historic resources are recommended as non-contributing to the DPHHD.  Representative 
views of contributing and non-contributing resources of Palm Harbor are seen in Figures 10 and 
11.  SEARCH surveyed historic buildings outside the DPHHD in order to provide a broader 
context of historic resources in Palm Harbor (Table 3). 
 

Table 2.  Contributing/Non-Contributing Historic Buildings within the DPHHD. 

Building Address/Name Style 
Date of 

Construction 
FMSF No. 

Contributing 
1026 Florida Avenue / The Bank Building Masonry Vernacular  ca. 1890 8PI01853 
1122 Florida Avenue / Doud’s Second Barber Shop Masonry Vernacular ca. 1935 8PI01854 
1123 Florida Avenue / Sutherland Masonic Center Masonry Vernacular  ca. 1880; 1945 8PI01858 
1126 Florida Avenue / Doud’s First Barber Shop Commercial ca. 1923 N/A 
1219 Florida Avenue / Durrance Building Frame Vernacular  ca. 1900 8PI01856 
1190 Georgia Avenue / Rheba Sutton White Chapel Masonry Vernacular  ca. 1924 8PI01852 
1202 Nebraska Avenue / Van Valkenburg House Frame Vernacular  ca. 1930 8PI01857 
1017 Omaha Circle / Hill Building Commercial ca. 1896 8PI01775 
1069 12th Street / Troutman Residence* Frame Vernacular ca. 1935 N/A 
1205 Omaha Circle Frame Vernacular ca. 1946 N/A 
Non-Contributing 
909 Florida Avenue Frame Vernacular ca. 1905 N/A 
922 Florida Avenue Frame Vernacular ca. 1959 N/A 
925 Florida Avenue Masonry Vernacular ca. 1944 N/A 
931 Florida Avenue Masonry Vernacular ca 1944 N/A 
1003 Florida Avenue Commercial ca. 1966 N/A 
1019 Florida Avenue Frame Vernacular ca. 1948 N/A 
1023 Florida Avenue Frame Vernacular ca. 1950 N/A 
1118 Florida Avenue Commercial ca. 1958 N/A 
1103 Florida Avenue Frame Vernacular ca. 1948 N/A 
1201 Florida Avenue Commercial ca. 1955 N/A 
1247 Florida Avenue Modern ca. 1960 N/A 
1250 Florida Avenue Commercial ca. 1954 N/A 
1022 Georgia Avenue Frame Vernacular ca. 1954 N/A 
1101 Nebraska Avenue Frame Vernacular ca. 1945 N/A 
1012 Nebraska Avenue Frame Vernacular ca. 1948 N/A 
1116 Nebraska Avenue Modern ca. 1959 N/A 
1018 Nebraska Avenue Masonry Vernacular ca. 1951 N/A 
1022 Nebraska Avenue Frame Vernacular ca. 1948 N/A 
1026 Nebraska Avenue Frame Vernacular ca. 1947 N/A 
1275 Nebraska Avenue Frame Vernacular ca. 1949 N/A 
1007 Michigan Avenue Masonry Vernacular ca.1951 N/A 
1015 Michigan Avenue Frame Vernacular ca. 1948 N/A 
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Table 2.  Contributing/Non-Contributing Historic Buildings within the DPHHD. 

Building Address/Name Style Date of 
Construction 

FMSF No. 

905 Michigan Avenue Frame Vernacular ca. 1951 N/A 
1015 Omaha Circle Masonry Vernacular ca. 1962 N/A 
917 11th Street Frame Vernacular ca. 1954 N/A 
1124 11th Street-Building 1 Frame Vernacular ca. 1944 N/A 
1124 11th Street-Building 2 Frame Vernacular ca. 1944 N/A 
1115 12th Street Frame Vernacular ca. 1955 N/A 
1215 12th Street Frame Vernacular ca. 1925 N/A 
1010 Alt US 19 Masonry Vernacular  ca. 1954 N/A 

*This resource is recommended as an addition to the DPHDD as a contributing resource. 
 
Table 3.  Buildings Surveyed Outside the DPHHD. 

Building Address/Name Style Date of Construction FMSF No. 
1303 Pennsylvania Avenue Classical Revival   ca. 1925 8PI01850 
927 Omaha Street Masonry Vernacular ca. 1950 N/A 
1210 Georgia Street Frame Vernacular ca. 1958 N/A 
1204 Georgia Street Ranch ca. 1951 N/A 
875 12th Street Frame Vernacular  ca. 1955 N/A 
906 12th Street Masonry Vernacular ca. 1952 N/A 
1114 Michigan Avenue Frame Vernacular ca. 1955 N/A 
1112 Michigan Avenue Craftsman  ca. 1920 8PI01860 
1216 Michigan Avenue Ranch ca. 1956 N/A 

 
 

ARCHITECTURAL TYPES AND STYLES IN THE PROJECT AREA 
 
The buildings in the project area can be categorized into four architectural styles: Frame 
Vernacular, Masonry Vernacular, Commercial, and Modernist.  While not a high style such as 
Victorian or Romanesque Revival, Vernacular architectural styles have played an important role 
in the development and timeline of American architecture.  In Florida, the “Cracker House” is a 
well-known vernacular rural house type that has practical, environmentally-responsive features 
along with decorative aspects reminiscent of late 19th century Folk Victorian or early 20th 
century Craftsman architectural styles.  Local examples of vernacular architecture incorporating 
high style elements, include the arched or rounded window openings as seen in the Rheba 
Sutton White Chapel at 1190 Georgia Avenue, or the steeply pitched gables on the Durrance 
Building at 1219 Florida Avenue. 
 
Frame Vernacular 
 
The term “Frame Vernacular” refers to a building constructed by a self-taught builder, utilizing 
local materials.  Frame Vernacular structures (Figure 12) are not associated with any 
predominant stylistic details or any one particular period of construction.  Frame Vernacular  
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Figure 9.  Existing DPHHD and Design Review Manual boundaries. 
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Figure 10.  Representative views of historic buildings and streetscapes in the DPHHD.  Clockwise from top left; 
1026 Florida Avenue; 1123 Florida Avenue; 1001 Omaha Circle; intersection of Florida Avenue and  

11th Street; 1190 Georgia Avenue; and 1219 Florida Avenue. 
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Figure 11.  Representative views of historic non- contributing buildings in the DPHHD.  Clockwise from top left; 
1017 Michigan Avenue; 925 Florida Avenue; 1103 Florida Avenue; 1124 11th Avenue; 1022 Nebraska Avenue; 

and 1250 Florida Avenue. 
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residences are of basic wood-frame 
construction with some type of wood siding.  
Most are one- to two-stories high, 
rectangular in plan, often with a gable or hip 
roof, and generally set approximately one to 
two feet above ground on brick or concrete-
block pier foundations.  Windows are 
typically wood double-hung sash with 
traditional one-over-one, two-over-two, or 
four-over-four panes, although some may 
have popular Craftsman-style four-vertical-
over-one or two-vertical-over-one panes. 
 
Masonry Vernacular 
 
Like Frame Vernacular, Masonry Vernacular 
refers to a type of building constructed by 
lay, or self-taught, builders (McAlester 2013).  
Masonry Vernacular buildings (Figure 13) 
typically have no predominant stylistic details 
and are not associated with any particular 
period of construction.  Masonry Vernacular 
buildings are generally constructed of brick or 
concrete block and have a continuous or slab 
foundation.  Many times, these buildings 
incorporate elements from various 
architectural styles, including, but not limited 
to, Gothic Revival, Italianate, Classical 
Revival, Georgian Revival, and Mediterranean 
Revival. 
 
Commercial 
 
The Commercial style (Figure 14) 
encompasses a wide variety of buildings 
constructed for commercial use.  It is used to 
describe buildings typically constructed in the 
late 1800s and early 1900s.  The Commercial 
style building is of the kind found in both 
smaller downtowns along main streets and, 
historically, in larger cities.  Well-kept 
commercial buildings signified economic 
prosperity, and they were often used by 

Figure 12.  Example of a Frame Vernacular building in 
the DPHHD: The Van Valkenburg House at 1202 

Nebraska Avenue, view south. 

Figure 14.  Example of a two-part Commercial building: 
the Hill Building at 1017 Omaha Circle, view west. 

Figure 13.  Example of a Masonry Vernacular building in 
the DPHHD: The Rheba Sutton White Chapel at 1190 

Georgia Avenue, view southwest. 
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proprietors to project a more cosmopolitan or big city feel.  This often led to a lack of regional 
differences in commercial districts.  Because commercial districts often had narrow, urban lots 
with closely abutting structures, the façade facing the main street was often the only side that 
contained decorative elaboration.  Corner buildings, however, often have decoration on two 
façades.  These commercial buildings are often broken down into type, commonly the two-part 
commercial block, one-part commercial block, enframed window wall, three-part vertical block, 
temple front, or vault (Longstreth 1986; PHMC 2015). 
 
Modernist 
 
Modernist architectural styles (Figure 15) can 
trace their roots back to the first half of the 
twentieth century and the influences of 
European architects, such as Le Corbusier and 
Mies van der Rohe.  Modernism symbolizes a 
break with the past and focuses on rational 
and efficient building technologies.  The 
modernist conception of design also focused 
on rational problem solving for the 
government and large corporations that 
typified their self-image of power, wealth, and 
confidence that was not flashy or 
individualistic (Gelernter 1999:263).  Common 
elements to Modernist houses include the 
carport, exaggerated roof forms, and applied 
materials, such as face brick. 
 
 

CONTRIBUTING PROPERTIES 
 
The Bank Building, 1026 Florida Avenue 
 
The west side of the Bank Building at 1026 Florida Avenue (Figure 16) was built in 1890 by the 
Sutherland Land & Improvement Company to handle the financial affairs of the growing 
company.  After the east side was added, the west side became the Fountains store.  While 
Leslie Chamberlin was postmaster, the post office was downstairs in the Bank Building and his 
family lived upstairs.  When Roy Troutman took over as postmaster, he moved the post office 
to the Doud Building at 1126 Florida Avenue.  George Adair bought the Bank Building in 1937 
and operated Adair’s Grocery there with his wife Connie until 1980.  After Adair retired, Florida 
Commerce Services bought the property and returned it to use as a bank until the mid-1990s 
(Bishop and Sutton 1996). 
 

Figure 15.  Example of Modernist residence: 1116 
Nebraska Avenue, view southeast. 
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The Bank Building was originally constructed 
as a frame, two-part commercial building.  
Substantial additions have been made on the 
west and north elevations, but the historic 
form of the building remains readily 
apparent.  Historically significant features 
that remain include windows and the balcony 
over the sidewalk along the front of the 
store.  Today, the building is used as a 
restaurant (see Figure 16).  Because of its 
historic significance and the role the building 
continues to have in the commercial 
development of Palm Harbor, it is the opinion 
of SEARCH that the Bank Building remains a 
contributing resource to the DPHHD. 
 
Doud’s First Barber Shop, 1126 Florida Avenue, and the Troutman Residence, 
1069 12th Street 
 
The commercial building at the corner of Florida Avenue and 12th Street was built in 1923 by 
Emer Doud using brick salvaged from the burned college buildings (Figure 17).  It had two 
storefronts as originally built, with the west half being his first barber shop.  Doud had been 
barbering in Tarpon Springs and kept working there a few days a week even after opening this 
shop in Palm Harbor.  In the summer of 1929, E. L. Truby leased Doud’s barber shop and moved 
his family into an apartment in one of the buildings owned by the Palm Harbor Development 
Company (St. Petersburg Times 17 July 1929).  Six years later, Roy S. Troutman, then Palm 
Harbor’s postmaster, bought the barber shop and remodeled it to serve as the post office and a 
drug store.  Doud then built a new barber shop on the adjacent lot (see 1122 Florida Avenue) 
(St. Petersburg Times 22 September 1935).  When Milton Knellinger became postmaster in 
1954, the post office was moved into the 
“Omaha Circle building” (Bishop and Sutton 
1996). 
 
Roy Troutman was a native of Missouri who 
died in Florida at age 83 in 1968; he had 
more than 50 years of service with the Boy 
Scouts in both states (St. Petersburg Times 15 
March 1968).  He and his wife, Emma, moved 
to Lakeland, Florida, from Missouri in 1916 
and then to the Palm Harbor area in 1920.  
Emma, a native of Arkansas, was a music 
teacher and a member of the Palm Harbor 
Methodist Church.  After Roy became 

Figure 16.  The Bank Building at 1026 Florida Avenue, 
view southeast. 

Figure 17.  Doud’s First Barber Shop, 1126 Florida 
Avenue, view south. 
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postmaster, she became a postal clerk.  Emma Troutman died at age 78 in 1967 (Tampa Tribune 
18 November 1967). 
 
The building at 1126 Florida Avenue is an example of an enframed window wall commercial 
building, a type popular in the United States from the turn of the twentieth century through the 
1940s (Longstreth 2000).  The front of the store is dominated by fixed pane display windows 
and a centrally located glass entry door, all framed by a simple masonry surround.  This building 
has little ornamentation and is a typical retail building of its time.  Attached to the rear is a side-
gabled frame vernacular house with the entrance facing 12th Street; this building, which has the 
address 1069 12th Street, is currently the location of a ceramic studio (Figure 18).  This façade is 
also symmetrical, but features nine-pane casement windows and a gabled porch over the 
stoop.  While most of the house is now 
covered with stucco, remnants of wood drop 
siding can be seen on the north-facing gable.  
This residence was built by the Troutmans ca. 
1935 (Bishop and Sutton 1996) and appears 
to be a continuation of the tradition of shop 
owners living above or behind their stores, 
and there was likely an interior door 
connecting the two buildings.  Because of its 
historic significance and the role the buildings 
continue to have in the commercial 
development of Palm Harbor, it is the opinion 
of SEARCH that Doud’s First Barber Shop and 
the Troutman Residence remain as 
contributing resources to the DPHHD. 
 
Doud’s Second Barber Shop, 1122 Florida Avenue 
 
1122 Florida Avenue was Emer Doud’s 
second barber shop and was built by him in 
1935 (St. Petersburg Times 22 September 
1935) (Figure 19).  It has been used 
continuously as a barber shop since its initial 
construction and is currently the Palm Harbor 
Family Barber Shop owned by Kathy and Lou 
Lanni (Bishop and Sutton 1996; Rosenfield 
2011). 
 
Emer W. Doud (1893–1991) was a native of 
Michigan who came to Sutherland in the 
early 1920s.  He and Alice B. Craver, J. C. 
Craver’s niece, were married in August 1922 
in Clearwater (Tampa Daily Times 5 August 

Figure 19.  Doud’s Second Barber Shop, 1122 Florida 
Avenue, view southwest. 

Figure 18.  Troutman Residence, 1069 12th Street, view 
northwest. 



November 2018  SEARCH 
Draft Report  Reevaluation of the Downtown Palm Harbor Historic District, Pinellas County, Florida 

Results 26 

1922; Tampa Tribune 1 June 1913).  Doud 
worked as a barber in Palm Harbor until 
his retirement in 1955, when he sold the 
shop at 1122 Florida Avenue to Fred 
Wheeler (Bishop and Sutton 1996).  Doud 
was resourceful in the reuse of hair 
clippings from his shop and using them to 
mulch around the base of his avocado 
trees.  He also used the material to cover 
the driveway at his home, which earned 
him brief, but widespread, notoriety in 
1940 when featured by Ripley’s Believe It 
or Not (St. Petersburg Times 18 May 
1971) (Figure 20). 
 
In 1991, the building’s exterior was 
covered with asbestos siding; by 1995 the 
asbestos was covered by a brick veneer 
on the façade, with brick and vinyl on the 
sides (Austin et al. 1991; St. Petersburg 
Times 03 December 1995) (Figure 21).  
While the historic window and door 
openings have been retained and the 
original gable front rectangular plan is 
clear, a concrete-block addition has been 
placed on the rear of the building. 
 
The entrance, which is sheltered by a 
fabric awning, is through an off-center 
glass door.  A large fixed-pane window 
dominates the façade.  Decorative elements include a trio of transom windows across the store 
front, a sign pole extending from the gable, and horse-figurine sconces with globe lights 
attached to the cornice returns.  Soldier courses of brick outline the entry door, the gable vent, 
and all windows.  Lattice covers the returns, vent, and window openings on the east and west 
sides of the building.  The door and transom windows have been replaced.  The gable roof over 
the original barber shop is covered with sheets of corrugated metal, while the addition has a 
flat roof.  Because of its historic significance and the role the building continues to have in the 
commercial development of Palm Harbor, it is the opinion of SEARCH that the Doud’s Second 
Barber Shop remains a contributing resource to the DPHHD. 

Figure 20.  Ripley’s Believe It or Not, featuring Emer Doud.   
Source: Argus-Leader Sioux Falls, South Dakota 26 July 1940. 
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Figure 21.  Photographs of 1122 Florida Avenue in 1956 and 1995.   
Source: St. Petersburg Times 3 December 1995. 
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Sutherland Masonic Center, 1123 Florida Avenue 
 
The building at 1123 Florida Avenue is a 
former commercial establishment that was 
also home to the Sutherland Masonic Center 
(Figure 22).  Historically, J. C. Craver’s store 
(Figure 23) was located on this site, and parts 
of the original store were likely incorporated 
into the current building.  Craver was 
postmaster and had the post office in his 
general store (Bishop and Sutton 1996).  In 
1912, the Tampa Tribune reported that “J. C. 
Craver is having an addition put to his store.  
The new part will be used for the post office 
and drug store.  He has also added a new 
coat of paint to the whole building, which 
adds greatly to the improvement of the 
town” (Tampa Tribune 22 July 1912). 
 
The Florida Grand Lodge of the Free & 
Accepted Masons (F&AM) chartered Lodge 
No. 174 at their 80th annual meeting in 1909 
(Gainesville Sun 24 January 1909).  J. C. 
Craver was the first Worshipful Master of the 
Sutherland Lodge, coming there from Lodge 
No. 112 in Tarpon Springs (Sutherland Lodge 
No. 174 2018).  The Palm Harbor Chapter No. 
67 Order of Eastern Star started in 1913.  At 
first, the Lodge met in a two-story building 
owned by Bert Sutton on what is now 
Alternative US 19.  When Craver died in 1920, 
he left his store building to the Masons/Eastern Star, and they moved to this location in 1933 
(Bishop and Sutton 1996).  From 1933 to 2018, members of Lodge No. 174 met in the upstairs 
room at 1123 Florida Avenue (Sutherland Lodge No. 174 2018).  In 1945, the wood floor on the 
ground level was replaced with concrete, and block walls were laid (Bishop and Sutton 1996).  
The building was sold by the Lodge No. 174 in February 2018. 
 
The Sutherland Masonic Center is a two-story Masonry Vernacular gable-front building with a 
rectangular plan.  The paneled front entrance door and the majority of the windows are 
replacements.  A fabric awning shades the main entrance.  The front gable is covered with 
board and batten on the second story; the other three sides of the second story are covered 
with asbestos shingles.  The exterior walls of first story are painted concrete block, with the 
front portion covered with stucco.  A concrete-block chimney is located on the exterior of the 
west wall.  There are rectangular, louvered metal gable vents on both the front and the rear of 

Figure 22.  Sutherland Masonic Center, 1123 Florida 
Avenue, view northeast. 

Figure 23.  Undated historic photograph of J. C. Craver’s 
store in Sutherland, Florida.  Source: State Archives of 

Florida, Florida Memory. 
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the building.  There are no windows on the west side of the second story, and the windows on 
the east side, facing 12th Street, have been covered.  The only original window remaining 
appears to be a two-over-two double-hung sash on the rear of the second floor.  There are 
metal stairs on the east side up to an entrance on the second story, and another metal stairway 
providing access to a door on the second story of the building’s rear.  There is yet another 
entrance at ground level on the east side closer to the rear of the building.  There is little 
ornamentation other than backlit light box signs over the entrance identifying this as the 
Sutherland Masonic Center, Sutherland No. 174 F&AM and East Gate No. 355 F&AM. 
 
Masonic lodge rooms serve as the physical representation of King Solomon’s Temple and are 
the place where Masonic rituals and mythology are portrayed.  These rituals are not public, and 
lodge rooms of the late nineteenth and early twentieth centuries were purposefully designed to 
exclude non-members.  Lodge rooms had no windows or existing windows were covered.  
Ideally, the room itself was above street level, both for privacy and to convey that the temple 
was separate from the secular world.  Stairways to the lodge room served as a transition from 
one realm to another (Moore 2006). 
 
In the late nineteenth century, it was common for Masonic organizations to rent or lease 
meeting space in commercial buildings.  The lodge might subsequently buy the building outright 
for its own use.  The building would then be modernized as the twentieth century went on, 
while still used as a lodge.  A lodge did not have to be built specifically for that particular 
purpose.  Existing buildings were frequently adapted to the new use.  In doing so, it was also 
possible for a Lodge to benefit from the prestige of owning a historically significant building in 
its community (Moore 2006). 
 
Although this building has been highly altered from its original form, it appears to be the oldest 
remaining building in Palm Harbor and has played a significant role in the community’s history 
from its inception.  The obvious changes are related to its conversion from a late nineteenth-
century commercial building to an early twentieth-century fraternal lodge.  However, these 
changes were made during the district’s period of significance and hold historical value of their 
own, illustrating the role of fraternal organizations in the urban development of the first half of 
the twentieth century.  These changes do not alter or compromise the historic significance or 
architectural integrity of the building.  Because of its historic significance to the development of 
Palm Harbor, it is the opinion of SEARCH that the Sutherland Masonic Center remains a 
contributing resource to the DPHHD. 
 
The Durrance Building, 1219 Florida Avenue 
 
The Durrance Building at 1219 Florida Avenue was built at the turn of the twentieth century as 
a residence for Walter “Wallis” P. Hartman.  Hartman was a turpentine operator who later had 
orange groves and a general store in Sutherland (Tampa Tribune 2 October 1904, 10 March 
1926).  Historical research could not conclude if the general store was at the same location as 
Walter Hartman’s residence or a different location within the town of Sutherland.  Later, it was 
the home of Rev. J. P. Durrance and his wife Belle; Durrance had worked for the Florida 
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Conference of the Methodist Episcopal Church South as colporteur (bookseller) and as a circuit 
riding minister (Bishop and Sutton 1996; Temple 1987). 
 
In 1920, the Durrances’ son Gerald succeeded J. C. Craver as Sutherland’s postmaster, moving 
the post office into the first floor of his parents’ home.  When Rev. Durrance died in 1925, Belle 
moved to Largo, and Gerald quit his postmaster job and moved to property on Curlew Creek, 
where he grew citrus and raised cattle.  The house then became the offices of the Palm Harbor 
Development Company, which went out of business during the 1930s.  Other uses for the 
building have included a Works Progress Administration (WPA) sewing room, voting precinct, 
apartments, and professional offices (Bishop and Sutton 1996). 
 
The Durrance Building is a two-and-a-half 
story Frame Vernacular building with a 
hipped roof and cross gables (Figure 24).  The 
roof is covered with 5V-crimp metal panels, 
and the exterior of the building is clad with 
wooden drop siding.  Most of the windows 
are wooden two-over-two double-hung sash.  
There are multiple business entrances on the 
ground level, and a non-historic staircase on 
the side leads to an upper-level entrance.  A 
red brick chimney is located on the exterior 
on the rear of the building, where there is 
also a one-story shed addition.  Indicative of 
the mixed use of the building historically, 
there is a corner store entrance with double 
wooden panel doors, each with four lights and a transom.  The form of the building appears to 
have been originally based on the Foursquare style, with the original porches replaced or 
enclosed.  The American Foursquare type was one of the most popular home styles of the early 
twentieth century and incorporated aspects of Prairie, Craftsman, and Bungalow architectural 
styles.  The Foursquare name is derived from the square plan and typically four main ground 
floor rooms.  Because of its historic significance and the role the building continues to have in 
the commercial development of Palm Harbor, it is the opinion of SEARCH that the Durrance 
Building remains a contributing resource to the DPHHD. 
 
Rheba Sutton White Chapel, 1190 Georgia Avenue 
 
The Rheba Sutton White Chapel at 1190 Georgia Avenue (Figure 25) was built in 1924.  Prior to 
1921, the Southern College’s Administration Building included a 700-seat chapel used for 
church services.  After fire destroyed the building, services were held outdoors, then in the 
gymnasium, and then at the Methodist parsonage.  Members of Sutherland Methodist Church 
bought bricks from the burned building and used them to build a new church at the corner of 
Georgia Avenue and 12th Street; the bell from the college’s bell tower was placed in the new 
church’s steeple.  The first services were held in the First Palm Harbor United Methodist Church 

Figure 24.  The Durrance Building, 1219 Florida Avenue, 
view northeast. 
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in 1925, and it was used for that purpose 
until a larger sanctuary was built in the 1970s 
(Bishop and Sutton 1996). 
 
In 1999, Pinellas County bought the land on 
which the chapel sits as part of the 
revitalization of Old Downtown Palm Harbor 
and built Harbor Hall next door for receptions 
and events.  The chapel building was 
rehabilitated with the aid of a historic 
preservation grant from the Florida Division 
of Historic Resources (FDHR).  The project 
was recognized by the Florida Trust for 
Historic Preservation in 2004 with an award 
of meritorious achievement in restoration/rehabilitation.  In 2005, the former church was 
renamed the Rheba Sutton White Chapel in recognition of Sutton’s efforts toward the building’s 
preservation and the active role she played in recording Palm Harbor’s history (Bakkalapulo 
1991; St. Petersburg Times 29 January 2005).  The Rheba Sutton White Chapel was built in the 
Masonry Vernacular style with aspects of both Craftsman and Romaneque architecture, as 
expressed by the wood brackets and framing in the gables and the rounded window tops that 
evoke the Romaneque style.  Although the wood elements could be stylistic aspects of 
Carpenter Gothic, the overall design of the church does not fit the Carpenter Gothic style which 
favors high pitch gable roofs providing a vertical appearance, a width to height ratio of the nave 
that provides an elongated appearance, lancet type pointed windows, and exposed trusses 
(Jones 1997).  The chapel has a main corner entrance at Georgia Avenue and 12th Streets with 
additional entrances for employees at the south, east, and west façades.  The church is of brick 
construction and has a cross gable roof covered with galvanized metal shingles.  A steeple and 
bell tower rise from the corner above the main entrance and feature a pyramid roof capped by 
a cross.  Four louvered vents extend from each face of the roof.  Two large stained-glass 
windows are centered on the Georgia Avenue and 12th Street façades.  Additional one-over-one 
wood frame stained glass windows are located at the west and south façades.  Because of its 
historic significance and the role the building continues to have in the history of Palm Harbor, it 
is the opinion of SEARCH that the Rheba Sutton White Chapel remains a contributing resource 
to the DPHHD. 
 
Van Valkenburg House, 1202 Nebraska Avenue 
 
The Van Valkenburg House at 1202 Nebraska Avenue (Figure 26) was built in the early 1930s as 
the home of Charles and Dula Van Valkenburg and their sons James M., Phillip, and George 
(Bishop and Sutton 1996).  When the Van Valkenburgs came to Sutherland from Michigan in 
1922, Charles opened a garage.  He used a concrete slab behind the garage to weld and repair 
grove irrigation pipe.  Jim Van Valkenburg was one of the founding members of the Ozona-Palm 
Harbor-Crystal Beach volunteer fire department in 1957 and served as Fire Chief for most of the 
1970s.  He worked in his father’s garage; together, they added to the building and started a 

Figure 25.  Rheba Sutton White Chapel, 1190 Georgia 
Avenue, view west. 
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hardware store in the late 1950s (Palm 
Harbor Garage and Hardware Store at 1201 
Florida Avenue) (Bishop and Sutton 1996; 
St. Petersburg Times 24 June 1979).  The 
house was sold after the deaths of Charles 
and Dula Van Valkenburg in 1968 and 1972, 
respectively (Tampa Tribune 4 May 1968; 
St. Petersburg Times 15 September 1972).  In 
1984, it became the new home of the Palm 
Harbor Art Center (St. Petersburg Times 25 
March 1984).  Today, it is an accountant’s 
office. 
 
The Van Valkenburg House is a two-story 
front gable Frame Vernacular house with a rectangular plan.  A porch and coal bin on the south 
side have been enclosed.  Windows are one-over-one wood double hung sash with cloth 
awnings.  The main entrance is centered on the side facing Nebraska Avenue and has a 
replacement panel door under an extended gable entrance porch.  Overall, this building is plain 
with minimal ornamentation including cornerboards and exposed rafter ends.  The fish-scale 
shingles on the porch gable and porch railings are not original to the building.  On-street 
parking has been added on the side, and a brick walkway leads from the concrete sidewalk to 
the entrance.  Because of its historic significance and its architectural integrity, it is the opinion 
of SEARCH that the Van Valkenburg House remains a contributing resource to the DPHHD. 
 
Hill Building, 1017 Omaha Circle 
 
Redden B. Hill was a Georgia turpentine operator in the late nineteenth century.  In 1892, he 
moved to Florida and served as circuit judge in Lafayette County.  In 1897, he moved to 
Sutherland and built a store across from the 
hotel.  From this store, now known as the Hill 
Building at 1017 Omaha Circle (mailing 
address is 1001 Omaha Circle) (Figure 27), 
Hill sold school supplies to college students 
and delivered groceries weekly in a horse-
drawn wagon or surrey.  After the college 
burned, Hill moved back to North Florida, 
where he died in 1923.  Mortimer Hill, his 
nephew, took over running the store.  Until 
his marriage to Ruby Jackson, Mortimer lived 
over the store; in 1905, they built a house at 
875 12th Street.  Mortimer Hill died in the 
1920s, and a few years later, Ruby moved to 
Clearwater (Bishop and Sutton 1996). 
 

Figure 26.  The Van Valkenburg House, 1202 Nebraska 
Avenue, view east. 

Figure 27.  Hill Building, 1017 Omaha Circle, view 
southwest. 
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The first Palm Harbor Arts Festival was organized in October 1975 by Bill and Louise Hoskins to 
mark the grand opening of their art gallery in the Hill Building, which they had restored.  In 
1984, the Hoskins moved their gallery to the Van Valkenburg House at 1202 Nebraska Avenue 
They closed their gallery in the mid-1980s and handed over management of the festival to the 
Chamber of Commerce (St. Petersburg Times 6 December 1996).  During the period between 
Hill’s grocery store and the Hoskins art gallery, the building was used as a fabric store, a feed 
store, a roofing business, and as professional offices (Bishop and Sutton 1996).   
 
The Hill Building is a fine example of a late nineteenth-century frame, two-part Commercial 
building.  The Hill Building is a two-story, rectangular-plan, wood frame building.  Typical of 
early Commercial buildings of the period, the Hill Building has two main entrances on the 
ground floor that are flanked by large two-over-two, double hung wood frame windows.  The 
double entrances provided easy access to customers, and the large windows displayed 
merchandise and functioned as a welcoming, shaded space that potential customers could see 
inside the building.  Additional fenestration on the north, south, and west façades originally 
provided light to store workers and clerks.  The distinctive features remaining include cornice 
brackets, recessed entries on the storefront, and a full-width front porch and balcony.  An 
enclosed rear shed addition has a separate entrance.  This former store is now used as office 
space, and the building has been recently restored.  Because of its historic significance and the 
role the building continues to have in the commercial development of Palm Harbor, it is the 
opinion of SEARCH that the Hill Building remains a contributing resource to the DPHHD. 
 
1205 Omaha Circle 
 
According to the Pinellas County Property Appraiser (2018), the two-story, concrete-block 
residence at 1205 Omaha Circle was built in 1946 (Figure 28). The building served as a store 
front to a number of different stores during the late 1980s and early 1990s (St. Petersburg 
Times 31 December 1988; St. Petersburg Times 13 November 1989; St. Petersburg Times 26 
December 1990).  No information of 
significance can be found on any of the 
listed company names as it appears none 
lasted for an extended period of time.  
Alterations have been made to this 
residence, lessening some of its 
distinctive design elements.  Although the 
original form and roofline of 1205 Omaha 
Circle can still be discerned, and it 
appears to retain its original windows, the 
original concrete-block exterior has been 
covered with vinyl siding, the front door 
has been replaced, and an addition on the 
rear of the building has approximately 
doubled the house’s size. 
 

Figure 28.  1205 Omaha Circle, view southeast. 
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In 1978, Jeanette Mallouf, a teacher at Ozona Elementary School, was concerned about her 
students’ lack of access to a public library.  The public libraries nearest Palm Harbor were a  
20-minute drive away and charged non-resident fees to check out materials.  Mallouf was also 
Vice President of the Palm Harbor Civic Association, so she convinced the organization to create 
a free library in downtown Palm Harbor.  Bill Honey provided space in a small three-room house 
at 1205 Omaha Circle that was transformed into a library through donations of time and 
materials from community volunteers.  Mallouf organized a book drive and within weeks Palm 
Harbor’s first library was open (Figure 29).  The library was immediately popular and soon 
outgrew the original space, and so it moved to the old Palm Harbor United Methodist Church 
building (now the Rheba Sutton White Chapel) in December 1980.  Again, this space proved too 
small, and Mallouf led a 
campaign for public financing 
of a permanent, dedicated 
library building.  The Palm 
Harbor Library at County 
Road 94 and Nebraska 
Avenue, which opened its 
doors in July 1988, was the 
first library in Florida to be 
funded by a Municipal Service 
Taxing Unit (MSTU) (Dockery 
1994; St. Petersburg Times, 
02 February 1978).  Although 
the building’s exterior has 
changed over time it retains 
significance for its past 
associations with commercial 
development 1205 Omaha 
Circle remains a contributing 
resource to the DPHHD. 
 
 

Figure 29.  1978 photograph of the first Palm Harbor Library, 1205 Omaha 
Circle.  Source: Pinellas Memory, Clearwater Public Library 

(https://pinellasmemory.contentdm.oclc.org/digital/). 
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CONCLUSION AND RECOMMENDATIONS 
 
This report presents the findings of a reevaluation of the DPHHD.  In addition, the survey 
examined all buildings within Palm Harbor to which the Old Palm Harbor Design Review Manual 
standards apply.  Both areas are within unincorporated town of Palm Harbor, Florida.  The 
DPHHD is a locally designated district in downtown Palm Harbor that is regulated and 
administered by Pinellas County.  The Design Review Manual was drafted by the Pinellas County 
Planning Department and is based on Design Standards outlined in the Pinellas County Land 
Development Code.  The current boundaries of the DPHHD are defined by Nebraska Avenue to 
the north, Michigan Avenue to the south, Omaha Street to the east, and Alt US 19 to the west.  
Within Palm Harbor, the Design Review Manual applies to a discrete subdistrict located west of 
Alt US 19 on Florida Avenue that contains seven parcels and the following boundaries: Indiana 
Avenue to the north, Michigan Avenue to the south, Omaha Street to the east, and US 19 to the 
west. 
 
Currently, the Design Review Manual standards apply to all buildings (historic and non-historic) 
within the aforementioned boundaries.  The DPHHD is limited to contributing and non-
contributing (not significant and/or less than 50 years old) within the boundaries, as seen in 
Figure 1.  The architectural survey examined all the parcels within the DPHHD and found that 
there are 29 historic buildings within the DPHHD.  Of the 40 historic buildings, 10 are 
recommended as contributing to the DPHHD. 
 
Based on the results of the survey, it is the opinion of SEARCH that the current Design Review 
Manual standards should apply to all buildings within the following boundaries: Indiana Avenue 
between Alt US 19 and 11th Street to the north; Michigan Avenue between Alt US 19 and 
Omaha Street to the south; Omaha Street between Michigan and Indiana Avenues to the east; 
and Alt US 19 between Michigan and Indiana Avenues to the west (Figure 30). 
 
The recommended boundaries provide a buffer around the DPHHD while allowing for the 
continuing redevelopment of the area with buildings of the same form and scale, which would 
help pay tribute to Palm Harbor’s past.  However, SEARCH recommends that if Pinellas County 
is considering revising the Design Review Manual that they consider two separate manuals: one 
that would focus on contributing and non-contributing historic buildings, and a second that 
would focus on zoning and new construction (see Appendix A). 
 
SEARCH recommends that the current boundaries of the DPHHD should be redefined as 
Nebraska Avenue to the north, Michigan Avenue to the south, and Omaha Street to the east 
and the discrete area located west of Alt US 19 to the west.  This proposed boundary focuses on 
the commercial and downtown core of historic Palm Harbor and includes both commercial and 
residential buildings (see Figure 30).  In addition, SEARCH proposes retaining all of the district’s 
contributing resources and also recommends including 1069 12th Street as a fine example of a 
wood Frame Vernacular building in the center of the commercial district.  This building 
currently retains an active commercial use, which contributes to the continuing development of 
the downtown. 
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Figure 30.  Proposed revised boundaries for the DPHHD and Design Review Manual. 
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When the DPHHD was designated in 1994 by Pinellas County, a specific period of historic 
significance was not defined.  SEARCH recommends that the period of significance for the 
locally-designated DPHHD should begin in 1888 with the platting of the Town of Sutherland and 
conclude in 1963 after the rapid suburbanization of Pinellas County in the second half of the 
twentieth century changed the economic climate of the area. 
 
It is the opinion of SEARCH that the use of a locally-designated Historic District is an appropriate 
tool for preserving downtown Palm Harbor’s unique heritage in tandem with the Old Palm 
Harbor Design Review Manual.  The design standards provide property owners with excellent 
historic preservation guidelines, provided that they focus on the replacement of building 
materials and historic elements in-kind rather than specific architectural styles.  The design 
standards should apply only to historic buildings that are structurally sound and able to convey 
their historic significance.  If the structure is compromised and/or the buildings have lost their 
ability to convey their historic significance, then an appropriate remedy is to recognize their 
importance in another way as discussed below. 
 
In addition to the DPHHD and the Design Review Manual, there are alternate methods to 
showcase the significance of Palm Harbor, such as but not limited to. 
 

 A downloadable PDF that includes a map of the Downtown Palm Harbor Historic District 
and includes a brief history of Palm Harbor, the location of historic buildings, 
restaurants, bars, shopping, and other points of interest.  This PDF could be downloaded 
from websites of participating local businesses, the local chamber of commerce, and 
Pinellas County. 

 A “Find Your History in Your Own Backyard” walking tour of the Downtown Palm Harbor 
Historic District.  This walking tour can be tied to the above-mentioned PDF or self-
guided through selectively placed markers or plaques located at participating businesses 
and historic buildings. 

 An interactive website that would include a map of the Downtown Palm Harbor Historic 
District and includes a brief history of Palm Harbor, the location of historic buildings, 
restaurants, bars, shopping, and other points of interest.  This is similar to the 
downloadable PDF, but would include links to the exact location and websites of 
participating local businesses and historic buildings. 

 Creation of a Downtown Palm Harbor Historic District entry on the “Next Exit History 
App”: https://nextexithistory.com/ or via other available cellphone history tour apps. 

 A walking tour that includes temporary or permanent sidewalk emblems that guides 
visitors through the downtown to select historic locations. 

 Public artwork that celebrates the history and significance of Palm Harbor. 
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APPENDIX A. 
 

REVIEW OF DESIGN STANDARDS 



 

 

As part of the resurvey effort, SEARCH conducted an evaluation of the design standards 
contained in the current Old Palm Harbor Design Review Manual (Pinellas County 2018).  Based 
on our preliminary evaluation of the Manual, we have the following recommendations for the 
functionality of these standards. 
 

 Chapter 3: Design Standards for the Downtown Palm Harbor Historic District (DPHHD) 
and Old Palm Harbor-Downtown Zoning District (OPH-D) 

o The use of the restoration standards in the Secretary of the Interior’s Standards 
(SOI) for the Treatment of Historic Properties is appropriate given that the 
DPHHD and OPH-D are primarily commercial areas that continue to evolve and 
require additions and upgrades to existing buildings.  These standards are 
numbered as 1-10 in Chapter 3. 

o SEARCH recommends presenting the other three SOI Standards (Preserving, 
Rehabilitating, and Reconstructing) at the beginning of Chapter 3 so that the 
reference to the SOI Standards is complete. 

o Standards 11-19 are referred to as “Design Criteria Specific to the Mix of Uses, 
Character and History of the Old Palm Harbor Downtown Area” (Pinellas County 
2018:8).  These standards include scale, massing, setbacks, roof types, and 
architectural elements, such as windows, doors, and shutters.  All of these 
standards are appropriate for the styles and types of buildings included in the 
Old Palm Harbor Design Review Manual. 

o Standards 20-28 are also included in the aforementioned Design Criteria (Pinellas 
County 2018:11-13).  These standards specifically focus on contributing/non-
contributing resources and new construction.  SEARCH reviewed these standards 
for sufficiency, and SEARCH thinks they are broad based and comprehensive.  
SEARCH has one recommendation for contributing resources, below. 

o For contributing resources, SEARCH recommends including a standard that 
historic building fabric should be replaced in-kind whenever possible.  Standards 
20 and 21 pertain to windows and doors for contributing resources.  However, 
in-kind replacement should extend to exterior stairs, roofs, siding, shutters, 
fencing, and any other character-defining features of contributing resources. 





Appendix 7.4 DPH Master Plan

APPENDIX

Activity Center Additional Parcels



Downtown Palm Harbor Study Area

Parcels

0 1000 Ft500

NORTH

2001 Activity Center

FLORIDA AVE

NEBRASKA AVE

GEORGIA AVE

MICHIGAN AVE

INDIANA AVE

OM
AH

A 
ST

OM
AH

A 
CI

R

12
TH

 S
T

11T
H 

ST

AL
T 

19

9T
H 

ST

8T
H 

ST

White Chapel / 
Harbor Hall

Pop Stansell 
Park

Sunderman 
Complex

1 2 3 4 5 6

7 8 9 10 11 12

13

15

14

16

17 18 1920 21

22
23 2425 26
27
28 2930 31

32 3334 35 36 37 38 39

40
41

424344 45 46 52 53 54

47 48 495051 55 5657 60

59

58

61

62

63
64
65
66

67

68

69

70

71

72 73 74

75 76 77

78 79 80 81
82 83 8485 86 87

88

89

90

91

92

93

PI
NE

LL
AS

 T
RA

IL

MAP I.D. # PARCEL # ADDRESS 2018 FLU CATEGORY 2018 ZONING

1 01-28-15-88560-089-0600 800 Nebraska Ave RU R-4

2 01-28-15-88560-089-0500 818 Nebraska Ave RU R-4

3 01-28-15-88560-089-0400 836 Nebraska Ave RU R-4

4 01-28-15-88560-089-0300 854 Nebraska Ave RU R-4

5 01-28-15-88560-089-0200 872 Nebraska Ave RU R-4

6 01-28-15-88560-089-0100 889 Florida Ave RU R-4

7 01-28-15-88560-089-0700 1120 8th St RU R-4

8 01-28-15-88560-089-0800 815 Florida Ave RU R-4

9 01-28-15-88560-089-0900 827 Florida Ave RU R-4

10 01-28-15-88560-089-1000 839 Florida Ave RU R-4

11 01-28-15-88560-089-1100 Vacant RU R-4

12 01-28-15-88560-089-1200 889 Florida Ave RU R-4

13 01-28-15-88560-088-0300 Vacant E / CG M-1 / M-1-CO / E-2

14 01-28-15-88560-088-1500 993 Florida Ave CG E-2

15 02-28-15-00000-130-0200 975 Florida Ave E M-1

FIGURE 10:   Activity Center Additional Parcels



MAP I.D. # PARCEL # ADDRESS 2018 FLU CATEGORY 2018 ZONING

16 01-28-15-88560-093-0100 930 Florida Ave CG E-2

17 01-28-15-88560-093-0900 905 Georgia Ave R-M R-4

18 01-28-15-88560-093-1100 909 Georgia Ave R-M R-4

19 01-28-15-88560-093-1200 937 Georgia Ave R-M R-4

20 01-28-15-88560-093-1300 949 Georgia Ave R-M R-4

21 01-28-15-88560-093-1400 989 Georgia Ave CG E-2

22 01-28-15-88560-092-0500 1052 8th St RU R-4

23 01-28-15-88560-092-0501 1050 8th St RU R-4

24 01-28-15-88560-092-0400 808 Florida Ave RU R-4

25 01-28-15-88560-092-0300 814 Florida Ave RU R-4

26 01-28-15-88560-092-0100 832 Florida Ave RU R-4

27 01-28-15-88560-092-0701 Vacant RU R-4

28 01-28-15-88560-092-0700 1000 8th St RU R-4

29 01-28-15-88560-092-0900 835 Georgia Ave RU R-4

30 01-28-15-88560-092-1000 853 Georgia Ave RU R-4
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MAP I.D. # PARCEL # ADDRESS 2018 FLU CATEGORY 2018 ZONING

31 01-28-15-88560-092-1100 881 Georgia Ave RU R-4

32 01-28-15-88560-107-0500 802 Georgia Ave RU R-4

33 01-28-15-88560-107-0400 808 Georgia Ave RU R-4

34 01-28-15-88560-107-0300 812 Georgia Ave RU R-4

35 01-28-15-88560-107-0100 820 Georgia Ave RU R-4

36 01-28-15-88560-106-0700 904 Georgia Ave RU R-4

37 01-28-15-88560-106-0600 Vacant RU R-4

38 01-28-15-88560-106-0400 936 Georgia Ave RU R-4

39 01-28-15-88560-106-0100 Utilities RU R-4

40 01-28-15-88560-059-0801 1312 ALT 19 ROR C-1

41 01-28-15-88560-059-0800 1003 Indiana Ave ROR C-2

42 01-28-15-88560-059-1000 Vacant ROR C-2

43 01-28-15-88560-059-1100 1055 Indiana Ave ROR R-4

44 01-28-15-88560-059-1200 1069 Indiana Ave ROR R-4

45 01-28-15-88560-059-1300 1095 Indiana Ave ROR C-1

46 01-28-15-88560-058-0100 1107 Indiana Ave I R-4

47 01-28-15-88560-067-1000 1220 11th St ROR C-1

48 01-28-15-88560-067-0700 1106 Indiana Ave ROR C-1

49 01-28-15-88560-067-0500 1112 Indiana Ave ROR R-4

50 01-28-15-88560-067-0300 1116 Indiana Ave ROR R-4

51 01-28-15-88560-067-0100 1122 Indiana Ave ROR P-1

52 01-28-15-88560-057-1100 1203 Indiana Ave RU R-4

53 01-28-15-88560-057-1500 1211 Indiana Ave RU R-4

54 01-28-15-88560-057-1800 1245 Indiana Ave RU R-4

55 01-28-15-88560-068-0500 1290 12th St ROR R-4

56 01-28-15-88560-068-0300 1250 Indiana Ave ROR R-4

57 01-28-15-88560-068-0100 1231 Omaha St ROR R-4

58 01-28-15-88560-056-0014 1306 Omaha St RU R-3

59 01-28-15-88560-056-0003 1304 Omaha St RU R-3

60 01-28-15-88560-056-0012 1228 Omaha St RU R-3



MAP I.D. # PARCEL # ADDRESS 2018 FLU CATEGORY 2018 ZONING

61 01-28-15-88560-056-0008 1216 Omaha St RU R-3

62 01-28-15-88560-056-0005 1305 Nebraska Ave RU R-3

63 01-28-15-17244-000-0010 1122 Omaha St ROL P-1A

64 01-28-15-17244-000-0020 1118 Omaha St RU R-3

65 01-28-15-17244-000-0160 1112 Omaha St RU R-3

66 01-28-15-17244-000-0150 1301 Florida Ave RU R-3

67 01-28-15-17244-000-0200 1010 Omaha St ROL P-1A

68 01-28-15-17244-000-0330 1000 Omaha St ROL P-1A

69 01-28-15-88560-102-0700 Vacant RU R-3

70 01-28-15-88560-102-1200 1303 Michigan Ave RU R-3

71 01-28-15-88560-115-1100 1300 Michigan Ave RU R-3

72 01-28-15-88560-103-0700 1204 Georgia Ave RU R-4

73 01-28-15-88560-103-0400 1210 Georgia Ave RU R-4

74 01-28-15-88560-103-0100 927 Omaha St RU R-4

75 01-28-15-88560-103-1100 906 12th St RU R-4
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FIGURE 10:   Activity Center Additional Parcels



MAP I.D. # PARCEL # ADDRESS 2018 FLU CATEGORY 2018 ZONING

76 01-28-15-88560-103-1400 1235 Michigan Ave RU R-4

77 01-28-15-88560-103-1700 907 Omaha St RU R-4

78 01-28-15-88560-112-1000 820 ALT 19 ROR C-2

79 01-28-15-88560-112-0700 1010 Michigan Ave ROR C-2

80 01-28-15-88560-112-0100 1090 Michigan Ave ROR C-2 / C-1

81 01-28-15-88560-113-0800 1106 Michigan Ave RU R-4

82 01-28-15-88560-113-1000 816 11th St RU R-4

83 01-28-15-88560-113-0500 1112 Michigan Ave RU R-4

84 01-28-15-88560-113-0300 1114 Michigan Ave RU R-4

85 01-28-15-88560-113-0100 875 12th St RU R-4

86 01-28-15-88560-114-0800 1202 Michigan Ave RU R-4

87 01-28-15-88560-114-0100 1216 Michigan Ave RU R-4

88 01-28-15-88560-105-1400 900 ALT 19 ROR C-2

89 01-28-15-88560-105-0700 924 ALT 19 ROR C-2

90 01-28-15-88560-094-0600 1012 Florida Ave ROR C-2-H

91 01-28-15-88560-094-1400 1010 ALT 19 ROR C-2-H

92 01-28-15-88560-087-0900 Vacant CG C-2-H

93 01-28-15-88560-087-1400 1003 Florida Ave CG C-2-H
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